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We understand the emotional stress families have during this time. We offer in-home appointments. 
We are available 24 hours a day to serve your family with superior services.

For further information, please call us at

(714) 587-0615 Fax (657) 208-1655

937 S. Roberts Street, #3, Anaheim, CA 92802
www.reflectionsfuneralservices.com

We are a family owned and operated funeral service provider. The services we offer 
to our families can range from Cremation to Traditional Funerals, Catering to each 
individual family and their requests.

Military Honors, Veteran services, Reflection of Life, Veterans are assisted with 
preparations with honor detail from either the United States Army, Marines, Air 
Force, Navy or Coast Guard depending on the branch they served in. For more in-
formation please call the Funeral Director.

Traditional Funeral, Viewing, Rosary, Vigil, Reflection of Life We provide Pre-Plan-
ning/or Advanced Planning options to better serve our families

Our families can choose from as simple as Direct Cremation to Traditional Services 
followed by Cremation. Inviting them to be able to see their loved one and say good-
bye. Cremation gives a sense of closure with more options then burial.  Options 
like spreading cremains out to sea, bringing them home, dividing the cremains and 
bringing some home and some scattered or taken to a cemetery. 

Reflections Funeral Services
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By Jim McDevitt

Continued on page 22

Etiquette

When I was a teenager growing 
up in New York City there was 
no such thing as a drive-thru to 
get food. The nearest we had 
to a drive-thru is what I would 
call a walk-thru in a corner 
candy store where you could 
buy a glass bottle of Pepsi or 
Coke and walk out. 

The store also had comic books 
for 0.10 cents each hanging on 
the wall and had newspapers 
for sale lying on a table. The 
comic books contained draw-
ings with words being said by 
the characters which included 
Superman, Batman and the 

Lone Ranger as well as 
some others. If you had 
wanted to you could sit 
on one of the three round 
stools next to the counter 
and order a soda to drink 

out of a glass.

Now as a senior I live in Cal-
ifornia which seems to have a 
drive-thru every few blocks. 
With the COVID pandemic I 
have been avoiding eating in 
restaurants and instead grab 
a bite to eat at a drive-thru. 
During this process I drive in 
and get in line usually behind 
six or seven other cars. There 
is of course the first window or 
pole sticking up in the ground 
where you place your order. 
The pole speaks to you and 
says ‘Welcome to such and 

such. How can I help you?’  I 
reply with my order and the 
pole repeats my order and then 
tells me to go to the next win-
dow to pay. The line then usu-
ally snakes around the build-
ing to that next window to pay.

I gave my order with four cars 
waiting behind me and was 
dumbfounded to see the driver 
in the car in front of me stop, 
get out of his car with some-
thing in his hand and walk to 
his front wheel to check his 
tire pressure. Then he walked 
around the car and checked 
the other tires while I and now 
five cars behind me waited to 
pull forward. By the time he 
got back in his car there were 
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800 Roosevelt • Suite 306 • Irvine, CA 92620
(near Jeffrey Rd.)

CLASSIFIED & 
PROFESSIONAL

SERVICE DIRECTORY

Advertise in The 
Senior Reporter’s

Email:
seniorreporterofoc@aol. 

com or call 
Bill Thomas at
(714) 458-5703

Only $37.50
a month with a 

6-mo. commitment

Call Me, Find out what’s new!

With A Heart 
for Seniors

We do not offer every plan available in your area. Any information we provide is limited to those plans we do offer in your area. Please contact Medicare.gov or 1-800-MEDICARE to get information on all of your options.
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JULY 
Calendar of Events

July is a terrific time to be with 
friends, and family to celebrate 
the season, the summer, the 
Fourth of July holiday, and all 
the other things happening in 
and around the area.

Here’s a list of exciting events 
coming your way and to put on 
your calendar!

Run in the Parks
Laguna Niguel
July 4
All-day events
The family and pet-friendly 
annual Laguna Niguel Fami-
ly YMCA Run in the Parks is 
back to celebrate the 43rd year 
of bringing this annual commu-
nity and family tradition that 
celebrates Independence Day. 
This year there are offering two 
options, a 5K, and a Kids Run. 
Every race entry fee directly 
benefits the YMCA scholar-
ship fund. This fund supports 
those most in need in the com-
munity. The Y is here for you, 
for the community, and good. 
At, Crown Valley Communi-
ty Park, at the Laguna Niguel 
YMCA, 29831 Crown Valley 
Parkway, Laguna Niguel.

Festival of Arts 
Laguna Beach
July 5 – Sept. 2
Come discover the Festival of 
Arts in Laguna Beach- a juried 

fine art show featuring 140 of 
Orange County’s top artists in 
an open-air gallery setting. A 
world-renowned art destina-
tion, visitors can take tours of 
the exhibit, catch an art demon-
stration, dine at one of the on-
site restaurants, create their 
masterpiece, or simply sit back 
and enjoy the creative atmo-
sphere. Weekends are packed 
with live music and special 
events providing entertainment 
for all. At, 650 Laguna Can-
yon Road, Laguna Beach. Call, 
800-487-3378.

Pageant of the Masters
Laguna Beach
July 7 – Sept. 2
This summer, the Pageant of 
the Masters celebrates 85 years 
of living pictures in Laguna 
Beach. This iconic, long-run-
ning Orange County tradition 
combines artfully costumed 
people, extravagant sets, and 
theatrical illusion to re-create 
famous works of art on stage. 
At, 650 Laguna Canyon Road, 
Laguna Beach. Call, 800-487-
3378.

The Orange County Fair
Costa Mesa
July 15 – Aug. 14
Wednesdays-Sundays
Tickets for the annual OC Fair 
are on sale, but with limited 
daily capacity this year, days 
could sell out. The annual Or-
ange County Fair is the premier 

family attraction in Southern 
California offering a wide vari-
ety of exhibits, foods, entertain-
ment, rides, and hands-on ac-
tivities. There is something for 
everybody at the fair including 
the summer headline concert 
series, working farm, and pet-
ting zoos, thrill rides, contests, 
and games.

Tickets must be purchased in 
advance. There will be no trans-
action fees on Fair admission! 
Fairgoers should make sure to 
get tickets for special days and 
group adventures now. At, OC 
Fair & Event Center,  88 Fair 
Drive, Costa Mesa. Call, 714-
708-FAIR.

Two Stepping Under the 
Stars 
San Juan Capistrano
July 16
Fifteen years ago, a small 
group decided to get togeth-
er and throw a Barn Dance 
so that they could share what 
makes San Juan unique -- the 
equestrian culture! This event 
has grown and grown and now 
close to 5,000 guests of all ages 
come out for this fun evening 
under the oak trees and stars. 
The evening consists of a live 
band, Country Western danc-
ing, a Silent Auction, and much 
more. At, Rancho Mission Vie-
jo Riding Park, La Pata and 
Ortega Highway, San Juan 
Capistrano.

Ocean Festival 
San Clemente
July 16-17
Celebrating 45 years of “The 
Greatest Show on Surf!” Com-
petitions include the new Tan-
dem Boogie Board contest, the 
NEW Pier Bowl Surf Classic, 
world-famous Dory boat races, 
a 5K beach run, and a one-mile 
ocean swim. For kids and fam-
ily fun, there’s Kid’s Dolphin 
Dash, ‘Groms Rule’ Surf Con-
test, and Fishing Derby. This 
year’s line-up includes a FREE 
beach concert, Sand Sculpting 
Contest, Woody Car Exhibits, 
and the Ocean Art Show. At, 
San Clemente Pier. Call, 949-
440-6141.

       Veterinary nurses and 
technicians are highly educat-
ed, skilled and licensed pro-
fessionals who perform more 
medical procedures on ani-
mals than many people realize. 
Learn more from the experts at 
the North American Veterinary 
Community (NAVC) www.
navc.com.

           Health officials encour-
age people to continue protect-
ing themselves and others from 
COVID-19 with masks and 
vaccines, even when there’s a 
lull in cases. For accurate, sci-
ence-based information about 
vaccines, visit www.vaccines.
gov.

        Using state-of-the-art 
technology the FIRST robotics 
program teaches high-school 
students critical engineering 
skills and the value of team-
work and community. Learn 
more at www.firstinspires.org.

         It’s important to care 
for your pet’s mental health as 
one of the five dimensions of 
Petco’s Whole Health philoso-
phy. Petco offers a Four-Week 
Guide to Helping Your Pet 
Deal with a New Routine and 
a four-week separation anxiety 
course. Learn more at www.
petco.com/mentalhealth.
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    By Randal C. Hill

‘It’s Just Not 
‘Commercial’

The indefatigable Bruce 
Brown wasn’t about to give 
up on his movie project. After 
being rebuffed by Hollywood 
distributors, Brown chose to 
throw himself wholeheartedly 
into getting the documentary 
“The Endless Summer” out 
to the public, even though it 
could spell financial ruin for 
him.

Brown was born in San Fran-
cisco in 1938 and grew up in 
Long Beach. After high school, 
he joined the Navy and was 
assigned to a base in Hawaii, 
where he filmed fellow surfers 
with an 8mm movie camera. 
Back home in California, he 
became a beach lifeguard and 
an amateur filmmaker. Begin-
ning in the late 1950s, he cre-
ated five short 16mm surfing 
movies in five years, screening 
them later to rapt audiences at 
local high schools and rented 
halls.

In 1962, Brown produced 
the story idea that would be-
come “The Endless Summer.” 
His feature would focus on 
two young surfers traveling 
the globe and following the 
summer season while chas-
ing down the perfect wave. It 
would be a fantasy come true 
for any surfer. The story would 
star two top-notch local wave 
jockeys — Robert August, age 
18, and Mike Hynson, age 20. 
(Both had appeared in some 
of Brown’s earlier works.) 

*Based on information from the Association of REALTORS®/Multiple Listing. Data Obtained as of 
1/1/16 through 10/05/21 and/or other sources.

DRE Lic #01229782DRE Lic #01229782

Is it Time to Think About Moving?Is it Time to Think About Moving?
Lily has the Resources to Help You Plan Your Next Move!Lily has the Resources to Help You Plan Your Next Move!

Call Lily at Call Lily at 714-717-5095714-717-5095,, She can provide you with the following information: She can provide you with the following information:

• Top 20 best cities to retire within California
• Top 30 best cities to retire within America
• Top 16 over-55 communities in Orange County
• Top 5 tips for downsizing
• How to move your current tax bill to your new home
• List of single-story homes in your price range
• Home Consultations with preparation, advice, and 
      strategies to get you the most money for your home

Lily CampbellLily Campbell
714.717.5095  714.717.5095  

lily@lilycampbell.comlily@lilycampbell.com
www.lilycampbell.comwww.lilycampbell.com

#1 in Orange County - 2020*

#1 in Fountain Valley - 20 years

Invest 
Now!

We have orders, 
looking for investors

Q

Real Estate now
is a good investment!

A Real Estate Holding Company

Call 657-505-8265

August had been a straight-A 
student body president at Hun-
tington Beach High School; 
Hynson was a cocky “loose 
cannon” trying to stay one step 
ahead of his draft board. 

The three departed Los Ange-
les in November 1963 and re-
turned three months later after 
crossing the equator four times 
and visiting eight foreign 
lands. August and Hynson be-
came surfboard makers while 
the moviemaker set about ed-
iting approximately nine miles 
of celluloid. (Armed with a 
20-pound windup 16mm cam-
era, Brown had had a meager 
50 feet of film available for 
each shoot before having to 
reload.) 

Roadblocks loomed large for 
Brown when he finished his 
movie. In 1964, when he ap-
proached Tinseltown mov-
ie distributors, they all but 
laughed in Brown’s face. 
While “The Endless Summer” 
did feature incredible surfing 
scenes, Brown’s friendly, wise-
cracking narration, and a de-
cent instrumental soundtrack 
by the Sandals surf band, the 
distributors opined that it 
simply wasn’t “commercial” 
enough to go nationwide. But, 
in his heart, its creator knew 
that his feature would appeal 
to surfers and non-surfers alike.

Brown took matters into his 
own hands, aware that this 
option involved a huge finan-
cial gamble. He and a part-

ner borrowed $50,000 (about 
$300,000 in today’s money) to 
enlarge the film to 35mm. He 
rented a theater in landlocked 
Wichita in the dead of winter. 
“The Endless Summer” sold 
out each of its showings for 
two straight weeks.

Movie world bean counters, 
however, continued to shrug 
their shoulders. 

Brown then persuaded a Man-
hattan theater to give “The 
Endless Summer” a one-week 
tryout. It ran for a year, with 
about 20 percent of attendees 
being repeat ticket buyers. The 
movie was picked up for na-
tional (and, later, worldwide) 
distribution, eventually earn-
ing $20 million. 

“The Endless Summer” be-
came a cultural turning point 
and the most influential docu-
mentary ever about surfing. 

Bibliography
Book:
Lisanti, Thomas. Hollywood Surf and 
Beach Movies: The First Wave, 1959-
1969. Jefferson, NC: McFarland & 
Company, Inc., Publishers, 2005. 
(The Endless Summer (1966). Pp. 
270 - 281)
Internet:
Buckwalter, Ian. “Revisiting an ‘End-
less Summer’.” https://www.npr.org.
“The Endless Summer.” en.wikipe-
dia.org/wiki/The_Endless_Summer
Farhi, Paul. “The Beautiful Lie 
Bruce Brown and The Endless Sum-
mer Told Us About Surfing.” https://
www.washingtonpost.com.
Ryan, Tim. “Big Waves, Big Screen: 
Writer/Director/Surfer/Filmmaker 
Bruce Brown Talks About the Mov-
ie That Changed the Sport.” https://
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44 Years of Experience
Highest Avvo rating - 10.0 out of 10.0

Selected by peers as “Super Lawyer”
 2007 - 2013 and 2015 - 2020

(213) 626-1881 • 1-(800) 699-1881 • (818) 760-9880
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Attendants make life easier
All Orange County

Mobility, Errands, Housekeeping, Meal Prep, Transportation
Toll Free #1-800-811-9767

WE CAN HELP

RAINBOW HOME CARE

CLASSIFIED & PROFESSIONAL SERVICE DIRECTORY

EXPERIENCED
PROFESSIONAL

CARE GIVER NEEDED

HOME & HEALTH CARE

Your Ad HerePETS

$13.00 per hour   •   562-576-3893

Estate
Sales

Glinda Davis
Certified Appraiser

714-943-1818
e-mail: glinda_davis@yahoo.com

Lic. #GDD0001
www.glindadadvisestatesales.com

Your
 Ad Here

WILLS & TRUSTS

Living
Trust

Only 
$599.00

Complete!
Call Greg

(949) 851-4969

REAL ESTATE

Looking for something 
guaranteed in an uncertain time?

4.00%
For more information contact

Greg McCloskey 
949-851-4969

gregorym@pacificcrestfinancial.com

Guaranteed for 
60 months

Your Ad Here
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PLUMBING ORGANIZING / DECLUTTER

CLASSIFIED & PROFESSIONAL SERVICE DIRECTORY

MOVING \ STORAGE

PAC MASTERS LLC
We assemble and disassemble for you.

We Also Pack AndOrganize Garages       
We Now Hang Pictures And Mirrors

Buy And Sell Furniture
FREE ESTIMATES  •  Call 888-250-2204

One Time 
Yard Cleanup

Trimming, Weeding,
Planting, Drought Tolerant,

Ground-Cover, Landscaping,
Design, Hauling

Small / Big Jobs Welcome
Free Friendly Estimates

GARDEN / YARD 
CLEANUP

GK: 714-716-4491
949-344-4490

Visa/MC/DC/Amex   •   Lic. #918209

LANDSCAPING
OC Landscaping

and Hauling
Trimming, Weeding,

Planting, Drought Tolerant,
Ground-Cover,

Garden/Yard/Slope Cleanups,
Design, Hauling

Small / Big Jobs Welcome
Free Friendly Estimates

GK: 714-716-4491
949-344-4490

Visa/MC/DC/Amex   •   Lic. #918209

GARDENING / LANDSCAPING

PAINTING
LANDSCAPING
E.V. LANDSCAPE AND 
GARDENING SERVICE

As low as 
$25.00/weekly

Clean-ups, trimming, 
trees, sprinklers, sod

714-822-1870
Call Elvis Vega

SENIOR MOVING SPECIALISTS

MISC.

TELEVISION SERVICES

West Coast Relocation & Storage

Moving or Storage Costs

HANDYMAN

APPLIANCE
REPAIR

ROCA APPLIANCE
REPAIR

Call Alejandro
949-478-9053

Lic. # A48272

• Washer
• Dryer
• Refrigerator
• Stoves
• Ranges
• Cook Tops
• Dishwashers
• Plumbing

Also Air Conditioning and Heating

ROOFING

Babysitters, Nannies, Housekeepers,
Companions, and Caregivers. 

Live-in, Live outs, Part-time or full-time. 
All services covered 

FULL SATISFACTION GUARANTEED 
Since 1984 • We serve all Orange County 

Please call Alex (714) 785-8547 
We are in downtown Orange County

THE SPRINKLER GUY
ä Complete Irrigation

ä Commercial & Residential
ä Installation and Maintenance

ä Retro-Fitting
ä Drip Systems

ä 24 Hour Emergency Service
ä Senior Citizen Discounts

Contact Leo at 909-437-7532

(562) 844-5817
(951) 703-1222

AVAILABLE RIGHT NOW!

grace1painting@gmail.com

WANTED/ I BUY
Lladros, Capodimontes, 
Waterford, Laliques, etc.
High end merchandise 

for resale

Nick 
714-679-5153     
949-566-4661

RESEARCH



Page 10                             SENIOR REPORTER                            Online@www.seniorreporterofoc.com                                                       JULY 2022

By Randal C. Hill

‘School’s Out’ 
Alice Cooper

“I always said we were the 
band that drove the stake 
through the love generation.” 
— Alice Cooper

As a boy, Vincent Furnier loved 
to watch old movies on one 
of Phoenix’s independent TV 
stations. The Bowery Boys’ 
comedy flicks were a special 
favorite. In one story, when 
one of one the characters does 
something (typically) stupid, a 
buddy taunts him with, “Hey, 
school’s out!” Furnier liked 
the way that phrase sounded 
when he rolled it around in 
his mind. Little did he know 
that years later it would fuel 
his first million-selling single 
as Alice Cooper when he co-
wrote “School’s Out” with fel-
low musician Michael Bruce.

Picture a pre-fame Alice Coo-
per as a teenager. You might 
cast him as a nerd and the 
laughingstock of Phoenix’s 
Cortez High School. But Vin-
cent Furnier was quite the Big 
Man on campus there. He set 
school records as a varsity 
cross-country runner. He wrote 
a popular column (“Get Out-
ta My Hair!”) for the school 
newspaper. He and some 
fellow track-and-field jocks 
formed a Rock band called the 
Spiders. And when they cut a 
Furnier-led single—a punkish 
ditty called “Don’t Blow Your 
Mind” — on a tiny local label, 
it rocketed to No. 1 on Phoenix 
radio in 1966, his senior year. 

by Robert Bruce Woodcox

Whether you want to capture 
your life as a memoir, autobi-
ography, or legacy book (coffee 
table style), most people need 
some help. I am a Best Selling 
local author and ghostwriter 
and I can help you get started. 
(See adjacent ad on this page.) 
I’ve ghostwritten 46 books, 
was a Pulitzer Prize nominee 
(2012) and have helped more 
that 30 individuals and fam-
ilies tell their stories for chil-
dren, grandchildren, friends, 
and for business books.

I come to you.

My process includes inter-
views, recording, organizing 
your materials, research, writ-
ing original content from your 
memories and editing. I am 
also a publisher for my clients 
and can design and print from 
one to 1,000 quality full col-
or books for you at very rea-
sonable rates. All of this work 
is done locally in Newport 
Beach. 

This wonderful process is 
quite fun and is confidential. 
It begins by you calling me 

There’s Never Been a Better 
Time to Tell Your Life Story…

(949-244-7880) or emailing 
(ighostwrite@icloud.com) to 
explore how we will work to-
gether, what it will cost, how 
long it will take and any other 
questions you have. Once you 
decide you are comfortable 
with me and the process, we 
will create an outline together 
to get started. From that point 
on, we will meet approximate-
ly twice a month to share the 
previous work I’ve completed, 
and to obtain new content from 
you. It’s really that simple. We 
continue in that manner until 
the completion of the writing 
and editing. Generally, the 
process takes 4 to 6 months.

These books can be for your 
own family or for public sale, 
whichever you choose. I can 
also set up an Amazon account 
for you in some cases where 
you can sell your books. 

Everyone who comes to me 
says the same things: 
“I’ve been wanting to do this 
for a long time, but didn’t 
know how to start. I’m not a 
writer and so time seems to 
just keep slipping away.”

Continued on page 23

“We owned that school. We 
owned everything about it,” 
he has boasted. “I had a great 
time in high school. I was Fer-
ris Bueller!”

“School’s Out” became the 
seventh single release by Alice 
Cooper, at the time the name 
of both the lead singer and his 
backup band. It was the only 
45 issued from Cooper’s fifth 
album, not surprisingly called 
“School’s Out.”

The obstreperous disc opens 
with a screechy, finger-
na i l s -on - the -b l ackboa rd 
lead-guitar line. Then comes 
a loping bass guitar and a 
thumping drum that combine 
to drive the high-octane offer-
ing for three-and-a-half chaotic 
minutes. 

Predictably, record-buying 
teens loved it. And why not? 
Who didn’t look forward to 
summer vacation, three sub-
lime months shrilly announced 
by the rapid-fire clanging of 
a bell that promised endless 
possibilities of a school-free, 
sunshine-bathed season? Here 
in America, Cooper’s brat-
ty, tongue-in-cheek single 
reached “Billboard’s Top 10” 
and became a No. 1 winner in 
England.

Some of the song’s lyrics are, 
well, “different:”

“School’s out for summer, 

school’s out forever, school’s 
been blown to pieces.”

The deftest line, though, is:
“We’ve got no class, and we’ve 
got no principles.”

Predictably, many adults railed 
against the irreverent record, 
and some radio stations re-
fused to play it. Cooper’s song 
has now joined the ranks of 
such other anti-school clas-
sics as Chuck Berry’s “School 
Day” and Pink Floyd’s “An-
other Brick in the Wall.”    

Cooper’s action-packed con-
certs — as much modern 
vaudeville as “shock rock”— 
are a mashup of comedy, hor-
ror, and music, and Cooper 
often ends his shows with 
“School’s Out.” 

In an “Esquire” magazine in-
terview, Cooper said, “When 
we did ‘School’s Out,’ I knew 
we had just done the national 
anthem, [that] I’ve become the 
Francis Scott Key of the last 
day of school!”

Bibliography
Internet:
Bianculli, David (host). “Alice Coo-
per: The Gentle Man Behind the 
Shock Rocker.” https://www.npr.org.
“Alice Cooper,” “School’s Out 
(song).” en.wikipedia.org.
“School’s Out’: Alice Cooper.” www.
songfacts.com.
Siegel, Alan. “’School’s Out’ Forev-
er: The Secret History of Alice Coo-
per’s Classic.” May 21, 2015. https://
deadspin.com/schools-out-forever-

the-secret-history-of-alice-cooper.
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Some people long to write just 
one book, but journalist Elaine 
Pofeldt, just came out with yet 
another, “Tiny Business, Big 
Money” (W.W. Norton & Co.). 

The book, which focuses on 
companies with small teams, 
uncovers common themes that 
are crucial for all successful 
entrepreneurs. 

According to the Census Bu-
reau, more than 4.4 million 
new businesses were created 
in the U.S. during 2020 — the 
highest total on record (24.3% 
increase from 2019). And the 
numbers have continued to 
skyrocket in 2021/2022. So, 
there are a lot of people who 
could use some guidance. 

She has identified five key at-
titudes that successful entre-
preneurs have in common and 
outlines five basic models that 
can be used to achieve one’s 
vision. Additionally, she pro-
vides insight on how to start 
or grow a tiny business, tap-
ping interviews with nearly 60 
entrepreneurs in seven-figure 
businesses. 

The book is based on an anal-
ysis of Census data showing 
the businesses with the highest 
profit potential and includes an 
original survey of seven-figure 
entrepreneurs. One interesting 
finding: They hit $1M in reve-

Elain Pofeldt Published Author of ‘Tiny Business, Big Money’ Offers Insight

In The Spotlight

Continued on page 26

nue after four years on average 
and hired their first employee 
in year four. 

As a former senior editor at 
“Fortune Small Business” 
magazine, author of “The Mil-
lion-Dollar, One-Person Busi-
ness” (Random House), and 
contributor to “CNBC,” “For-
tune,” “Forbes, Inc.,” among 
others, Pofeldt is a premier ex-
pert on this topic. 

Here’s more about this busy 
lady.

SR: Your book is called “Tiny 
Business, Big Money.”  How 
do you define a tiny business? 
A: I define a tiny business as 
having 20 employees or less. 
Some have no employees but 
instead, rely on a small team 
of contractors and freelancers. 

Q: Any tips on how to start or 
grow a tiny business? 

A: Start with what you know. 
Many of the founders of the 
tiny businesses that get to sev-
en figures have built on what 
they did for a living in a tradi-
tional career. 

Q: What are some common 
themes that are crucial for suc-
cessful entrepreneurs? 
A: The most important one 
is they are willing to keep 
showing up. You won’t have 
the breakthroughs that lead to 
success if you are not applying 
consistent energy, enthusiasm, 
and effort to a new business. 
The businesses I surveyed 
took an average of four years 
to get to $1 million in annual 
revenue.

Q: Are there specific attitudes 
that you find among entrepreneurs? 
A: It is important to have a 
sense of ownership of your 
own career if you are an en-
trepreneur. There are no set 
credentials or gatekeepers to 
tell you you’re ready to go for 
it. A crucial part of being an 
entrepreneur is learning to do 
that for yourself. It’s also im-
portant to be willing to create 
the financial base you need for 
success. Simply quitting your 
job and hoping for the best 
isn’t realistic, because it takes 
time for a business to take off. 
For many people, starting a 
tiny business as a side hustle is 
the best way to go. It’s hard to 

save up the six months of start-
up capital and living expenses 
many experts recommend, but 
if you keep your day job until 
you know if the business will 
succeed, you won’t have to. 

Q: You also looked at the en-
trepreneurs’ lifestyles. Any 
common threads? 
A: Interestingly, I found in my 
survey of the seven-figure en-
trepreneurs that 88% of them 
exercise, with yoga being the 
top form of exercise. And 34 
percent are meditators. They 
treat themselves as the most 
precious resource of the busi-
ness because they are the heart 
of the business. It’s a powerful 
argument for taking care of 
yourself. 

Q: Many people think it’s too 
late to start a business over 
50. What does your research 
show? A: There is a lot of data 
showing that people ages 50 
and over can be quite success-

ful in running a small business. 
25% of people starting new 
businesses are aged 55-64, up 
by about 15% since 1996, ac-
cording to the Kauffman Foun-
dation. That’s significant! 

Q: Any businesses or indus-
tries that this demographic 
tends to pursue? 
A: Some of the hot ones are 
e-commerce, professional ser-
vices (also known as hanging 
out a shingle!), and manu-
facturing (such as inventing 
a product and finding an out-
sourced manufacturer—which 
has gotten easier).

Q: Our readers are older so 
what would be your advice 
for those who are considering 
starting a business? 
A: Leave behind the voices of 
anyone who said you are too 
old to start a business. Millions 
of people over 50 are doing it 
successfully. One advantage 
of being this age is you have 
a lot of experience and a net-
work of people who know you. 
And you may have saved some 
money you can invest in the 
business. That can give your 
business a jump start. 

Q: What were you most sur-
prised to find out after the 
analysis you did for the book? 
A: The tiny business category 
with five employees or less 
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20. Got ripped
21. Musical clickers
23. Sun Devils' sch.
25. 100 square meters
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31. Forbidden
35. Doc bloc
36. Back in
38. Poisonous
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42. Fear greatly
44. Granary
45. Snapshot
47. Bony prefix
49. Actress Sandra
50. Blood line
52. Person who tends sheep
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It’s 2:30 am and I woke up with 
my left eye crusted over with 
discharge. This use to happen 
to me when I was a child so I 
recognized it right away. I had 
“pink eye”.  As I laid there in 
bed I   remembered the new 
Doctor Virtual Visits available 
24/7 with my healthcare pro-
vider. I thought, “Why not?”, 
let’s give it a try. The worst case 
scenario would be I’d have to 
wait a few hours and go to Ur-
gent Care. I am pleased to re-
port it worked like a charm and 
I didn’t have to go to Urgent 
Care. I did however have to 
wait until the pharmacy opened 
to pick up the prescription the 
doctor I spoke with sent in.  
Thank you “Covid” for usher-
ing in this new option. 
Here’s what you need to know 
about Doctor Virtual Visits:

When it’s NOT an emergency, 
several Medicare Advantage 
and Supplemental plans offer 
24 hour/7 days a week virtu-
al visits with a board certified 
doctor via telephone or com-
puter. I did mine via telephone.  
You will need to check with 
your health insurance company 
to see if your plan offers this.  If 
they do, make sure to have that 
phone number ready for those 
middle of the night needs.

What is Low 
Income

Subsidy or LIS 
Extra Help?

 The Doctor can diagnose your 
NON-emergency general med-
ical symptoms, like my pink 
eye,  by either telephone or a 
video chat from your computer 
or smart phone.  Then the doc-
tor will send medically neces-
sary prescriptions to your pre-
ferred pharmacy. 
 
So the next time you have a 

31451 Avenida Los Cerritos, San Juan Capistrano, CA, 92675  |  SerraSol.com

 “Our only regret is that our loved 
one didn’t move in earlier.”
Teresa, loved one of a Serra Sol resident

When Teresa needed a memory care community  
for her loved one, Serra Sol Memory Care in  
San Juan Capistrano was her choice.

“The caregivers were attentive and kind and the leadership 
team was helpful, accommodating and assisted us with short 
notice. The community was clean without being sterile,  
and the meals were delicious. We were even able to  
bring in our golden retriever for visits!”

Discover what makes Serra Sol Memory Care  
unique. Schedule a tour today.

SerraSol.com  |  (949) 485-2022

RCFE: 306005946

NON-emergency, need try out 
the Doctor Virtual Visits. It 
might save you time and a trip 
to the Urgent Care. 

Sandra Teel- 657-204-4224
Medicare Insurance Broker
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By Les Goldberg

Continued on page 21

Reba: A Charmer with a Charmed Life
Let’s face it:  Unless you’ve 
been living under a rock in the 
Mohave Desert, you know that 
Reba McEntire, now 67 years 
young, is one of America’s best 
entertainment icons. She holds 
the title among her peers and 
fans as The Queen of Country.

The Oklahoma-born and raised 
singer, actress, songwriter, and 
producer holds every honor the 
country music industry can bestow.   

What you may not know, 
however, is that she is living a 
charmed life – not because of 
her fame and fortune, but be-
cause of what she didn’t do.

In 1991, Reba did not accom-
pany her band and touring man-
ager on an airplane that crashed 
in San Diego County, killing 
all eight people. Instead, she 
and her husband and hair styl-
ist took a second plane the next 
day to meet their concert dates.

It was reported in “The Los 
Angeles Times” that she was 
“very close to all (the victims), 
some who had been with her 

for years.”  Two days after the 
crash, she scheduled a memo-
rial service for the families of 
the victims, and nine days later 
performed at the 63rd Acade-
my Awards ceremony in which 
Vince Gill and Dolly Parton of-
fered their help in reorganizing 
her touring band.

Reba’s 16th album, “For My 
Broken Heart,” was dedicated 
to her fallen band members and 
continues to be her best-selling 
album. Although the tragedy 
left her with a lifelong feeling 
of grief, it also inspired her in 
her future career as a songwrit-
er and performer.

To this day, Reba has sold more 
than 75 million records world-
wide, 25 of her more than 100 
singles have reached the top 
spot on the “Billboard Hot 
Country Song” chart, appeared 

as an actress in film and TV, 
and starred in her TV series, 
“Reba,” and is the owner of 
several businesses, including a 
clothing line.

From County Girl to
Country Queen
One of four children, Reba 
was born in McAlester, Okla., 
where her childhood interests 
included rodeo games such as 
barrel racing and sports. Mean-
while, her mother noticed a nat-
ural singing ability in her and 
her three siblings which she en-
couraged and helped form The 
Singing McEntires. The group 
played at local events and re-
corded for a small label.

When Reba reached her late 
teens, she decided to become a 
public school teacher and stud-
ied at Southeastern Oklahoma 
State University. Her goal was 
short-lived.

While attending school, she 
also continued to perform at 
local venues, including a rodeo 
event where country singer Red 
Steagall heard her voice and 
was instrumental in securing 

her first country music record-
ing contract. 

However, the series of albums 
and singles that were released 
did not do well in sales but 
gave her career momentum. 
In the early 1980s, a few more 
songs were produced that were 
among the top 10 country hits, 
including her first No. 1 single, 
“Can’t Even Get the Blues.”

Reba still was unsatisfied with 
the way her career was going, 
so she changed record com-
panies in 1984, and most of 
the records she release went 
right to the top of the country 
charts, including her Grammy 
Award-winning “Whoever’s in 
New England.”

By this time, she reached the 

height of her commercial star-
dom and took more control of 
her career, forming her own 
entertainment company that 
helped her further promote her 
material. She then began imple-
menting changes to her stage 
shows. In 1987, she played at 
Carnegie Hall in New York 
City for the first time. 

During the mid-90s, she be-
gan touring with country duo 
Brooks & Dunn and the results 
were more top “Billboard” 
hits.

Reba went on a musical hiatus 
in the early 2000s to focus on 
her acting career but returned 
to singing with a studio album 
entitled “Room to Breathe,” 
which she recorded because “I 
needed a little time to breathe.”  
From then until now, Reba con-
tinues to churn out No. 1 sin-
gles and albums in a historic 
fashion. 

Most recently, her songs feature 
other famed artists such as Kel-
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JUST

$10.95
PER MEAL

When it comes to caring for 
Orange County’s senior popu-
lation, no organization knows 
how to do it more than CalOpti-
ma and its popular PACE program.

Just ask Cristina Martinez, 
manager of marketing and out-
reach for the program, officially 
called the Program of All-In-
clusive Care for the Elderly, 
who just wrapped up a “wel-
come back” event at its modern 
Garden Grove center.

“It was our first in-person pub-
lic senior health and wellness 
event since February 2020,” 
she said, citing the adjustments 
made during the COVID-19 
pandemic. 

“Prior to that, we hosted five 
drive-through events in the 
parking lot where the more than 
425 PACE participants were 
able to receive critical health 
and social support services 
needed during the height of the 
pandemic,” she said.

To celebrate the “return to nor-
mal” event, the seniors found a 
bevy of day-long activities in 
which to participate, including 
a facility tour, meetings with 
PACE enrollment coordinators 
and other CalOptima officials, 
live entertainment from La 
Ranchera Radio 96.7, nutritious 
food, community resource ma-
terial and crafting.

According to Martinez, PACE 
is unique in the way it ap-
proaches senior healthcare 
from other programs across the 
country.

“In most cases, low-income se-
niors who reside in their own 
homes or with their families, 
in nursing homes or assisted 
living facilities, must be trans-
ported to and from medical and 
dental appointments, senior 
centers, and other services as 
their needs require. PACE al-
lows them access to most of 
these same services in one cen-
tral location.”

Once qualified for the no-cost 
program, PACE customizes 
whatever acute or long-term 
care services to each person’s 
individual needs. Participants 
are given a schedule for their 
visits to the Day Care Center 
and are picked up and returned 
home.

While at the center, they are 
provided a healthy lunch tai-
lored to their individual di-
ets, and they have access to 
the various in-house services, 
such as routine medical atten-
tion; prescription drugs; lab 
tests; dental, vision, podiatry, 
and hearing services; physical, 
occupational and speech ther-
apies, and personal care for 
things like bathing, dressing 
and light chores at home.

The Garden Grove facility is 
fully equipped and staffed with 
trained medical and technical 
specialists, including physical 
and mental therapists, nutri-
tionists, and daycare profes-
sionals for social and recre-
ational activities. A full fleet of 
PACE vans and drivers are also 
available.

The PACE program is open to 

Continued on page 20

Cal Optima PACE
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July Book Club

Continued on page 21

July is one of the best months 
to get outside, go to the beach 
or simply sit on your balcony 
or deck and enjoy a delightful 
book. Here are a few options to 
choose from to keep you enter-
tained regardless of where you 
might be.

Meant to Be Mine
A Novel
By Hannah Orenstein

“What if you knew exactly 
when you’d meet the love of 
your life? Edie Meyer knows. 
When her Grandma Gloria was 

a young woman, 
she had a vision of 
the exact day she 
would meet her 
soul mate — and 
then Grandpa Ray 
showed up.

“Since then, Gloria has accu-
rately predicted the day every 
single member of the family 
has met their match. Edie’s day 
arrives on June 24, 2022, when 
she’s 29 years old. She has been 
waiting for it for half her life. 
That morning, she boards an 
airplane to her twin sister’s sur-
prise engagement, and when a 
handsome musician sits beside 
her, she knows it’s meant to be.

“But fate comes with more 
complications than Edie ex-
pected and she can’t fight the 
nagging suspicion that her per-
fect guy doesn’t have perfect 
timing. After a tragedy and a 
shocking revelation rock Edie’s 
carefully constructed world, 
she’s forced to consider wheth-
er love chooses us, as simple as 
destiny, or if we choose it our-
selves,” according to Publisher 
Atria Books.

The Terminal List
A Thriller
By Jack Car
“On his last combat deploy-
ment, Lieutenant Commander 
James Reece’s entire team was 
killed in a catastrophic ambush. 
But when those dearest to him 
are murdered on the day of his 
homecoming, Reece discovers 
that this was not an act of war 
by a foreign enemy but a con-
spiracy that runs to the highest 
levels of government.

“Now, with no family and free 
from the military’s command 
structure, Reece applies the les-
sons that he’s learned in over 
a decade of constant warfare 
toward avenging the deaths of 
his family and teammates. With 
breathless pacing and relentless 
suspense, Reece ruthlessly tar-
gets his enemies in the upper 
echelons of power without re-
gard for the laws of combat or 
the rule of law,” according to 
Publisher Atria/Emily Bestler 
Books.

Such a Quiet Place
A Novel
By Megan Miranda
“Welcome to Hollow’s Edge, 
where you can find secrets, 
scandal, and a suspected killer 
— all on one street.

“Hollow’s Edge use to be a qui-
et place. A private and idyllic 
neighborhood where neighbors 
dropped in on neighbors, cele-
brated graduation and holiday 
parties together and looked out 
for one another. But then came 
the murder of Brandon and 
Fiona Truett. A year and a half 
later, Hollow’s Edge is simmer-
ing. The residents are trapped, 
unable to sell their homes, 
confronted daily by the empty 
Truett house, and suffocated 
by their trial testimonies that 
implicated one of their own. 
Ruby Fletcher. And now, Ru-
by’s back.

“With her conviction over-
turned, Ruby waltzes right 
back to Hollow’s Edge, and 
into the home she shared with 
Harper Nash. Harper, 5 years 
older, has always treated Ruby 

like a wayward younger sister. 
But now she’s terrified. What 
possible good could come of 
Ruby returning to the scene of 
the crime? And how can she 
possibly turn her away, when 
she knows Ruby has nowhere 
to go?

“Within days, suspicion 
spreads like a virus across Hol-
low’s Edge. It’s increasingly 
clear that not everyone told the 
truth about the night of the Tru-
etts’ murders. And when Harp-
er begins receiving threatening 
notes, she realizes she has to 
uncover the truth before some-
one else becomes the killer’s 
next victim,” according to Pub-
lisher Scribner/Marysue Rucci 
Books.

Finding Perfect
A Novella
By Colleen Hoover

“The No. 1 ‘New York Times’ 
bestselling ‘Hopeless’ series 
continues with this heartwarm-
ing conclusion that illustrates 
the power of following a diffi-
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One of the most popular 
places to visit in the sum-
mertime by tourists is the 
state of California.

From beaches to movie 
studios and much more, 
it’s easy to see why people 
flock to the Golden State in the 
summer season.

Here are some fun facts you 
might not have known and will 
surely find interesting.

Capitol: Sacramento

Population: Approx. 38 million

Nickname: The Golden State

Key Cities: Los Angeles, San 
Francisco, Sacramento, Fresno
Postal Abbreviation: CA

Major Industries: Computing 
and technology, agriculture, 
movie production, tourism

How did California get its 
name: The name comes from 
Spanish explorers who be-
lieved they had discovered an 
island, rather than part of the 
mainland USA?

The name ‘California’ comes 
from the 16th-century story of 
Queen Califa, who was the rul-
er of a mythical island many 
years ago.

Date admitted to the Union: 
Monday, September 9, 1850 Continued on page 26

Geography
Size: 155,959 sq. miles

Lowest point: Death Valley at 
-282 feet

Highest point: Mt. Whitney at 
14,494 feet

Counties: 58

Famous locations: Golden 
Gate Bridge, Lake Tahoe, Yo-
semite, Hollywood, Beverly 
Hills, Sequoia National Park, 
Mount Whitney

Fast Food: McDonald’s 
restaurant was opened in Cal-
ifornia in 1940! It was in San 
Bernardino and set up by 
brothers Richard and Maurice 
McDonald.

California is home to the most 
famous technology compa-
nies in the world – so much so 
that they have named the area 
where they are located ‘Silicon 
Valley.

Attractions
It is home to a wide variety of 
tourist attractions – hilly San  

** Ready site, extraction not included. For new, cash patients only. Expires 10/31/22.
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By Shana McCann

Tale of Two Cities
For retirees who love to trav-
el, imagine their frustration 
and disappointment when the 
COVID-19 pandemic shut the 
doors to the world. That’s ex-
actly what happened to Bob 
and Linda Umstead of Hono-
lulu whose “century traveler” 
goal of 100 countries was sud-
denly delayed indefinitely.

Add to the dismay of these 
self-proclaimed “diehard trav-
elers” was their unfulfilled 
promise to take their grand-
daughter on a trip to Paris and 
Rome as a 2020 graduation 
gift. 

Fast forward two years to 
March of this year. Travel re-
strictions were finally easing, 
and Bob, 80, and Linda, 75, 
decided to take a chance and 
embark on the long-awaited 
three-week journey.

“We didn’t know what to ex-
pect,” Linda said. “We were 
prepared, however, for a lot 
of closed attractions, some 
COVID delays, and wintery 
weather.

“We were pleasantly surprised 
to enjoy relatively warm 
weather with only a few sprin-
kles of rain and, while many 
museums were still shut down, 
we did manage to find quite a 
few excellent restaurants and 
some sites we had never seen.”

Paris
The couple decided to avoid 
some of the “usual tourist ven-

Trevi Fountain Rome

Eiffel Tour from top of 
Arc de Triomphe

Louis Vuitton Museum in Paris

On The Road Again

ues” (the Notre Dame Cathe-
dral is still under reconstruc-
tion) but could not avoid the 
historical discoveries found on 
the Seine’s famous Left Bank.

“We visited the Sorbonne 
(University) campus featuring 
the Pantheon and several an-
cient churches,” Linda added. 
“We spent a whole day at the 
Museum of the City of Paris, 
which is packed with historic 
information. We never knew, 
for instance, that in the year 
1871 the entire city was burned 
to the ground by the invading 
Prussian army. Yet, it was re-
built in just a few years to be-
come the magnificent City of 
Light that it is today.”

“We spent two days at 
the Jardin des Plantes, the 
famed botanical garden 
that was bursting with new 
blossoms and a collec-
tion of rare orchids in the 
three-story glass green-
house, and the (Jardin du) 
Luxembourg Gardens near 
the Senate building.”

Also visited was the new 
Fondation Louis Vuitton, an 
amazing structure with a great 
collection of art; the Musée 
Marmottan Monet with its 
great impressionist exhibi-
tion mostly unknown to tour-
ists; the Île Saint-Louis,  with 
charming bistros; the home 
of Victor Hugo; the The Arc 
de Triomphe de l’Étoile the 
Sacré-Cœur Basilica and 
Montmartre and much more.

Rome
According to Linda, “In Rome, 
we found more lesser-known 
places to see. We also found 
the city to be surprisingly easy 
to walk and the major sites not 
so very far apart.

“The tomb of Augustus Caesar 

is still closed for reconstruc-
tion, but the Forum area is 
mostly open, along with Cap-
itoline Hill, and The Circus 
Maximus  We found The Baths 
of Caracalla in good condition 
with a pleasant garden to en-
joy. 

“We walked the Via Settem-
bre with all the government 
buildings, and then found our-
selves at the Trevi Fountain, 
swarming with tourists. Walk-
ing along the Via del Corso, 
the big shopping street, we 
stopped for superb gelato at 
the famous VENCHI, estab-
lished in 1878.”

She added that their trip was 
“really enjoyable and we are 
glad we decided to go.”  Her 
advice to anyone – specifical-
ly seniors -- planning a similar 
vacation:

1. Get your COVID shots and 
be prepared to do pre-flight 
testing if necessary. 
2. Before returning to the U.S., 
use the concierge at your hotel 
to find a testing facility that is 
open when you need it.
3. Use elevators at museums 

Bob at Baths of Caracalla

and elsewhere 
wherever you go.
4. Using The Fork 
app, make dinner 
reservations on-
line.
5. Use the mu-
seum restrooms 
before you start 
your tour.

6. Paris’ Metro train and sub-
way system are much easier to 
use than in Rome.
7. Have your mask ready ev-
erywhere (the Metro systems 
usually require them).

Also, be sure to check with 
the latest CDC guidelines for 
overseas travel and with the 
airlines.

According to the CDC, all air 
passengers to the United States 
will be required to provide 
contact information to airlines 
before boarding flights in the 
United States. This strength-
ens a travel process already in 
place to rapidly identify and 
contact people in the U.S. who 
may have been exposed to a 
communicable disease, such 
as COVID-19. Access to trav-
elers’ contact information will 
allow U.S. federal, state, and 
local health departments, and 
agencies to share appropriate 
health and public health infor-
mation necessary to help keep 
the public safe.
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Now that summer is in full swing, 
you may be thinking about getting 
out the old hibachi or kettle grills 
buried in your garage and heading 
to the grocery store for a bag of 
charcoal briquettes and BBQ start-
er fluid.

If you are a bit long in the tooth 
like me, those could be your exact 
thoughts right now, right?

But wait!   We have a better idea.  
Modern technology is not just 
about smartphones, cars, and com-
puters.   Now you can enjoy your 
outdoor and backyard living by 
cooking on the ultimate in high-
tech barbeque grills and accesso-
ries – with little or no fuss. Here’s 
a sample from the hordes of prod-
ucts available:

Traeger Timberline 1300

Serious backyard chefs might want 
to put this product on their “must-
have” list, despite the price tag.

The Traeger Timberline 1300 is 
the Cadillac of BBQ grills.  It sells 
for just under $2,000.  It’s geared 
for wood-fired grilling with the use 
of hardwood pellets and a modu-
lating fan designed to deliver deli-
cious smoked and barbecued food.  

It also features Wi-Fi, which al-

Summer Grillin’ and Chillin’
lows you to control cooking tem-
peratures, set timers, and access 
a huge database of recipes from 
anywhere.  

Traeger Ironwood 650

OK.  So maybe you’re not ready to 
plunk down two grand on a BBQ 
grill, but you don’t want to com-
promise quality for the price.  For 
“only” $1,250, Traeger offers a 
slightly scaled-down model in the 
Ironwood 650 Pellet Grill which 
delivers outstanding food, con-
nects to your phone, and is profes-
sional grade.

BioLite FirePit+

Looking to grill on the go?  The Bi-
oLite FirePit+ is a relatively small, 
ultra-efficient fire pit that burns 
charcoal or wood.  More than 50 
air jets deliver oxygen to the fire 
for a uniform temperature and re-
duced smoke.  

It comes with a powerful recharge-
able battery and a built-in fan for 
controlling the fire up to 30 hours.  
It also allows you to cook on top 
of the included grill grate for direct 

contact with the flames, or you can 
pick up a cast iron griddle 
accessory.  

Bluetooth lets you control the 
flame intensity and fan speed with 
your smartphone.  Price: $250.00 

Solo Stove Yukon

Priced a bit higher – at $450 – is the 
Solo Stove Yukon, which the man-
ufacturer claims to be “the ultimate 
backyard fire pit” featuring a high-
tech 360-degree “Airflow Design” 
that pulls air through vent holes at 
the bottom, while vent holes at the 
top fuel the flame.  

The results: a hotter fire that burns 
just about everything inside to 
powder for an easy clean-up and 
with less smoke than a typical fire 
pit.  

Looflighter

Unless you are stuck on using 
charcoal, matches, and lighter fluid 
to build a fire in your grill or fire pit, 
there is a more modern alternative 
-- the Looflighter priced at $70.

It is a handheld wand that ignites 
charcoal, wood, or pretty much 
anything else you need to get grill-
ing in 60 seconds using super-heat-
ed air.  According to the company 
spokesperson, you’ll need an elec-
tric outlet to use it, but a nine-foot 
cord offers flexibility.  

The product also features a bottle 
cap opener, and in cooler weather, 
it doubles as a great way to light a 
fireplace.

The Grillbot

I don’t have to tell you that the 
worst thing about cooking on a 
grill or anywhere is cleaning up.

That is why you may want to in-
vest in a Grillbot for $140.  It is 
essentially a Roomba vacuum 
for your barbeque.  Simply place 
it on a dirty grill, turn it on, and it 
will automatically activate three 
electric motors to power the wire 
brushes that propel the device on 
its cleaning mission.

The movement, speed, and direc-
tion are controlled by a microchip 
in the motors.  When the job is 
done, Grillbot will sound an alarm.

When Do We Eat?
One of the most difficult things 
about grilling is knowing when 
a piece of meat is finished cook-
ing.  Thanks to two new high-tech 

gadgets, you won’t have to worry 
about it anymore.

The iGrill from Weber ($42.69) 
and the Meater+ ($80) are meat 
thermometers using the latest in 
heat measurement technology.  

The iGrill uses a wired probe con-
nected to your smartphone and can 
relay the temperature of your meat 
up to 150 feet, while the Meater+ 
works similarly but wirelessly.

CalOptima
PACE

Continued from page 15

anybody 55 or older who lives 
in the county’s service area, is 
determined eligible for nursing 
facility services by the State of 
California and can live safely at 
home or in a community setting 
with proper support. The cost 
varies, depending on a person’s 
insurance coverage, Medicare, 
Medi-Cal, or both.

“Our main goal,” Martinez 
said, “is to help seniors with 
chronic health conditions live 
as independently as possible 
for as long as possible.

The Gadget Geezer
By Les Goldberg
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Probate doesn’t end in a way 
that calls for marking the oc-
casion. In my case anyway, it 
looks to be fading away like 
an old soldier, in a series of 
overlapping tasks, actions, 
and projects, some of which 
could’ve been avoided with 
estate planning.

Probate could be defined as the 
legal process by which author-
ity and ownership are trans-
ferred from the deceased to the 
living, simple enough, but any 
complications make for seri-
ous stress. 

My mother’s refusal to settle 
her affairs, leaving me to take 
care of ‘everything’ once she 
was dead, was largely respon-
sible for what is a fairly small 
amount of property, all going 
to one person — me — taking 
such a long and winding road.

Early this year I noticed my 
lawyer (my second one) was 
responsible for a few hitch-
es in the process. I looked 

Life After Mother
                                                                                 By Lyn Jensen

‘Exploring probate and estate issues from personal experience.’

Probate Doesn’t End, Just Fades Away

July
Book Club

Continued from page 16

cult journey to discover what 
happens next.

“Friends Daniel, Six, Hold-
er, Sky, and Breckin are plan-
ning to celebrate the upcoming 
Thanksgiving holiday with a 
Friendsgiving dinner at Sky’s 
parents’ house.

“But things have been off with-
in the tightknit group and when 
Daniel reaches out to Six to ask 
the hard questions he hasn’t 
dared to bring up since they last 
spoke about their shared secret, 
he’s dismayed to learn that it’s 
this very secret bringing a cloud 
over the holiday. Suddenly, 
Daniel must do everything he 
can to find answers for the one 
person he loves the most in the 
world, but will this search only 
lead to despair.

“From an author who has 
joined ‘the ranks of such lumi-
naries as Jennifer Weiner and 
Jojo Moyes’ (‘Library Jour-
nal’), this moving and unput-
downable novel will stay with 
you long after you turn the final 
page,” according to Publisher  
Atria Books.

into changing lawyers again. 
The ones I spoke to, though, 
all said, the final hearing was 
scheduled for March 24 so, 
in essence, too late to change 
horses.

After the hearing, the judge’s 
order had to be dated and filed, 
which took until April 21. 
When the paper was issued, it 
took three pages of words to 
say that my mother’s house, 
securities, and accounts were 
now mine, and the lawyers 
were getting paid. It took until 
mid-June for the order to reach 
my lawyer’s office and be for-
warded to me.

Transferring neither the secu-
rities nor the deed concluded 
with that court order, though. 
A few days after the hearing 

I had to sign papers with my 
financial advisor, the one the 
lawyer had arranged for — 
someone I don’t know if he’s 
compatible with my financial 
goals or not. Those papers 
were supposed to be the pro-
cess by which my name was 
put on the securities and the 
dividends issued to me. 

Weeks are becoming months, 
though, and I have yet to see 
a dividend check, even though 
I requested they be mailed, 
not electronically deposited 
because I want to see them 
myself. I called the financial 
advisor and asked how often 
to expect checks, and he an-
swered, that a check was in the 
mail. We’ll see!

I also had to visit my lawyer’s 
office, more than a month 
ago, to sign and get notarized 
a paper to have the deed to 
my mother’s house granted to 
me. The paper had to be sent 
to the county clerk-recorder, 
and then, once the grant deed 
was recorded, the original and 
a copy were sent to me. The 
grant deed just arrived in my 
mail days ago.

Now I have to write a letter to 

the county assessor, concern-
ing my claim for Homeown-
er’s Property Tax Exemption, 
which I’m qualified for under 
Proposition 58 that was passed 
in 1986, and applied to tax as-
sessments on real estate trans-
fers between families. I say 
‘applied’ because Proposition 
19, which took effect Feb. 16, 
2021, applies to transfers be-
gun after that date. End pro-
bate, begin taxes, maybe?

       Mazola® Corn Oil is a 
smart choice for baking, grill-
ing, sautéing, stir frying or mix-
ing up a marinade. The all-pur-
pose cooking oil offers helpful, 
healthful facts, tips and recipes 
at www.Mazola.com..

      Prediabetes is a serious 
condition that, untreated, can 
increase your risk for type 2 
diabetes, heart disease, and 
stroke. Fortunately, a healthy 
lifestyle can manage or even 
reverse prediabetes. To learn 
more, visit the National Insti-
tute of Diabetes and Digestive 
and Kidney Diseases website at 
www.niddk.nih.gov.
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Tinseltown Talks
By Nick Thomas

Singing Legend Johnny Mathis Still Touring at 86 
Chances are, every time vel-
vet-voiced Johnny Mathis 
takes center stage during his 
current U.S. tour, the atmo-
sphere could turn “Misty.”  

Sure, some devoted Mathis 
fans might swoon teary-eyed 
with waves of emotional nos-
talgia witnessing the 86-year-
old singing icon in person, but 
many will just dutifully sway 
to the familiar soothing melo-
dies as the veteran performer 
delivers his signature ballads 
such as “Wonderful! Wonder-
ful!,” “Chances Are,” and, of 
course, his 1959 hit “Misty.”

Interrupted briefly by the 
pandemic last year, Mathis 
continues his 2022 “Voice of 
Romance Tour” with stops 
around the country (see www.
johnnymathis.com). Although 
the viral menace is still lurk-
ing, it has not deterred the 
soulful singer from performing 
this year.

“Well, it’s what I do,” said 
Mathis from his home in Los 
Angeles during a tour break. 
“Except for earlier in the pan-
demic, I’ve been touring since 

Johnny Mathis - credit Elliot 
Lee Hazel. Photo courtesy of 
publicist.

Johnny Mathis - credit R.J. 
Alexander. Photo courtesy of 
publicist.

I recorded my first album in 
1956.”
 
Currently in his 66th year as a 
recording artist, the Mathis ca-
reer statistics are impressive, 
including 79 original albums, 
43 singles on the “Billboard 
Pop Chart,” 5 Grammy nom-
inations as well as a 2003 Life-
time Achievement Grammy 
and songs used in more than 
60 films and television shows.

Then there’s his historic 1958 
“Greatest Hits” album, 
released just two years af-
ter his debut album, which 
became the first “Greatest 
Hits” album issued by any 
pop artist.

“Mitch Miller was respon-
sible for that,” said Mathis, 
referring to the conductor and 
record producer best remem-
bered for the 60s musical show 
“Sing Along with Mitch” on 
NBC. 

Mathis signed with Colum-

bia Records in 1956 and to 
cash in on the growing Mathis 
phenomenon, Miller wanted 
to release a new album in the 
late 50s but the singer was in 
Europe. Mathis had scored big 
with recent hits, so Miller bun-
dled several together on one 
record, and “Johnny’s Greatest 
Hits” would spend almost 10 
continuous years on the “Bill-
board Top Albums Chart.”

Ironically, Mathis’s signature 
song, “Misty,” didn’t appear 
on the 1958 compilation since 
it would be featured the fol-
lowing year on his “Heavenly” 
album. Written by Errol Gar-
ner (music) and Johnny Burke 
(lyrics), Mathis first heard the 
tune at the Black Hawk night-
club in San Francisco where 
he grew up.

“I used to go there as a teen-
ager to watch the singers and 
the owner would let me sit in 
the back where no one could 
see me,” recalled Mathis who 
would eventually be discov-
ered singing at the club. “Gar-
ner would perform several 
times a year and play this won-
derful tune (‘Misty’) on the pi-
ano with no lyrics. His piano 
introduction was about a min-
ute and a half with all sorts of 
chord changes and, oh man, I 
loved hearing it.” 

Later, Mathis learned Burke 
had added lyrics to the melo-
dy. “Columbia usually chose 
all the songs for me to record 

but as soon as I got a chance 
to select something, I recorded 
‘Misty.’”

While Mathis acknowledges 
the influence of many profes-
sional and personal buddies 
throughout his career, one al-
ways stands apart.

“I began singing because my 
dad sang,” Mathis says. “He 
was my best pal and my true 
blessing is that he lived long 
enough to see my success as a 
singer.”

Nick Thomas teaches at Au-
burn University at Montgom-
ery, in Alabama, and haswrit-
ten features, columns, and 
interviews for numerous mag-
azines and newspapers. See 
www.getnickt.org.

A young Johnny Mathis recording 
in NYC in the 60s - credit 
Columbia Archives. Photo 
courtesy of publicist.

three spaces for him to pull 
forward and pay for his order. 
It was obvious he could care 
less about other drivers wait-
ing behind him.

Still another time at a drive-th-
ru I saw a woman passenger 
get out of a car with a dog so 
it could take care of business 
then get back in the car as the 
other cars all waited in line 
behind her. At this point I no 
longer know what to expect 
at a drive-thru.  Who knows? 
Maybe next time a driver will 
get out of his car and check his 
oil or shine his shoes.  Oh, one 
more thing from a cranky old 
man:  When I went to eat my 
hamburger and find a space to 
park in the congested parking 
lot, I was astonished to see this 
big pickup truck parked on an 
angle taking up two parking 
spaces. Apparently, the driver 
did this because his truck was 
so big it would have stuck out 
further then he was comfort-
able with but who knows?  I 
think now is the time for some 
etiquette rules to be developed 
and implemented for drive-th-
ru businesses.

Etiquette
Continued from page 3

Whatever Reba does, she says 
she is doing it to represent 
country music. “I feel like I’m 
waving the flag of country mu-
sic wherever I go, and I couldn’t 
be prouder to do it.”

Reba
McEntire
Continued from page 14

Celebrate
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The City of Buena Park’s 
Community Services De-
partment is excited for you 
to join us at one of the best 
FREE events for Boomers 
and Senior in Orange Coun-
ty. This amazing event will be 
full of useful information, re-
sources for healthy aging, ed-
ucation, and so much more. 
This yearly favorite takes 
place on Saturday, August 
13 and is FREE to the public. 
There will be entertainment, 
ample parking, and great in-
formation for people looking 
for resources for themselves 
or for their loved ones. 

Our vendors are excited to 
participate once again and 

thrilled to provide FREE 
health screenings; including 
stroke screenings, glucose 
testing, blood pressure, and 
so much more! Many of the 
exhibitors will provide free 
samples, discounts and op-
portunities to win great prizes. 

Come for yourself or to gath-
er precious resources for your 
loved one, all ages are wel-
come. It is never too early to 
start planning for the golden 
years. This event will be tak-
ing place at the Buena Park 
Senior Activity Center locat-
ed at 8150 Knott Avenue in 
the Ehlers Event Center. For 
more information, please call 
(714) 236-3870.

Resource Fair
  • Exhibits • Health Screenings • Giveaways

SAT. AUGUST 13, 2022
9:00 am  -  1:00 pm

Buena Park Senior Activity Center
8150 Knott Ave. • Buena Park, CA 90620

Tel: (714) 236-3879
for Detailed Information

www.buenapark.com/seniors

SUPER SENIOR SATURDAY

 Or…
“I’ve wanted my husband to 
tell his story for years. Our 
family and friends have also 
been after him, to no avail. 
You came along at just the 
right time to kick start this im-
portant project for us.”

Sharing your life, your accom-
plishments, and life lessons 
for your children and/or your 
grandchildren is a priceless 
experience for you and your 
entire family.

Call me today for a free consul-
tation: 949-244-7880 or email 
me at: ighostwrite@icloud.
com and visit my website for 
testimonials, how the process 
works, my background and 
fees at: www.theghostwriter.net.

Robert Bruce Woodcox
949-244-7880
ighostwrite@icloud.com
3857 Birch St., 702
Newport Beach  CA 92660

Tell Your Life Story…
Continued from page 10



Page 24                             SENIOR REPORTER                            Online@www.seniorreporterofoc.com                                                    JULY 2022

For years, people have been 
told by brands and influenc-
ers to be “body positive” and 
embrace the way their bodies 
look—no matter the shape or 
size. Sounds good, right? 

Well, the term body positivity 
focuses on outward appearance 
and doesn’t account for overall 
health. For example, someone 
may be focused on feeling body 
positive and implement a gym 
routine that simultaneously ne-
glects other important aspects 
of their wellness, such as 
nutrition.

Body neutrality, which has 
been championed by singer 
Lizzo and actor Jameela Jam-
il, has many definitions. Tom 
Holland, exercise physiologist 
and Bowflex fitness advisor, 
explains that the core concept 
is to take pressure off your ap-
pearance and to focus on how 
your body feels. He adds that 
when you realize the way you 
look is not necessarily indic-
ative of your health or happi-
ness, you can prioritize your 
holistic wellness instead of 
your appearance.

Although June is “Beautiful in 
Your Skin” month, any time is 
a good time to start being body 
neutral. 

How To Establish a Body 
Neutral Workout Routine
•Feel good in your genes—
Everyone has a different body 
type, genetic makeup, lifestyle 
and goals—meaning there is no 
one-size-fits-all health and fit-

Body Neutrality: It’s More Than a Feeling
Facts on Fitness

JRNY offers trainer-led coaching 
for Bowflex cardio and strength 
products as well as whole body 
workouts including yoga, Pilates, 
stretching, core and more—re-
moving the guesswork from ex-
periencing a quality workout. All 
workouts are stored in your fitness 
journal so you can see everything 
you accomplished whether at 
home on your cardio equipment, 
or on the road with the JRNY app.

ness routine. Instead of follow-
ing a generalized routine, you 
need to create custom workout 
experiences that fit your indi-
vidual needs. 

Fortunately, the JRNY digital 
fitness platform (https://www.
bowflex.com/jrny.html) offers 
personalized, trainer-led work-
outs on Bowflex cardio equip-
ment based on your fitness abil-
ities and mood—removing any 
guesswork from achieving a 
quality, meaningful workout at 
home or on the go. Check out 
JRNY for full-body workouts, 
including yoga, Pilates, core, 
stretching and more.

•Pay attention to the numbers 
that matter—While the num-
ber on the scale can be an easy 
fixation point, it should not be 
the goal. Instead, focus on im-
plementing workout goals that 
are achievable and controllable. 

Holland says, “A key con-
cept in creating a body neutral 
workout routine is to control 

what you can, such as making 
healthy eating choices, moving 
more, and adopting a positive 
mindset. When you make these 
small adjustments over time, 
good things will happen.” 

For example, encourage your-
self to better your mile time or 
increase your reps. At-home 
fitness equipment such as the 
Bowflex SelectTech 552 dumb-
bells (https://www.bowflex.
com/selecttech/552/100131.
html) make this process sim-
ple by giving you the ability 
to adjust the weight from 5 to 
52.5 lbs. with the click of a 
dial, replacing 15 weight sets. 
Similarly, the Bowflex Max 
Total 16 (https://www.bowflex.
com/max-trainer/mt16/100915.
html) is ideal for those who 
want high-intensity interval 
training, and JRNY gives you 
access to your fitness journal so 
you can see your personal bests 
and improvements over time.al 
bests and improvements over 
time. Equipment such as this 
helps you to focus on the num-
bers that matter rather than the 
ones that don’t. 

• Consistency is always key—
The age-old saying still rings 
true: The more consistent you 
are with working out, the better 
the outcome. Aiming to work 
out a certain number of times a 
week is an achievable goal that 
is in your control. 

“There are numerous benefits 
from each exercise session—
whether that’s 5 or 60 min-
utes—including both physical 

and psychological impacts 
that you may or may not see 
in the mirror, such as a signifi-
cantly decreased risk of many 
diseases, numerous cognitive 
benefits, increased energy, im-
proved sleep and more,” Hol-
land explains.

So, there’s no need to pick 
sides: Stay body neutral and 
embrace your fitness journey. 
You’ll feel successful knowing 
that you met or exceeded your 
goals.
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Crossword Puzzle Answers from page 12

For information on donating your body 
to medical education and research, call:
949-824-6061

No cost to donor or family. Final 
cremation and scattering at sea 
included.

or visit:
www/som.uci.edu.willedbody
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In the film version of “Where 
the Crawdads Sing,” Daisy Ed-
gar-Jones (“Normal People,” 
“Fresh”) stars as Kya, whom ev-
eryone in the North Carolina back-
water burg of Barkley Cove calls 
“the swamp girl.” Edgar-Jones, 
who’s 24 and hails from London, 
says, “I read ‘Where the Craw-
dads Sing’ during the pandemic, 
and it made me feel really con-
nected to Kya and her isolation … 
She has such an inner strength that 
I would love to have myself.’” 
Daisy tore through the entire book 
the day before creating her self-
taped audition. Later, she worked 
with a vocal coach to master a 
North Carolina drawl.

Georgia-born author Delia Owens 
couldn’t be more pleased with the 
onscreen main character. “If I had 
a million people to choose from, 
I would never have found a bet-
ter Kya than Daisy Edgar-Jones,” 
Owens enthuses. The debut novel 
by the 73-year-old former nature 
writer (who holds a Ph.D. in an-
imal behavior) has now sold over 
12 million copies.

Movie Preview
By Randal C. Hill

‘Where the Crawdads Sing’

Continued from page 17

“Crawdads” is a lyrical stew, a 
coming-of-age romance, a grim 
crime thriller, a tale of survival, 
and a celebration of the natural 
world. Kya has lived alone in a 
desolate marshland after being 
deserted by her family. Eventu-
ally, two town boys, Tate (Harris 
Dickinson) and Chase (Taylor 
John Smith) enter her world. 
She becomes involved first with 
Tate but is accused later of mur-
der when Chase is found dead 
near the isolated swamp where 
Kya lives. The evidence gathered 
against her is daunting. 

Scriptwriting chores went to Lucy 
Alibar (“Beasts of the Southern 
Wild”): “The cinematography 
jumped right off the page,” she 
says. “As soon as I started read-
ing, I could see everything.” But 
she still spent two years tweaking 
the script until she felt that she had 
effectively captured the fervor of 
the book. 

The forthcoming film is direct-
ed by Olivia Newman (“First 
Match,” “Chicago Fire”), who 

later admitted to not reading the 
best-selling work for fear that 
she would be heartbroken if she 
wasn’t hired to steer the big-
screen version of the story. 

Co-producer Reese Witherspoon, 
who read the novel in two days, 
says, “I fell in love with Kya as 
the main character, as a little girl 
who’s growing up in this very 
rural area, who’s shunned by so-
ciety, and is trying to find a way 
to just save herself, just survive … 
If you’d come to me when I was 
23 [Witherspoon is twice that], I 
would’ve loved to play Kya … 
I’m always interested in a story 
where a woman saves herself 
because women save themselves 
every single day.”

“Where the Crawdads Sing” 
opens nationwide on July 15.

In The 
Spotlight

continued from page 11

that had the most money left 
over after making payroll was 
casinos — followed by butter 
creameries. Go figure! Prob-
ably the most accessible area 
for the average person to en-
ter is B2B eCommerce. Busi-
ness-to-business customers 
tend to have deeper pockets 
than consumers. 

Q: Why do you think more 
people are starting their businesses? 
A: People want to do what they 
love, and they want more con-
trol over when and where they 
work. They don’t want to work 
for companies that treat them 
as a cost on the balance sheet 
or toxic bosses, so they’re 
willing to leave. And they see 
fewer risks in being self-em-
ployed than in the past. There 
are many support systems for 
entrepreneurs that didn’t exist 
15 or 20 years ago, like online 
platforms where you can find 
work. 

Q: Why did you write the 
book? 
A: I have the advantage of 
interviewing many entrepre-
neurs through my work and 
to learn their best practices 
daily. I wanted to understand 
and share the practices that are 
helping the most successful 
among them get to $1 million 
in revenue and beyond with a 
tiny team. 

Q: Are you married? Kids? 
Pets? 
A: I am married with four chil-
dren, ages 12 to 18. 
Q: Spare time? Hobbies? 

I take a hot yoga class every 
morning at 5:45 a.m. and en-
joy running, kickboxing, and 
martial arts. And I love reading 
fiction. 

Q: Are you writing another 
book? Or have you written any 
other books before this one? 
A: I wrote “The Million-Dol-
lar,” “One-Person Business,” 
looking at how solopreneurs 
are getting to $1 million in 
revenue. “Tiny Business,” 
“Big Money” builds on that 
by showing how entrepreneurs 
who need to build a small team 
are keeping the freedoms of 
being an entrepreneur. 

Q: Where can people buy the 
book? 
A: It’s available on Amazon, 
Barnes & Noble, and other 
major bookstores. 

She welcomes messages from 
readers on LinkedIn, Twitter, 
and Facebook, where her ac-
count is listed under her full 
name. She ads it “makes me a 
better journalist to know what 
is on readers’ minds.” 

Produce: California produces 
over 35% of the country’s veg-
etables and 70% of the coun-
try’s fruits and nuts. It also has 
the highest cash farm receipts 
with more than 400 commod-

ities produced in the state’s 
agricultural sector. More than 
6,500 types of plants flourish in 
California.

Source: www.coolkidfacts.
com/california-facts/
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Your smartphone can now show 
you what mail you’re getting be-
fore it’s delivered.

If you’re traveling, expect-
ing an important letter, 
worried about mail theft 
or just too curious to wait 
until the mail arrives, this 
can be your red-letter day, 
thanks to a free feature 
from the United States Post-
al Service.

Informed Delivery lets you 
know what is coming anytime, 
anywhere on your computer, 
smartphone or tablet.

Informed Delivery allows you 
to see digital images of incom-
ing mail. It lets you automati-
cally track packages you are 
expecting through email and 
text alerts so you don’t need 
to enter any tracking numbers. 
The feature allows you to enter 
delivery instructions for your 
mail carrier as well.

How It Works
The United States Postal Ser-
vice digitally images the front 
of letters that run through its 
automation equipment. Using 
those images, it can send you 
digital notification of your mail 
every morning, before it is de-
livered to your home or office. 
That lets you take any neces-
sary action even before import-
ant items reach the mailbox—
and makes sure you know what 
is supposed to be in your mail-
box after delivery.

What You Get
The notifications you receive 
are of images of the address 
side of incoming letters. The 
images are also accessible on 

See Your Mail Before 
It Arrives

the Informed Delivery dash-
board at https://informeddeliv-
ery.usps.com. For items with 
USPS Tracking, users will be 
able to view delivery status of 
packages, provide USPS deliv-
ery instructions, manage their 
notifications, and schedule re-
delivery from the dashboard. 
Most USPS domestic packages 
tied to the address associated 
with a USPS account will be 
automatically available on the 
Informed Delivery dashboard. 
You can also get USPS Track-
ing updates for incoming pack-
ages via separate email or text 
notifications. The dashboard 
displays mail piece images for 
seven days, while package in-
formation will display for 15 
days after each package has 
been delivered. You can opt in 
for email or text notifications 
with status updates for incom-
ing packages, too.

Learn More
For further information and to 
sign up, go to informeddeliv-
ery.usps.com.
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Understanding Our Economy

Top Three Cryptocurrency Safety Questions Answered
If you’re like many people, you 
may be curious about crypto. 
From crypto direct deposits 
and debit cards to decentral-
ized saving and lending and 
cross-border payments, the 
cryptoeconomy is rapidly chal-
lenging many of the core ideas 
around what money is and how 
it can be put to work. As cryp-
tocurrency grows in popularity 
and use cases, you may have 
questions about how this digital 
currency works—and how se-
cure your personal information 
and finances will be. Read on 
for answers to some common 
questions about crypto safety 
and security.

How can I be sure that my 
crypto transactions will be 
secure?
When you make a cryptocur-
rency transaction, a record of 
that transaction is documented 
via a secure, decentralized da-
tabase known as a blockchain. 
Blockchain technology es-
sentially creates a transparent 
public ledger where all crypto 
transactions are permanently 
recorded and published, and 
can be examined and verified—
but cannot be edited. 

Although publicly recorded 
crypto transactions do include 
specifics, the coded information 
on the blockchain ledger does 
not include the name or per-
sonal information of the people 
involved; this helps keep your 
identity and privacy safe. 

Essentially, the decentralized 
nature of the blockchain tech-
nology that cryptocurrency 

is built upon 
means that 
crypto is dif-
ficult to hack; 
transactions 
cannot be ma-
nipulated, and 
your personal 
information 
will stay pri-
vate and safe.

Still, it is im-
portant that 
you take pre-
cautions as a 
crypto user 
to help keep 
your informa-
tion and trans-

actions secure. Using a trusted 
cryptocurrency exchange such 
as Coinbase to buy, sell, trans-
fer and store your crypto is one 
important way to help protect 
and secure your assets. 

Will my personal information 
be easy to find and steal?
One of the benefits of using 
cryptocurrency is that you 
don’t need to provide personal 
information such as your name 
or address every time you make 
a blockchain transaction. In-
stead, you use something called 
a “public key” that helps identi-
fy you, while still keeping your 
personal information pseudon-
ymous. That means there is less 
risk of your identity or financial 
information being stolen or 
compromised. 

Keep in mind that to buy and 
sell crypto on an exchange such 
as Coinbase, you do need to 
provide information including 

your name, birth date and ad-
dress to help comply with legal 
mandates and to help protect 
you against fraud. This person-
al data, however, is not shared 
on the blockchain when you 
make a transaction.

It’s important to understand 
that the crypto exchanges used 
to access the blockchain have 
varying practices (and track 
records), when it comes to se-
curity. When selecting an ex-
change, choose one that uses 
best-in-class security practic-
es, takes multiple steps to help 
ensure your account is safe-
guarded and offers educational 
resources to help you protect 
your assets. 

Through our dedicated ap-
proach to security, Coinbase 
has never, to date, experienced 
a breach of our cryptocurrency 
storage systems. As the larg-
est US-based cryptocurrency 
trading platform, Coinbase is 
currently trusted by approxi-
mately 98 million verified us-
ers, 13,000 institutions, and 
230,000 ecosystem partners in 
over 100 countries. They trust 
Coinbase to easily and securely 
invest, spend, save, earn, and 
use crypto. The company is 
based on the radical idea that 
anyone, anywhere, should be 
able to easily and securely send 
and receive Bitcoin. It offers a 
trusted and easy-to-use plat-
form for accessing the broader 
cryptoeconomy.

What steps should I take to 
protect my identity and digi-
tal assets? 

Just as with any other digital 
account, it’s extremely import-
ant to take steps to protect and 
secure your personal information.

Do your due diligence on set-
ting up a cryptocurrency wallet 
and take actionable steps to se-
cure it. I recommend always us-
ing strong, random passwords 
that are unique to each of your 
accounts (tools such as Last-
Pass or 1Password are great 
for creating and securely stor-
ing strong passwords for all of 
your digital accounts). It’s also 
important to use two-factor au-
thentication wherever possible, 
ensuring that the email address 
you use for communications 
about your cryptocurrency ac-
count is secure. Also, stay alert 
and aware of any scam and 
phishing attempts. 

Cryptocurrency is transform-
ing the economy. To learn more 
about how Coinbase is advanc-
ing economic freedom around 
the world and how you, too, 
can safely manage your digital 
finances, visit Coinbase.com/
learn.

• Mr. Muller is the Director of 
Security Operations at Coin-
base. The security team at 
Coinbase is responsible for 
developing the physical and cy-
ber technology, processes and 
team that safely stores one of 
the world’s largest holdings of 
cryptocurrency. Prior to Coin-
base, Muller led the privacy 
and security team at GoodHire, 
a national employment back-
ground screening company.

The
Senior

Reporter
is published monthly by:

SUNSET
PUBLISHING AGENCY

9114 Adams Avenue, Suite 358
Huntington Beach, CA 92646

Email: jcampos@
seniorreporterofoc.com

Telephone

(714) 975-6345
 Fax

(714) 369-6517
Rate is $28.00 per year.

Guest articles, commentaries
and photographs are invited, 
however, publication is at the

discretion of the editor

EDITOR: DEBBIE SKLAR
DIRECTOR OF SALES: JAMES WEBB

ADVERTISING MANAGER: WILLIAM THOMAS
GRAPHICS: SEASIDE GRAPHICS & PRINTING

Contributing Writers:
Les Goldberg, Shana McCann,

Jim McDevitt, Lyn Jensen,
Nick Thomas, Randal C. Hill



Page 29                             SENIOR REPORTER                            Online@www.seniorreporterofoc.com                                                      JULY 2022

Busy Boomers
By Les Goldberg

Many moons ago, when I was 
in high school, a group of my 
friends thought it would be a 
good idea to volunteer for a 
non-profit organization dedi-
cated to feeding the elderly and 
infirmed who were confined to 
their homes. At a young age, 
the experience of door-to-door 
meal delivery opened my eyes 
to a world I never knew exist-
ed, a world of lonely people 
who needed a nutritious meal 
and some companionship.

That organization, Meals on 
Wheels, has proven through-
out the decades to be a God-
send for millions. In fact, the 
national organization reports 
that 2.4 million seniors are re-
ceiving 221 million meals — 
thanks to the help of millions 
of volunteers — each year.

Here in Southern California, 
with its huge population of 
older adults and the lingering 
threats from COVID-19, the 
need for additional volunteers 
is a major priority for Meals 
on Wheels Orange County, 
according to Holly Hagler, its 
president, and CEO.

“Orange County is aging 
quickly,” she said. “In fact, the 
California Department of Fi-
nance estimates that 26.1 per-
cent of the OC population will 
be over 65 by 2060 – almost 
10 percent higher than the na-
tional average. 

Meals On Wheels: A Volunteer’s Delight
“Unfortunately, rapid aging 
means that our county is not 
fully equipped to tackle the 
pressing issues facing older 
adults, such as food insecurity, 
social isolation, and loneliness.”

Hagler added that “we are in 
need of volunteers now more 
than ever. We encourage all 
who are interested in learning 
about our volunteer opportu-
nities – including meal deliv-
eries, prep and serve at senior 
centers, and visiting seniors – 
to contact us at www.mealson-
wheelsoc.org/get-involved. 

To give you an idea of what 
the Meals on Wheels volunteer 
experience is like, we spoke to 
a few participants who are se-
niors themselves:

“I’m a retired LVN and worked 
in home health and hospice,” 
said Kathy Black, 75, of Seal 
Beach. “Just being able to hear 
the many stories they share. I 
delivered it to a war veteran 
who shared memorabilia with 

me. The clients are so happy 
to see me and thank me, but I 
always tell them that visiting 
with them is my reward.”

Jim Dwyer, 75, of Westmin-
ster, now in his 21st year with 
Meals on Wheels, said “the 
highlight is talking and see-
ing the smiling faces of each 
client. Being a volunteer is a 
commitment and responsibili-
ty that others are depending on 
me. I take it seriously.”

So does George Conlisk, 78, 
of Los Alamitos:  “The satis-
faction I get is just doing the 
right thing for people. Most of 
the people I deliver to can not 

get to a store and shop. Even 
though you cannot spend a lot 
of time with each individu-
al, over time you get to know 
them pretty well.

“I have delivered to a WWII 
veteran who fought on many 
islands, including Iwo Jima. I 
also delivered to a Korean War 
and Vietnam vet, and to a per-
son who won gold medals in 
the Olympics.”

And Richard “Doc” Molthen, 
79, a retired chiropractor who 
joined his wife as a Meals 
on Wheels volunteer, added: 
“Knowing that I am making a 
difference in so many people’s 
lives and that they rely on me, 
makes me feel fulfilled – it 
makes me feel I am still need-
ed to help others. Volunteering 
for Meals on Wheels is a good 
match for me.”

Hagler, who also serves on the 
leadership council for the Or-
ange County Strategic Plan for 
Aging and is a member of the 
Meals on Wheels America na-
tional board of directors, said 
the organization does more 
than deliver meals.

“Apart from providing meals 
through home-delivered, lunch 
café and Grab & Go services, 
we also provide medically su-
pervised daycare for frail older 
adults,” she said, adding that 
the issue of senior isolation is 
a proven health hazard.

Holly Hagler, president & ceo of 
Meals on Wheels Orange County

Jim Dwyer, volunteer

Kathy Black, volunteer

George Conlisk, volunteer

“To combat the negative health 
impacts of loneliness, our vol-
unteers are a great source of 
social interaction for our older 
adults.”
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Fabulous Finds
By Debbie L. Sklar

As you enjoy the warm summer 
months make sure you are tak-
ing care of your skin, hair, and 
overall body, mind, and soul.

Here are some of the latest and 
greatest beauty products and 
Fab Finds to help you look 
your best and feel great. 

Eye Cream

Perricone MD Vitamin C 
Ester CCC + Ferulic Bright-

ening Under-Eye Cream is 
a supercharged formula that 
dramatically reduces the three 
types of under-eye discolor-
ation: brown, blue, and red.

Three forms of vitamin C and 
free radical-fighting ferulic 
acid visibly reduce dark brown 
circles while peptides help min-
imize the blue appearance of 
under-eye puffiness and bags 
caused by poor circulation and 
fluid drainage. With a biomi-
metic oat protein to visibly re-
duce redness triggered by aller-
gies and inflammation, it leaves 
the delicate eye area feeling 
calmed and comforted. This 
breakthrough under-eye cream 
promotes a firmer, brighter, and 
more radiant appearance.

The Vitamin C Ester CCC 
+ Ferulic Brightening Un-
der-Eye Cream (0.5 US fl. oz. 
/ $72) is now available at Per-
riconeMD.com, Nordstrom.
com, ECScottGroup.com, 
Bloomingdales.com, Neiman-
Marcus.com, QVC.com, Love-
lySkin.com, and Macys.com.

At-Home Skin Test

The DERMALA Skin Test is 
an at-home, personalized skin 
testing kit that measures the oil 
level and pH of the skin to track 
how the customer’s skin and 
microbiome change while using 
DERMALA’s acne treatment.

DERMALA, a consumer der-
matology company leveraging 
a scientific understanding of the 
human microbiome to develop 
the next generation of products 
for chronic skin conditions. 

The DERMALA Skin Test 
Kit contains two tests, a Skin 
Oiliness Test, and a Skin pH 
Test. The Skin Oiliness Test 
measures levels of sebum (oil) 
production, which can be as-
sociated with clogged pores, 
overgrowth of C. acnes, the 
acne-causing bacteria, and 
acne breakouts. The Skin pH 
Test measures the pH of the 
skin, which corresponds to skin 

barrier health and microbiome 
health. DERMALA recom-
mends that tests are taken once 
a month to accurately track skin 
changes during acne treatment.

The DERMALA Skin Tests are 
available at www.dermala.com. 
All DERMALA products are 
based on innovative human mi-
crobiome science. They are for-
mulated with patented, natural 
microbiome-derived prebiotics, 
probiotics, and postbiotics that 
balance the skin, gut microbi-
omes, and improve skin health 
naturally.

New Sunscreen

Are you worried about toxic 
chemicals in the sunscreen? 
Try this mineral version instead 
called LĀ SOL.

Unlike toxic chemical sun-
screens, which absorb into 
your skin and then absorb the 
sun’s rays, mineral sunscreens 
sit on the surface of your skin, 
deflecting the sun’s rays like a 
shield. 

Mineral-based sunscreen ex-
cludes toxic chemicals like 
Oxybenzone, which has been 
known to absorb into coral 

reefs causing bleaching and 
harming marine life. 

LĀ SOL sunscreen protects 
your skin from the sun’s harm-
ful rays in a healthy way for 
you AND the environment.

LĀ SOL CLEAR sunscreen 
works for all skin tones, gives 
your body the protection it 
needs, plus goes on like a 
smooth cream, leaving your 
skin feeling natural, not greasy.

LĀ SOL Collective is com-
mitted to clean, good-for-you 
ingredients – that are equally 
good for the environment.

LĀ SOL sun care provides a 
healthier alternative that de-
livers efficacy and well-being 
for future generations to come. 
Visit www.lasolcollective.com
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