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“The only way to get a serious message 
across is through comedy.” 

– Woody Harrelson

Orange County  •  Long Beach
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We understand the emotional stress families have during this time. We offer in-home appointments. 
We are available 24 hours a day to serve your family with superior services.

For further information, please call us at

(714) 587-0615 Fax (657) 208-1655

937 S. Roberts Street, #3, Anaheim, CA 92802
www.reflectionsfuneralservices.com

We are a family owned and operated funeral service provider. The services we offer 
to our families can range from Cremation to Traditional Funerals, Catering to each 
individual family and their requests.

Military Honors, Veteran services, Reflection of Life, Veterans are assisted with 
preparations with honor detail from either the United States Army, Marines, Air 
Force, Navy or Coast Guard depending on the branch they served in. For more in-
formation please call the Funeral Director.

Traditional Funeral, Viewing, Rosary, Vigil, Reflection of Life We provide Pre-Plan-
ning/or Advanced Planning options to better serve our families

Our families can choose from as simple as Direct Cremation to Traditional Services 
followed by Cremation. Inviting them to be able to see their loved one and say good-
bye. Cremation gives a sense of closure with more options then burial.  Options 
like spreading cremains out to sea, bringing them home, dividing the cremains and 
bringing some home and some scattered or taken to a cemetery. 

Reflections Funeral Services
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Planes of Fame 
Air Museum

14998 Cal Aero Drive
Chino, CA  91710

Visit Planes of Fame Air Museum at Historic Cal Aero Field in 
Chino, California.

The Planes of Fame Air Museum was founded in 1957 by Edward 
Maloney.  It is the oldest independently operated aviation museum 
in the United States.

The museum collection spans the history of manned flight from 
Continued on page 16

It’s that time of year again 
when everyone becomes 
aware of anyone coughing 
or sneezing in their vicini-
ty.  We all try to stay away 
from someone we have 
identified as sick. In fact, 
we may hide.  No matter 
what I do, my best efforts 
always fail and I join the 
‘sick’ category with a fe-
ver, chills, coughing and 
blowing my nose non-
stop.  Our cat even avoids 
me when I start coughing.  
Of course, my wife bans 
me from the kitchen area.  
This means no touching 
the refrigerator or any-
thing near it.

This time though it was 
my wife who got the virus 
first.  Of course, my body 
ached to catch this virus 
and I soon complied.  My 
sinuses have never met an 
infection they didn’t like.  
For over a month I bat-
tled this virus like I was 
Frankenstein.  I didn’t 
look in the mirror because 
I couldn’t handle what 
I looked like.  My body 
just seemed to be in love 
with this virus as it just 

By Jim McDevitt

The Cold and Flu Season
See the world’s only 
authentic flying
Japanese Zero fighter

With A
Heart 

for
Seniors

would not leave 
me.  No mat-
ter what I said 
to this disease 
and I said plen-
ty that I can’t 
repeat here, the 
virus hung on.  
Finally, after a 

third round of antibiotics, 
the virus left for parts un-
known.

If there were an Olympics 
category for the worst vi-
rus this year’s virus would 
have won Gold, Silver and 
Bronze Medals easily.  I 
also would have won in 
the category of most tis-
sues used as I believe I 
went through at least 20 
boxes not counting my 
wife’s usage.  No doubt I 
caused the stock to rise in 
the tissue company.  The 
virus has left us now and 
believe it or not we are 
going this week to get our 
flu shot.  I always get the 
flu shot every year but this 
year I may hug a surprised 
pharmacist when he or she 
gives me the shot.

Now that my dogs have 
stopped looking at us with 
pity, I believe we have 
turned the corner.  Today, 
we even took the dogs for 
a walk.  My German shep-
herd got so excited, she 
jumped higher than I have 
ever seen her jump before.  
My Lab, Toby is no Mr. 

Milktoast either and he 
jumped around the living 
room as I put his leash on 
like he was a jackrabbit.  
They had not been walked 
for over a month and boy 
were they happy to go for 
a walk again.
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PURCHASE, REFINANCE 
and REVERSE MORTGAGES

BRIAN DOLAN, MBA
USMC, Ret.

CalBRE #01801002
NMLS #1263264

BrianDolan@CertCapHomeLoans.com
www.CertHomeLoans.com

VA •FHA • USDA • FNMA • JUMBO

(714) 831-1315

& ASSOCIATES, INC.
KW BRE #01934115
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November 
Calendar of Events

Before the holiday rush starts 
with shopping, cooking and 
entertaining do take some time 
out to discover what’s hap-
pening in and around the area. 
There is everything from mar-
athon runs to readings and a 
lantern festival.

Mixology Masters, 
Presented by Porsche 
Irvine
Irvine
Nov.9 
7 to 10 p.m.
Presented by Porsche Irvine 
this event brings together 
Southern California’s best 
bartenders, beverage connois-
seurs, and elite community 
members for fun collaboration 
all to benefit Barks of Love 
Animal Rescue. It also will 
feature top restaurants, spirit 
brands, and local businesses. 
Watch as mixology experts 
in SoCal shake, stir and dash 
their way to create unique and 
delicious cocktails. Guests can 
feast on gourmet foods along 
with music and entertainment, 
interactive installations, loung-
es and a mixology showdown 
where they choose the win-
ner. All attendees must be 21+ 
with an ID.  At, Porsche Irvine, 
14500 Scientific, Irvine. 

St. Martin’s Lantern 
Fest & Parade
Huntington Beach

Nov. 10
5 to 8 p.m.
The public is invited to a fes-
tive Lantern Parade around the 
little village of Old World. The 
Lantern Fest is a fun family 
event that will mark the start 
of the holiday season. It’s free 
and enjoyable for all ages. Join 
in to celebrate the story of 
Saint Martin with lit lanterns 
and traditional songs. A Euro-
pean tradition, Saint Martin’s 
lantern parades commemo-
rates the story of a Roman sol-
dier who shared his cloak with 
a beggar at a freezing winter 
night. This soldier, Saint Mar-
tin, later became Bishop of 
Tour and lived a life full of 
kindness, sharing and helping 
the poor and underprivileged. 
5 to 6 p.m.: Registration, tick-
et sales for raffles, food (hot 
chocolate, coffee, cake, & 
Weckmännchen). 6 to 8 p.m.: 
Lantern walk and singing 
through the Old World Village. 
Only battery-operated lanterns 
are accepted in the walk. At, 
Old World Village Festival 
Hall, 7561 Center Avenue No. 
49, Huntington Beach.

UCI Illuminations 
presents: Public Read-
ing by David Henry 
Hwang
Irvine
Nov. 14 
5 p.m.
David Henry Hwang is one of 
the most influential American 

playwrights working in the 
theater today. His works in-
clude M. Butterfly, Chinglish, 
Golden Child, The Dance and 
the Railroad, and Soft Pow-
er. The public talk of David 
Henry Hwang will follow a 
brief “prologue” performed 
by Theatre Woks, UCI’s Asian 
American theatre group. The 
prologue and talk will begin 
at 5 p.m. at Crystal Cove Au-
ditorium, UCI Student Center. 
In addition to David Henry 
Hwang’s public talk, UCI is 
delighted to feature an after-
noon symposium on his work, 
The Worlds of David Henry 
Hwang, featuring Esther Kim 
Lee (Duke University, The-
ater Studies), Asian American 
theatre scholar and author of 
The Theatre of David Henry 
Hwang, Daphne Lei (UCI Dra-
ma), and Julia Lee (UCI Asian 
American Studies). The sym-
posium is from 1 to 3 p.m., at, 
Aliso Beach A, UCI Student 
Center. The prologue and talk 
will be at Crystal Cove Audi-
torium, UCI Student Center, 
4113 Pereira Drive, Irvine. 

Holiday Home Tour 
and Gift Boutique
Tustin/ Santa Ana
Nov. 22 
10 a.m. to 5 p.m.
A tour of three stunning homes 
and a garden tour of a neigh-
boring home. All the homes 
are decorated for the holidays 
and feature great views and 

beautiful landscaping. Lunch 
is included in ticket price and 
served at the Clifton Miller 
Community Center, where 
guests can view and purchase 
special items from more than 
30 vendors. At, the boutique 
will be held at Clifton Miller 
Community Center 300 Cen-
tennial Way Tustin. The loca-
tion of homes on the tour will 
be on Home Tour ticket.

Surfing Santa
Competition
Dana Point
Nov. 23-24
A fun surf competition where 
men, women, and children 
dress up to look like Santa or 
other holiday-inspired char-
acters and surf Salt Creek to 
benefit Surfers Healing. At, 
Salt Creek Beach, Dana, Point. 
Call,  949-240-5088.

Plymouth Rock N’ 
Run 5k
Anaheim Hills
Thanksgiving Day
The 5k, 10k and a new 10-
mile course is around the pe-
rimeter of the Yorba Regional 
Park, and the Santa Ana River 
trail. There will be a finish-line 
festival with a silent auction, 
costume contest, food, fun 
and more for all. Funds raised 
by sponsors and race partici-
pants will directly support the 
Reeve-Irvine Research Center 
at UC, Irvine. At, Yorba Re-
gional Park, Anaheim Hills. 

Turkey Trot
Dana Point
Thanksgiving Day
Hosted by The Dana Point 
Chamber of Commerce. Tour 
the beautiful beach, majestic 
cliffs, and coves of Dana Point. 
The flat, scenic race features a 
10k, 5k and Kids Gobble Wob-
ble. Participants will receive 
a shirt and medal. Call, 949-
496-1555.

Chance Theater
presents Anne of 
Green Gables
Anaheim
Nov. 29 – Dec. 29
Generations of readers have 
adored the best-selling novel 
Anne of Green Gables, and 
now the musical adaptation 
of the beloved book hits the 
stage at Chance Theater. The 
Cuthberts expect to adopt a 
boy but receive, instead, a red-
haired, wide-eyed orphan girl. 
Though clever young Anne 
Shirley has a penchant for get-
ting into trouble, she works 
her way into the hearts of her 
adoptive parents as well as the 
residents of rural Prince Ed-
ward Island. It’s a heartwarm-
ing story for the whole family. 
Recommendation: Ages 4 and 
up. At, Chance Theater @ Bet-
te Aitken Theater Arts Center, 
5522 E. La Palma Ave., Ana-
heim. For tickets and informa-
tion visit, www.ChanceThe-
ater.com/Anne
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Attendants make life easier
All Orange County

Mobility, Errands, Housekeeping, Meal Prep, Transportation
Toll Free #1-800-811-9767

WE CAN HELP

RAINBOW HOME CARE

CLASSIFIED & PROFESSIONAL SERVICE DIRECTORY

EXPERIENCED
PROFESSIONAL

CARE GIVER NEEDED

HOME & HEALTH CARE

Your Ad Here

MISC.

Only $499.00
Complete!
Call Greg

(949) 851-4969

WANTED/ I BUY
Lladros, Capodimontes, 
Waterford, Laliques, etc.
High end merchandise 

for resale
Nick 

714-679-5153     
949-566-4661

From $684.00 to $1045.00
@ Month

2 bdrm from 
$820.00 to $1253.00

I BUY HOUSES
All Cash,

any Condition
Call  Jeff 

714-582-5866

REAL ESTATE / RENTALS

714-980-1790

AUTOMOTIVE

LOSE SOMEONE SPECIAL?
Get your FREE ebook that guides you 

through your Executor and Administrator duties.

Visit: probateresources.net
Call (949) 697-0420

Call or Text Nina today for an appointment at 
(714)887-6339

Five Point Plaza, Phenix salons Suites
18531 main St. Suite 158

Huntington Beach Ca 92648

$49
Beauty by Tropea 

1 Hour Facial

Estate
Sales

Glinda Davis
Certified Appraiser
714-943-1818

e-mail: glinda_davis@yahoo.com
Lic. #GDD0001

www.glindadadvisestatesales.com

$13.00 per hour   •   562-576-3893
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PLUMBING ELECTRIC

CLASSIFIED & PROFESSIONAL SERVICE DIRECTORY

MOVING \ STORAGE

PAC MASTERS LLC
We assemble and disassemble for you.

We Also Pack AndOrganize Garages       
We Now Hang Pictures And Mirrors

Buy And Sell Furniture
FREE ESTIMATES  •  Call 888-250-2204

Your Ad 
Here

One Time 
Yard Cleanup

Trimming, Weeding,
Planting, Drought Tolerant,

Ground-Cover, Landscaping,
Design, Hauling

Small / Big Jobs Welcome
Free Friendly Estimates

GARDENING

GK: 714-716-4491
gklandscape.biz

Visa/MC/DC/Amex   •   Lic. #918209

LANDSCAPING
OC Landscaping

and Hauling
Trimming, Weeding,

Planting, Drought Tolerant,
Ground-Cover,

Garden/Yard/Slope Cleanups,
Design, Hauling

Small / Big Jobs Welcome
Free Friendly Estimates

GK: 714-716-4491
gklandscape.biz

Visa/MC/DC/Amex   •   Lic. #918209

GARDENING / LANDSCAPING

AC & HEATING

LANDSCAPING
E.V. LANDSCAPE AND 
GARDENING SERVICE

As low as 
$25.00/weekly

Clean-ups, trimming, 
trees, sprinklers, sod

714-822-1870
Call Elvis Vega

SENIOR MOVING SPECIALISTS

INSURANCE

TELEVISION SERVICES

West Coast Relocation & Storage

Moving or Storage Costs

EYEGLASS REPAIR

Steve’s
Eyeglass Repair

We Come to YOU

(949) 338-3439
www.steveglasses.com

HANDYMAN

APPLIANCE
REPAIR

ROCA APPLIANCE
REPAIR

Call Alejandro
949-478-9053

Lic. # A48272

• Washer
• Dryer
• Refrigerator
• Stoves
• Ranges
• Cook Tops
• Dishwashers
• Plumbing

Also Air Conditioning and Heating

ROOFING
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    By Randal C. Hill

Blessed is the rebel. Without 
him, there would be no prog-
ress. - Hugh Hefner

He has been variously de-
scribed as vulgar, adolescent 
and exploitative. But, like him 
or not, Hugh Marston Hefner 
and his Playboy magazine was 
responsible for many a tecton-
ic social shift in 1950s Amer-
ica. 

He was born in 1926, the old-
er of two sons of strait-laced 
Methodists. As a boy, Hefner 
wrote horror stories and drew 
cartoons but applied little of 
his 152 IQ to academic pur-
suits. He graduated from Chi-
cago’s Steinmetz High School 
in 1944. After spending two 
years in the U. S. Army, Hefner 
earned a psychology degree 
at the University of Illinois, 
where he created a campus hu-
mor magazine called Shaft.

Chaste until age 22, he married 
high-school classmate Mil-
lie Williams and began what 
he later labeled “a deadening 
slog into 1950s adulthood.” 
He went to work for a pair of 
magazines, Esquire and Chil-
dren’s Activities. In the mean-
time, he was busy planning his 
own magazine, a man’s “life-
style” periodical to be called 
Stag Party. 

However, a Stag publication 
already existed, so after con-
sidering Top Hat, Gentleman, 
and Bachelor, Hefner switched 

‘King Leer’

 Fifties Flashback

the name to Playboy. To get 
started, he borrowed $8,000 
(about $60,000 in today’s 
money), including $1,000 
from his mother. Hefner also 
paid $500 for an unpublished 
1949 nude calendar photo of 
Marilyn Monroe (for which 
she had earned $50).

He assembled the first Playboy 
on his kitchen table. The debut 
issue — featuring a clothed 
Monroe on the cover (and un-
clothed inside) — hit news-
stands on December 1953 with 
a run of 53,000 copies. Un-
sure that there would ever be 
a second edition, Hefner had 
purposely left off a publication 
date on the cover. All copies 
— offered at 50 cents each — 
sold out quickly, though, and 
Playboy became a winner. By 
1957, Hefner was raking in $4 
million annually.

Playboy became the guidebook 
for the unattached young male 
urbane sophisticate. The mag-
azine featured literate articles, 
in-depth interviews with peo-
ple of importance, and a cen-
terfold of a busty, unclothed 
young woman. Hefner took 
unabashed delight in viewing 
his periodical as an emblem 
of the rapidly growing sexual 
revolution and an escape from 
long-standing American puri-
tanism and social intolerance. 
Along the way, the now-di-
vorced Hefner built a global 
empire that came to be worth 
$200 million. 

Hefner never lost interest 
in beautiful young women. 
In 1989, he surrendered his 
bachelorhood once more and 
married Kimberley Conrad, 
the 1989 Playmate of the Year 
who was 38 years his junior. 
The couple divorced in 2010. 
On New Year’s Eve of 2012, 
Hefner, age 86, married again, 
this time to 26-year-old beauty 
Crystal Harris.

Always obsessed with celeb-
rityhood, Hefner paid $75,000 
for a mausoleum drawer ad-
jacent to Marilyn Monroe’s 
in Los Angeles’s Westwood 
Memorial Park. In 2009, he 
told the Los Angeles Times, 
“Spending eternity next to 
Marilyn is an opportunity too 
sweet to pass up.” 

The drawer was put to its in-
tended use after Hefner drew 
his final breath on Sept. 27, 
2017. He was 91 years old.

Bibliography
Books:
Rodriguez, Robert. The 1950s’ Most 
Wanted: The Top 10 Book of Rock & 
Roll Rebels, Cold War Crises, and 
All-American Oddities. Washington, 
D.C.: Potomac Books, Inc., 2006.
Stern, Jane, and Michael. Encyclo-
pedia of Pop Culture: An A to Z of 
Who’s Who and What’s What. New 
York: Harper Perennial/Harper Col-
lins Publishers, Inc., 1992. The first 
quote is from p. 391.
Internet:
en.wikipedia.org. Printouts: Hugh 
Hefner, Playboy Magazine
“Hugh Hefner and the History of the 
Playboy Logo.” blog.logomyway.
com. August 1, 2018.
Mansnerus, Laura. “Hugh Hefner, 
Who Built the Playboy Empire and 
Embodied It, Dies at 91.” nytimes.
com. September 27, 2017. The second 
and third quotes are from here.
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According to AARP, there 
are 10,000 people turning 65 
every day—a figure that is 
expected to be consistent until 
2030. As these Americans 
continue to prepare for and 
enjoy their retirement years, 
more and more are factoring 
the cost of aging into their 
financial plans. For good 
reason: The Administration 
for Community Living, a 
part of the Department of 
Health and Human Services, 
estimates about seven in 10 
people turning 65 will need 
some type of long-term care 
services either at home, in their 
community, or in a facility. 

Long-term care can be costly 
and it is an expense many 
people have not planned for. 
“Long-term care expenses 
are generally not covered by 
health insurance and coverage 
provided by public programs 
is limited, so an unexpected 
need for care can create a 
large financial burden and put 
other savings and assets at 
risk,” said Aaron Ball, Senior 
Vice President, New York 
Life Insurance Company. 
“Fortunately, Americans have 
several options to ensure they 
have more control over how 
and where they age,” adds 
Ball. 

Long-term care planning 
options 
There is no one-size-fits-all 
solution when it comes to 
planning for a long-term care 
event, so it’s important to know 
what options are available to 

Seniors First 
Specialized Senior Care Clinic 

   

Compassionate Care Team * Transportation Assistance (must qualify) * 
Easy access to Medical Providers * Comprehensive and Individualized appointments *  

Community resources & Education 

 
                        201 S. Broadway               17822 Beach Blvd, Suite #215           1510 E. 7TH Street 

Santa Ana, Ca. 92701         Huntington Beach, Ca. 92647        Long Beach, Ca. 90813 
714-571-4941                       714-847-2576                              562-590-9800 

Check our website for a complete list of all our locations.   www.amistadseniormedicalclinics.com 

Call to schedule your next appointment  
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“SERVICE IS MY COMMITMENT”

Your home may be a great financial asset in your retirement plan, especially, if you
are on a fixed monthly income. Designed exclusively for homeowners aged 62 and older, 

a Reverse Mortgage from Advantage One Home Loans:

REVERSE MORTGAGE
Is a Reverse Mortgage Right for you?

• Allows you the ability to continue to live in your home and remain on title to the property.
• Gives you more financial flexibility since you no longer have a monthly mortgage payment.
• Provides you a financial option that may help you supplement your income.

To find out if a Reverse Mortgage is a good solution for you,
CALL ME TODAY.

As The Cost Of Long-Term Care 
Increases, It Pays To Know Your Options

John P. Lewallen, Owner/Agent
Ca. License 0452386 

PO Box 6053 Garden Grove Ca. 92846
E. Mail: lewallenjohn50@gmail.com

Phone: 714-891-6612

Life & Health Insurance 
for the Senior Community

J.Lewallen & Associates
Non-Profit & Business Insurance Sales

determine what will meet your 
unique needs. 

‘Pay your own way’: Often 
referred to as self-funding or 
self-insuring, this option relies 
on using existing money or 
assets to fund long-term care 
needs out-of-pocket. 

Medicaid: Although Medicaid 
does cover long-term care 
services, it’s an assistance 
program for people with 
limited incomes and minimal 
assets. It’s important to 
determine whether you qualify 
before depending on this 
option. 

Private insurance: There 
are several types of private 
insurance products designed to 
help cover the costs associated 
with a long-term care need: 

• Standalone or traditional 
long-term care insurance offers 
the most comprehensive long-
term care benefits, covering 
a wide range of services 
including care at home, in the 
community, or in a facility. 

• Linked benefit products 
(also known as hybrid or 

combo products) allow people 
to combine two or more 
coverages in one policy—
most commonly life insurance 
with long-term care coverage. 
As you are paying for both 
coverages, you generally 
receive fewer long-term care 
benefits for your premium 
dollar when compared to a 
standalone policy. 

• Riders, such as chronic care 
riders on life policies, offer the 
most basic coverage, allowing 
a portion of the policy’s death 
benefit to be accessible should 
you become chronically ill. 

“It’s important to evaluate 
your financial picture as well 
as your desires for how and 
where you might receive care 
if and when a long-term care 
event occurs,” explains Ball. 
“For many people, even a 
small standalone long-term 
care policy can provide access 
to important benefits that can 
help manage a long-term care 
event and avoid spending down 
assets that would otherwise be 
used to help fund retirement.”

Whether you decide to pay 
for long-term care out of 
pocket, rely on Medicaid, or 
purchase private insurance, it’s 
important to make your plan 
sooner than later. Insurability 
for private options is based 
on your health and medical 
history and is usually subject 
to underwriting. Locking your 
insurability in at a younger age 
and lower rate is likely to give 
you the most bang for your 
buck. 

Chances are you or someone you 
care about will need long-term care 
at some time. 
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By Les Goldberg

Continued on page 11

Known almost as much for 
his off-screen pastimes as his 
on-screen characterizations, 
Woody Harrelson is an actor 
for whom truth is undeniably 
stranger than fiction. 

Son of a convicted murderer, 
a veteran of multiple arrests, 
outspoken environmentalist 
and tireless hemp proponent, 
Harrelson is colorful even by 
Hollywood standards. 

However, he is also a strong, 
versatile actor, something that 
tends to be obscured by the at-
tention paid to his real-life an-
tics.  His stage, screen, and TV 
resume is what all starry-eyed 
actors hope to achieve in the 
Hollywood galaxy. 

In fact, his 
road to fame 
is paved from 
a cozy neigh-
borhood bar 
in Boston to 
the high-fly-
ing Star Wars 

film franchise and the Zom-
bieland series.  In between, the 
unorthodox Harrelson boasts a 
more than three-decade career 
that includes starring or major 
supporting roles in such films 
as Natural Born Killers, The 

Woody Harrelson

People vs. Larry Flynt and his 
breakthrough work on HBO’s 
True Detective.

He was born Woodrow Tracy 
Harrelson on July 23, 1961, 
in Midland, Texas.  At age 7, 
Woody’s father went to pris-
on on a murder conviction, 
leaving his mother, a legal 
secretary, to raise him and 
his two brothers in Lebanon, 
Ohio. Harrelson was raised 
with a strong, spiritual foun-
dation, which helped him earn 
a scholarship to Hanover Col-
lege, a Presbyterian institution 
in Indiana.

In 1983 Harrelson earned a 
Bachelor’s Degree in English 
and theatrical arts, after which 
he headed to New York City 
to pursue acting. His career 
began as an understudy in the 

Neil Simon 
play Biloxi 
Blues and 
as an extra 
in various 
films and 
television 
shows.

The Big Break
It came in 1985 when he was 
cast as sweet, dim-witted bar-
tender Woody Boyd on the 
wildly popular sitcom Cheers. 
His performance earned him 
five Emmy nominations and a 
win for Outstanding Support-
ing Actor in a Comedy Series. 
But Woody can attest to the ad-
age that “fame is fleeting.”

“Well for 6 years during 
Cheers I couldn’t get another 
job,” he said.  “So I was get-
ting to the mindset of, ‘Wow, 
so this is it. I thought the career 
was just starting and apparent-
ly it’s just over.’ 

“Fortunately then, I got a role 
in Doc Hollywood (1991) and 
then White Men Can’t Jump 
(1992). Those I was doing 
during my hiatus from Cheers, 
and then I did Indecent Pro-

posal (1993) during my last 
hiatus and it came out literal-
ly the day after we wrapped 
Cheers. 

“Then I started work on Nat-
ural Born Killers but for a 
while, I thought, ‘Jeez, this is 
it?’ And I felt that I could do 
so much more. I really wanted 
to express myself a little more. 
Not to say that ‘Woody Boyd’ 
was not a great role!”

‘The People vs. Larry Flynt’
After starring roles in 1996’s 
The Sunchaser and the Farrel-
ly Brothers’ comedy Kingpin, 
Harrelson sparked controver-
sy with that year’s biopic The 
People vs. Larry Flynt. Once 
the controversy faded, Har-
relson’s sympathetic portray-
al of adult-film mogul Larry 
Flynt earned the actor Acade-
my Award and Golden Globe 
nominations for Best Actor. 

A-Lister
The film was lauded by critics, 

and his per-
f o r m a n c e 
b o o s t e d 
Harrelson 
to A-list ac-
tor status.

As the 1990s 

progressed, Harrelson land-
ed a series of weightier roles 
in such projects as the politi-
cal satire Wag the Dog (1997) 
and the war films Welcome to 
Sarajevo (1997) and The Thin 
Red Line (1998).

Harrelson earned the attention 
of critics again in 2007 for 
the Coen brothers’ drama No 
Country for Old Men. The film 
won Harrelson a Screen Actors 
Guild Award for Best Cast, 
along with Tommy Lee Jones, 
Javier Bardem, Josh Brolin 
and Kelly Macdonald. In 2008 
Harrelson appeared in several 
films, including the comedy 
Semi-Pro with Will Ferrell and 
the drama Seven Pounds with 
Will Smith.

‘Zombieland,’ ‘The Messen-
ger,’ ‘The Hunger Games’
In 2009 Harrelson co-starred 
in the horror-comedy Zom-
bieland and the dystopian 
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Woody
Harrelson

Continued from page 10

apocalypse film 2012. His role 
that same year in the critically 
acclaimed drama The Messen-
ger earned him several award 
nominations, including Gold-
en Globe and Academy Award 
nods. Starting in 2012 Har-
relson began playing Haymi-
tch Abernathy in The Hunger 
Games, reprising the role in 
subsequent films in the fran-
chise.

‘True Detective’
One of the actor’s more prom-
inent roles on the small screen 
came in January 2014, with 
season 1 of the HBO series 
True Detective. Harrelson 
played Detective Marty Hart 
opposite Matthew McCo-
naughey, with both actors serv-
ing as executive producers. A 
dark and atmospheric crime 
drama, the series was an in-
stant critical darling and pulled 
in a whole new crop of fans for 
Harrelson. It also earned the 
actor an Emmy nomination for 
Best Actor.

‘Planet of the Apes,’ ‘LBJ,’ 
‘Three Billboards’
Remaining busy with high-pro-
file projects, Harrelson in 2017 
starred as the Colonel in War 
for the Planet of the Apes and 

President Lyndon B. John-
son in Rob Reiner’s political 
drama LBJ. That year he also 
starred in the black comedy 
Three Billboards Outside Ebb-
ing, Missouri, a smaller-bud-
get film that made a huge 
splash on the awards circuit, 
garnering a Best Supporting 
Actor Oscar nomination for 
Harrelson. 

‘Solo,’ ‘The Highwaymen,’ 
‘Midway’
In 2018 Harrelson was among 
the A-list ensemble cast of 
Solo: A Star Wars Story, as 
a mentor to the titular space 
gunslinger. The following year 
he co-starred with Kevin Cost-
ner in The Highwaymen, as a 
crimefighter on the tail of Bon-
nie Parker and Clyde Barrow, 
before readying to reprise his 
old character of Tallahassee 
for Zombieland: Double Tap 
and appearing in the World 
War II epic Midway.

Activist Personified
In addition to acting, Harrel-
son has been an outspoken 
advocate for the environment. 
His activism includes efforts 
for preserving the California 
Redwoods, involvement in the 
American Oceans’ Campaign 
and legalization efforts for the 
use of industrial hemp. Harrel-
son has also worked with other 
organizations such as UNICEF 
and PETA. 

Harrelson was briefly married 
to Nancy Simon, the daughter 
of playwright Neil Simon, but 
remarried in 2008 to his assis-
tant Laura Louie.  The cou-
ple resides in Maui with their 
three daughters.
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The Gadget Geezer
By Les Goldberg

Ready or Not, It’s Time to Shop!

Wayne Roby
Lic. #2E53390 • (310) 251-8091

Documents.robypa@gmail.com

Can you believe it? It’s No-
vember!  Time left to figure 
out what to get for whom, 
tackle Black Friday and ‘wrap’ 
up the holidays into a bow:  
about six weeks, depending on 
when you read this column.

My faithful duty as your guide 
through the maze of new giz-
mos is to make your decisions 
easier and quicker – quick 
enough to leave time for online 
ordering, shipping, on-time 
delivery and, of course, wrap-
ping.  So, between this list and 
my next month’s suggestions, 
your holiday gift-giving will 
be hassle-free and hopefully 
joyful for you and your recipi-
ents.   Here we go:

Wallet Card
Before you start your shopping 
spree, cellphone giant Sprint 
and a tech company Dynamics 
have introduced a new way to 
pay for stuff.  Called the Wal-
let Card, it is a ‘smartcard’ that 
lets you put your bank’s debit, 
credit, prepaid, multicurrency, 
one-time use and loyalty cards 
onto a single card.

It features a small display 
that shows card numbers, 
announcements and other 
information, and a built-in 
self-charging battery, pro-
grammable magnetic strip, 
EMV chip and contactless 
chip.

With the push of a but-
ton, you can switch 
from one card to anoth-
er, reducing the need to 

carry a bunch of plastic in your 
wallet.  Check with your bank 
for availability of the Wallet 
Card, which is a winner of the 
Consumer Electronics Show 
Innovation Award.

Motiv Ring

Until now, most of the wear-
able ‘Smart’ devices are de-
signed for the wrist.  Then 
along comes the Motiv Ring, 
a fitness tracker that literally 
puts all the functionality and 
features on your finger.

In addition to tracking your 
heart rate, sleep, calories and 
steps, the highly stylish ring is 
comfortable and safe to wear 
all day.  And, it is waterproof.  
At $199 the Motiv Ring is an 
appealing option for those who 
want to free up their wrists for 
watches, bracelets and oth-
er accessories.  The price in-
cludes a keychain charger and 
an easy-to-use app.

Widex Hearing Aid
Another award-winning prod-
uct is the Widex Evoke bat-
tery-free hearing aids.

Using one of the world’s 
smallest commercially avail-
able fuel cells, the break-
through hearing aid features 
the company’s exclusive ‘en-
ergy cell’ technology that does 
not require batteries or battery 
chargers connected to power 
outlets.

According to Jeff Geigle, com-
pany president, the recharge-
able product is “truly inno-
vative – one simple charge of 
Methanol that takes 20 seconds 
will run your hearing aid for 24 
hours.  This new technology is 
hassle free for the user while 
providing superior sound qual-
ity and app control that makes 
the hearing aid easy to manage 
in any setting.”  However, the 
hearing aids are pricey in the 
$2,000 to $3,000 range.

Bottle & Speaker
Not so pricey is the 
Aquio double-wall 
steel insulated hy-
dration bottle with 
rechargeable Blue-
tooth wireless speak-
er.  Cost: $69.00 but 
$47.79 with free ship-
ping at Amazon.  Ide-
al for vacations, trav-

elling and fitness activity, the 

speaker and bottle can be used 
together or separately.

The Aquio IBTB2BB (the 
model) features an internal re-
chargeable lithium ion battery 
in the speaker that allows up 
to eight hours of playing time 
on once charge (charging cable 
included).  The speakerphone 
has digital echo canceling and 
a talk/end button.

Insta360 Camera
This is not 
your ordinary 
camcorder.  In 
fact, the new 
Insta360 One 
X 360 Action  
video camera 
is almost the 
same size as the 

videotape cassette that once fit 
into the old bulky camcorders.  
It is what every photographer, 
amateur or professional, young 
or old has been wishing for in 
a video camera – compact, 
high-quality resolution, easy 
editing and image stability.

At $399, the Insta360 delivers 
in all areas with 5.7K resolu-
tion, 18 megapixels per second 
shutter speed and a 50 frames 
per second mode for smooth, 
non-shake action.  In other 
words, you can shoot video 
while riding a roller-coaster, 
sailing on a cruise ship, or rid-
ing your bike through forest 
trails.

Continued on page 36
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Home Fire Risks Increase As Weather Cools
The fall and winter seasons 
bring cooler temperatures, 
holidays, and images of cozy 
nights by the fireplace. Yet the 
change in seasons also comes 
with the chance of severe 
weather and an increase in fire 
risks. According to the U.S. 
Fire Administration, more 
home fires occur in winter than 
in any other season.

“Holiday decorations, space 
heaters, generators, and 
fireplaces all present fire 
hazards if not properly used 
and maintained,” said Steve 
Hirsch, chair of the National 
Volunteer Fire Council. 
“Residents should be aware of 
the dangers and take the steps 
to make sure their families and 
homes are protected.”

Follow these tips to minimize 
home fire and safety risks:
• Install smoke alarms in every 
sleeping room, outside each 
separate sleeping area, and on 
every level of the home. Test 
monthly to ensure they work.

• Install carbon monoxide 
alarms and test them at least 
once a month.

• Know where the gas, electric, 
and water main shut-off 
controls are and how to use 
them.

• Place fire extinguishers 
in the kitchen, garage, and 
living room, and make sure 
all household members know 
how to use them.

• Develop a home fire escape 
plan and practice it with the 
entire family.

• Keep portable generators 
outside and away from the 
home.

• Install a screen in front of 
each fireplace or wood stove. 
Store cooled ashes in a metal 
container outside the home.

• Have chimneys professionally 
inspected and cleaned every 
year.

• Keep anything that can burn 
at least three feet away from 
fireplaces, radiators, space 
heaters, or other heat source.

• Never leave lit candles 

unattended, and keep them out 
of the reach of children and 
pets.

• If using a live Christmas tree, 
keep it adequately watered and 
get rid of it after Christmas or 
when it gets dry.

Residents can also take an 
active role in protecting 
their communities from 
hazards such as fires, medical 
emergencies, and much more. 
Fire departments across 
the country are looking 
for volunteers to serve as 
firefighters, EMS providers, 
and auxiliary members.

“The majority of firefighters 
in the U.S. are volunteers—
neighbors helping neighbors 
in an incredible and rewarding 
way,” said Hirsch. “We need 
more people to answer the call 
to serve.”

Training is provided by the 
department, and volunteers 
can serve in a variety of roles, 
from providing life-saving 
emergency response services 
to conducting fire prevention 
programs and disaster 
preparedness planning.

Learn more and find a 
volunteer fire service 
opportunity by going to www.
MakeMeAFirefighter.org.
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Continued on page 15

Fabulous Finds
By Debbie L. Sklar

November has arrived and be-
fore you turn around the hol-
idays will be here. However, 
before you start thinking of 
shopping lists and what hors 
d’oeuvres to serve why not be 
good to yourself with some 
new Fab Find products.

Naturally Serious
Illumi-Nation 
Anti-Fatigue Power 
Serum 

This glossy anti-aging se-
rum effortlessly melts into 
the skin for a dewy, glassy-
skin radiance and reduces 
the appearance of wrinkles in 
just 24 hours. Illumi-Nation 
transforms the look of skin 
by smoothing and hydrating, 
leaving you with a bright-
er, healthier finish. Enriched 
with 1% Lavandox extracted 
from Spanish Lavender to re-
duce stress in the skin, and 3% 
Persian silk tree to improve 
the look of fine lines, uneven 
skin tone and texture caused 
by environmental aggressors, 
this serum transforms and hy-
drates for a naturally youthful 
and illuminated glow. Price: 
$58, available at NaturallySe-

riousSkin.com, Sephora.com 
and select Sephora stores.

Peter Thomas Roth Pro 
Strength Lactic Pore 
Treatment
This highly concentrated 30 
percent Perter Thomas Roth 
Pro Strength Lactic Pore 
acid treatment in recyclable 
packaging helps purify and 
reduce the look of enlarged 
pores, while witch hazel works 
to clarify and clear away ex-
cess oil. Five percent glycerin 
helps combat any post-treat-
ment dryness to leave the skin 
feeling hydrated and balanced. 
Price: $88 at Sephora.com. 

Lots from LANO 
The Original Lanostick

From the makers of 
the ‘World’s Best 
Lip Balm’ comes 
the 90s inspired 
wind-up Lanos-
tick. The perfect 
day-balm for pock-
ets, bags, and on-
the-go. A rich layer 

glides on like a hug of hydra-
tion - deeply and properly 
conditioning. Then the natural 
waxes seal the moisture in for 
hours. Formulated with lano-
lin + natural waxes and butters 
and vitamin E. 100% natural. 
Price: $17 at Ulta.com.

Lemonaid Scrubba 
Balm
This Lemonaid Scrubba Balm 
hybrid is made with a refresh-
ing and soothing blend of cit-

rus that feels like 
summertime on 
your lips all year 
long. Formulated 
with a combination 
of orange peel par-
ticles, lemon oil, 
and small sugar 
crystals. Lemon oil 

works to break down dead skin 
while sugar crystals gently dis-
solve away, leaving behind a 
rich finish of lanolin balm to 
hydrate the lips. Price: $17 at 
Ulta.com.

Minty Foot and Leg 
Balm 

Introducing the 
first-ever Minty 
Foot and Leg 
Balm foot product 
from Lano! This 
rich and nourish-
ing cream deeply 
hydrates and nour-
ishes tired feet and 
legs. Formulated 

using lanolin, which easily ab-
sorbs into the skin while pro-
viding a protective barrier for 
the driest skin, and mint essen-
tial oils to nourish and soothe. 
Price: $19, at Ulta/Ulta.com. 

Milk and Honey Hand 
Cream Intense
This Milk and Honey Hand 
Cream Intense luxurious for-
mula is the equivalent of wrap-
ping yourself up in a blanket 
and turning on Netflix. With 
1/4 lanolin, it transforms very 
dry hands leaving a silky veil 

Happy Thanksgiving
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Best Cell Phones & 
Plans for Seniors

Some restrictions apply

www.intouchamerica.com

Veterans Discount 
Backed by 30 Years of Experience

• Top Major U.S. Networks
• No Contracts
• Free Cellphone
• Free Shipping
• Free Activation
• Keep Your Same Number

Fabulous 
Finds

Continued from page 14
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CALL US: 800-500-0066

Senior-friendly 
app

on the skin for contin-
ual moisture, and not 
a hint of stickiness. 
98.59% Natural. At 
Ulta/Ulta.com. Price: 
$15 at Ulta.com

Venus ET Fleur NEW 
Fleura Vase

Romantic, classic, and sophis-
ticated. The Fleura Vase is the 
first addition to the Venus ET 
Fleur Maison Collection. 
Committed to quality crafts-
manship and classic design 
aesthetic, the Fleura Vase is 
the perfect luxury home ac-
cent. This limited-edition vase 
is available in all traditional 
rose colors and in the new Re-
flex Rose, the brand’s classic 
Eternity Rose transformed into 
a new extravagant statement 
flower that is just as breathtak-
ing as the classic rose. Price: 
$359 - $389, at VenusEtFleur.
com.
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By Randal C. Hill

‘Come Together’
The Beatles

November 1969

It was 1969, and a former Har-
vard professor turned LSD ad-
vocate named Timothy Leary 
wanted to challenge Ronald 
Reagan for the governorship 
of California. Leary had cre-
ated a catchy campaign slogan 
— “come together, join the 
party.” Now if there was just 
some way to turn that slogan 
into a song, he would be able 
to use it at rallies and in com-
mercials ...   

On June 1, 1969, Leary and his 
wife, Rosemary, were invited 
by John Lennon and Yoko Ono 
to meet them at Montreal’s 
Queen Elizabeth hotel, where 
the celebrity pair was holed 
up while promoting a “bed in” 
for world peace. Once they 
arrived, the Learys were per-
suaded to become part of the 
chorus of Lennon’s clunky 
but catchy recording of Give 
Peace a Chance, which was 
taped live in the hotel bed-
room. 

When Lennon asked Leary the 
following day if there was any-
thing he could do to help with 
his campaign, Leary seized the 
opportunity to tell the Beat-
le how appreciative he would 
be it if Lennon would com-
pose a song utilizing Leary’s 
campaign slogan. But before 
Come Together came together 
as a finished work, Leary was 
charged with marijuana pos-
session and sent to prison.   

MBA, Realtor

Seniors List for as low as 1%

Planes of 
Fame Air
Museum
Continued from page 3

the Wright Flyer to the space 
age Apollo Capsule. We house 
over 150 Aircraft and displays. 
Many of the Aircraft are fly-
able, including the P-51 Mus-
tang, F4U Corsair, P-47 Thun-
derbolt, P-40 Warhawk, B-25 
Mitchell, P-38 Lightning, F-86 
Sabre & Russian Mig 15.

Our Mission is to preserve avi-
ation history, inspire interest 
in aviation, educate the public, 
and honor aviation pioneers 
and veterans.

We are a non profit 501 (c)(3) 
organization that has grown 
for the past 57 years through 
donations. We receive no mon-
ies from the government.
For more info please visit: 
www.planesoffame.org

Planes of Fame Air Museum
7000 Merrill Avenue #17, Chi-
no, CA  91710 
Tel - 909-597-3722
Fax - 909-597-4755
www.planesoffame.org

Lennon restructured Come 
Together, although he later 
dismissed the new version as 
being “gobbledygook.” The 
future No. 1 disc was record-
ed in the Abbey Road studios 
for inclusion on the Beatles’ 
final studio album.  The single 
release of Come Together— 
backed by George Harrison’s 
masterpiece Something — be-
came Abbey Road’s opening 
track. 

In Come Together, Lennon 
purposely lifted a couple of 
lines from an obscure 1956 
Chuck Berry song called You 
Can’t Catch Me. Compare:

Berry: Here come a flat-top, he 
was movin’ up with me
Lennon: Here come old flat 
top, he come groovin’ up slow-
ly

While Lennon defended his 
lyrics as being a respectful 
nod to one of his early rock 
heroes, Berry’s publisher saw 
things differently and initiated 
a lawsuit in 1973. As a result, 
Lennon agreed to record three 
tunes held by the publisher 
when Lennon recorded his 
nostalgic Rock ‘n’ Roll album, 
which was released in 1975. 
His LP selections included 
Berry’s You Can’t Catch Me 
and Sweet Little Sixteen, as 
well as Lee Dorsey’s Ya Ya.

Years later, a bitter Lennon 
discussed the iconic, mil-

lion-selling single: “Come 
Together is me — writing ob-
scurely around an old Chuck 
Berry thing. I left the line in 
‘Here comes old flat-top.’ It is 
nothing like the Chuck Berry 
song, but they took me to court 
because I admitted the influ-
ence once years ago.”

To Lennon, Leary’s going to 
prison ended any commitment 
Lennon might have had to the 
drug guru. “Leary attacked 
me years later, saying I ripped 
him off … I didn’t rip him off. 
It’s just that [the song] turned 
into Come Together … It was 
a funky record. It’s one of my 
favorite Beatle tracks, let’s say 
that. It’s funky, it’s bluesy, and 
I’m singing it pretty well. I like 
the sound of the record. You 
can dance to it. I’ll buy it!”
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Health Alert

There’s a reason it’s called the 
“common” cold: Adults have 
an average two to three colds 
per year and children even 
more, according to the Centers 
for Disease Control and Pre-
vention. 

The Problem
Most people recover from a 
cold within a week to 10 days. 
But decongestants may raise 
blood pressure or interfere 
with the effectiveness of some 
prescribed blood pressure 
medications, according to the 
American Heart Association. 

Read The Label
Be sure to read labels on over-
the-counter (OTC) medica-
tions, especially if you have 
high blood pressure (HBP). 
Some contain decongestants 
such as oxymetazoline, phen-
ylephrine and pseudoephed-
rine.

You should also look for warn-
ings related to high blood pres-
sure or HBP medication and 
talk to your health care pro-
fessional before taking OTC 
medications or supplements. 
And don’t stop taking pre-
scribed medications without 
talking to your doctor.

Some OTCs are also high in 
sodium, which can raise blood 
pressure. So look at the active 
and inactive ingredients lists 
for the words “sodium” or 
“soda.” If you have high blood 
pressure, you should consume 
less than 1,500 mg of sodium a 

Cold Medicine Ingredients Can 
Raise Your Blood Pressure

day from all sources—and one 
dose of some OTCs can con-
tain more than a whole day’s 
allowance.

Be Careful With Supple-
ments Or Natural (Naturo-
pathic) Remedies
Special pills, vitamins or 
drinks don’t substitute for 
prescription medications and 
lifestyle modifications. Talk to 
your health care provider be-
fore taking any OTC drug or 
supplement that claims to low-
er your blood pressure. They 
may not work as advertised 
and may interfere with other 
medications. Some, like natu-
ral licorice and diet pills, can 
even raise your blood pressure.

What Else To Watch For
Other drugs and substances 
that can raise your blood pres-
sure include:
• Alcohol
• Amphetamines
• Antidepressants
• Atypical Antipsychotics (such 
as clozapine and olanzapine) 
• Caffeine
• Oral Contraceptives

Treating the common cold can 
have uncommonly dangerous ef-
fects on people with high blood 
pressure. But some simple pre-
cautions can prevent problems.

Continued on page 26
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If you spend a lot of time on 
social media sites or looking 
for great online deals, you may 
wear a bullseye when it comes 
to scammers hunting for prey, 
according to groundbreaking 
fraud research from the FIN-
RA Investor Education Foun-
dation, BBB Institute for Mar-
ketplace Trust and the Stanford 
Center on Longevity.

Researchers surveyed more 
than 1,400 Americans and 
Canadians who were target-
ed by scammers and reported 
the fraud to the Better Busi-
ness Bureau (BBB), which 
tracks scams. Nearly half of 
those surveyed did not engage 
with the fraudster. However, 
30 percent engaged to some 
degree but ultimately did not 
lose money, while 23 percent 
engaged with the fraudster or 
offer and lost money. 

What separates victims from 
non-victims?
“The path to victimization be-
gins with engagement,” said 
FINRA Foundation President 
Gerri Walsh. “Social media 
and website scams are flour-
ishing. Every time you re-
spond to a friend request from 
someone you don’t know or 
click through to an unfamiliar 
website, you run the risk of be-
ing exposed to a scam.”

Your chance of falling victim 
to a scam varies by type—
for instance, online purchase 
scams, tech support ploys, 
fake check or sweepstakes 

These Behaviors Make You 
A Scam Target

frauds—and by the 
method in which 
you are exposed to 
the offer. For those 
exposed to a scam 
through social media or a 
website, the numbers are chill-
ing. When exposed to a scam 
on social media, 91 percent 
engaged and 53 percent lost 
money. The odds of losing 
money to website scams were 
only slightly lower: 81 percent 
of consumers in the study who 
were exposed to a fraud via a 
website said they engaged—
and 50 percent lost money.

Other factors heighten the like-
lihood of falling for a fraud. 
Consumers were more likely 
to be victimized if they were 
isolated and didn’t have any-
one to discuss the offer with, 
according to the study. Con-
sequently, those who engaged 
scammers and lost money 
were less likely to be married 
and more likely to be widowed 
or divorced. “Sadly, loneliness 
and fraud victimization seem 
to go hand in hand,” noted 
Walsh.

You’re also more likely to en-
gage and lose money if you’re 
feeling financial strain, or have 
low levels of financial literacy, 
the study found. 

Protect Yourself
Take these steps to protect 
yourself from fraud: 
• Ask for input from others. 
Scammers try to isolate their 
victims. Don’t be afraid to 

contact a friend, or a company 
or organization you trust for 
advice. It also helps to do ad-
ditional research before send-
ing any money. One easy ac-
tion: Do an Internet search to 
see if the website or pitch has 
been flagged as fraudulent or 
potentially fraudulent by news 
organizations or members of 
the public.

• Focus on your financial 
health and literacy. Individ-
uals under financial strain and 
those with lower levels of fi-
nancial literacy may be more 
susceptible to scammers.

• Knowledge is power. Know-
ing about scams and scammer 
tactics can be your best de-
fense in successfully reducing 
the effect of scams. Keep up 
with the latest frauds by sub-
scribing to consumer newslet-
ters and seeking out informa-
tion on current scams. 

One-third of consumers who 
were targeted by a scammer, 
but did not engage with the 
offer, already knew about the 
specific type of scam. In ad-
dition, consumers who under-
stood the tactics and behaviors 
of scammers tended not to en-
gage with fraudsters.

To learn more about how 
to protect your money, visit 
www.FINRA.org/LearnMore.



By Robert E. Horseman, DDS     

My fifteen minutes of fame ar-
rives so late in my life I feel 
certain I can handle any atten-
tion that comes my way.  Even 
though I am shy to the point 
of paranoia and modest with 
ample reason to be so, I am 
convinced I will not embarrass 
myself or my family should 
the spotlight of fame, however 
fleeting, pass over me.  Or so 
I think. 

When it was revealed that the 
Scientific Session of the Cali-
fornia Dental Association to be 
held in San Francisco would 
be dedicated to me, it was like 
turning a 5 million candlepow-
er kleig light on a mole. In a 
state of mounting hysteria, 
I try to comfort myself with 
the strong likelihood I will be 
struck down by some fatal ill-
ness or flattened by a bus be-
fore the big event.

All my life I have been content 
to remain in the shadows, to 
actively seek out those places 
where I would be least noted, 
like the back row of the lec-
ture hall in dental school.  It 
was that ploy that ensured my 
graduation.  The committee re-
sponsible for determining eli-
gibility for the event not only 
failed to find any detrimental 
things about me, they couldn’t 
even remember my being there 
for six years.

So it is I find myself sharing 
the head table at the annual 
Sessions lunch with keynote Continued on page 26
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Public Speaking

speaker celebrity weatherman 
Willard Scott and certain dig-
nitaries of the CDA.  Upwards 
of 300 people have paid good 
money to enjoy Scott’s address 
and although his bulk is ample 
for me to hide behind, I am too 
petrified to make the attempt.  
For two hours prior to the lun-
cheon I have been pacing the 
floor in a demonstration of an 
anxiety attack complete with 
Cheyne-Stokes breathing that 
would have turned Woody Al-
len green with jealousy.

My wife is an expert on the 
subject of anxiety.  Having 
lived in a more or less constant 
state of it during our 65 years 
of marriage, she knows anxi-
ety when she sees it. Tiring of 
watching me pace, she insists 
that I take one of her pills to 
calm myself down.  This I do 
with gratitude, only to notice 
thirty minutes later that the 
medication has resulted in no 
detectable lessening of symp-
toms.  

Flopsweat takes many forms.  
Perhaps my affliction calls for 
a more potent dosage.  “Well, 
here then,” she offers, “take 
another tablet. It can’t hurt.”

This is true, it doesn’t hurt.  
In fact, as I sit here at the 
dais wedged between Willard 
Scott and the President of the 
Association, I am feeling no 
pain at all.  While the Presi-
dent drones on about whatev-
er it is that we’re all here for, 
I discover I am having a little 
trouble focusing clearly on the 
crowd in front.  I find if I sup-
port my head with both hands, 
hooking my thumbs securely 
back of my ears, the audience 
seems less fidgety.  Even the 
waiters are moving  slowly as 
if they were engaged in a dry 
land version of synchronized 
swimming. reminiscent of Es-
ther Williams, but less attrac-
tive.

Into this peaceful setting I hear 
my name announced.  At least 
I think it’s my name.  The Pres-
ident is looking expectantly at 
me and there is a smattering of 
applause.  This is mainly from 
the people who have come to 
hear Willard Scott and wish to 
get this phase of the program 
over as expeditiously as possi-
ble.  I am experiencing some 
problem with my knees, but 
with a little assist from Mr. 
Scott, I find the lectern pro-
vides ample support if I grasp 
both sides of it with my arms 
and rest my chest against its 
slanted surface.

I have prepared a modest lit-
tle speech, but somebody has 

Angelo’s Concrete &
Handyman Services
Complete Concrete Services

Call Angelo at 714-391-1458

-Cracks Repaired

-Driveways poured

-Roofing

-Painting

-Fencing Services
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949 363-0901
DRE01526916

(949) 363-0901

DRE01526916

I am Ron Vogler and I am 86 years old. I was diagnosed 
with demintia 4 years ago, and I have been seeing my 
neurologist every 3 months. 

Every visit she would tell me I was getting a little worse, 
that I’d lost another marble. I started the gel on Novem-
ber 10th. My wife and I have been very diligent about 
my diet and keeping me physically and mentally active. 

One thing we have done is play cards for a couple of hours every day. I ride my 3 wheel bike, (but not 
alone) as I tend to get lost or confused. 

Slowly I have been feeling more clear and focused; I have even been beating my wife at cards lately. 
I’m back to doing some of my chores, and can go for a 15 or 20 minute bike ride and not get turned 
around. I’m still having trouble using my phone. I also do not always remember names and people’s 
faces and/or their relationship to me or my wife. But I feel less confused and I know I’m not going 
off the gel.

 Call
562-826-1081

After
Before



Page 21                             SENIOR REPORTER                            Online@www.seniorreporterofoc.com                                            NOVEMBER 2019

November Book Club

Continued on page 30

The perfect time of year has 
arrived to sit down and read 
a great new book right before 
the busy holiday season kicks 
into high gear. Take some time 
out from your busy schedule 
to enjoy at least a few hours of 
doing nothing but immersing 
yourself in a good book. Here 
are some ideas to get you start-
ed.

It’s How We Play the Game
Build a Business.
Take a Stand. 
Make a Difference.
By Ed Stacke Game

“For readers of Phil Knight’s 
Shoe Dog and Howard Schul-
tz’s Onward, an inspiring 
memoir from the CEO of 
DICK’s Sporting Goods about 
building a multibillion-dollar 
business, coming to the de-
fense of embattled youth sports 
programs, and taking a princi-

pled—and highly 
controversial — 
stand against the 
types of guns that 
are too often used 
in mass shootings 

and other tragedies. 

“In 1948, Ed Stack’s father, 
Richard, started Dick’s Bait 
and Tackle in Binghamton, 
New York, with $300 bor-
rowed from his grandmother. 
A few years later, Dick ex-
panded to a second location. In 
1984, Ed bought the two stores 
from his father. Today DICK’s 
Sporting Goods is the largest 
sporting goods retailer in the 
country with over 800 loca-
tions and close to $9 billion in 
sales.

“It’s How We Play the Game 
tells the absorbing story of 
a complicated founder and 
an ambitious son—one who 
transformed a business by 
making it more than a busi-
ness, conceiving it as a force 
for good in the communities 
it serves. The transforma-
tion Ed wrought wasn’t easy: 
economic headwinds nearly 
toppled the chain twice. But 
DICK’s support for embattled 
youth sports programs earned 
the stores surprising loyalty, 
and Ed was vocal in sounding 
the alarm about schools’ un-
derfunding not just of sports 
but of other extracurriculars, 
which earned DICK’s even 
more respect. 

“With vital lessons for any-

one running a business and 
eye-opening reflections about 
what a company owes the 
people it serves, It’s How We 
Play the Game is the insightful 
story of a man who built one 
of America’s most successful 
companies by following his 
heart,” according to Publisher 
Scribner.

Marley
A Novel
By Jon Clinch

“From the acclaimed author 
of Finn comes a masterful re-
imagining of Dickens’s classic 
A Christmas Carol with this 
darkly entertaining explora-
tion of the relationship be-
tween Ebenezer Scrooge and 
Jacob Marley.

“Marley was dead, to begin 
with,” Charles Dickens tells us 
at the beginning of A Christ-
mas Carol. But in Jon Clinch’s 
ingenious novel, Jacob Marley, 
business partner to Ebenezer 
Scrooge, is very much alive: 
a rapacious and cunning boy 
who grows up to be a forger, 

a scoundrel, and the man who 
will be both the making and 
the undoing of Scrooge.

“They meet as youths in the 
gloomy confines of Professor 
Drabb’s Academy for Boys, 
where Marley begins their 
twisted friendship by initiat-
ing the innocent Scrooge into 
the gentle art of extortion. 
Years later, in the dank heart 
of London, their shared ambi-
tion manifests itself in a fledg-
ling shipping empire. Between 
Marley’s genius for deception 
and Scrooge’s brilliance with 
numbers, they amass a con-
siderable fortune of dubious 
legality, all rooted in a pitiless 
commitment to the soon-to-be-
outlawed slave trade.

“As Marley toys with the af-
fections of Scrooge’s sister, 
Fan, Scrooge falls under the 
spell of Fan’s best friend, Belle 
Fairchild. Now, for the first 
time, Scrooge and Marley find 
themselves at cross-purposes. 
With their business interests 
inextricably bound together 
and instincts for secrecy and 
greed bred in their very bones, 
the two men engage in a shad-
owy war of deception, false 
identities, forged documents, 
theft, and cold-blooded mur-
der. Marley and Scrooge are 
destined to clash in an unfor-
gettable reckoning that will 
echo into the future and set the 
stage for Marley’s ghostly re-
turn.

“Meticulously crafted and be-

guilingly told, Marley revisits 
and illuminates one of Charles 
Dickens’s most cherished 
works to spellbinding effect,” 
according to Publisher Atria 
Books.

Right after the Weather
By Carol Anshaw

“It’s the fall of 2016. Cate, a 
set designer in her early 40s, 
lives and works in Chicago’s 
theater community. She has 
stayed too long at the fair and 
knows it’s time to get past her 
prolonged adolescence and 
stop taking handouts from her 
parents. She has a firm plan 
to get solvent and settled in a 
serious relationship. She has 
tentatively started something 
new even as she’s haunted 
by an old, going-nowhere af-
fair. Her ex-husband, recently 
booted from his most recent 
marriage, is currently camped 
out in Cate’s spare bedroom, in 
thrall to online conspiracy the-
ories, and she’s not sure how 
to help him. Her best friend 
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Patchworks of trellised vine-
yards, countless wineries, 
and babbling brooks weave 
throughout Yolo County, do-
ing their best to enchant visi-
tors. As far as the eye can see 
the natural beauty of trees dot 
the blankets of wildflowers, 
endless sunflower fields, and 
farmlands that spill on to over-
grown landscapes.

Located in the rich agricultural 
regions of California’s Cen-
tral Valley and the Sacramen-
to River Delta, Yolo County 
with a population of 200,000, 
is directly west of Sacramento, 
and northeast of the Bay Area 
counties of Solano and Napa. 
The eastern edge of  Yolo 
County abuts the confluence of 
the Sacramento and American 
Rivers in the Central Valley 
whose wonderful history en-
compasses farming, pioneers 
and gold fever.  

Yolo County makes a  great 
home-base for fantastic re-
gional exploration. Excitement 
awaits lovers of art, history ag-

California Agriculture Museum

Downtown Winters

Matchbook Wine Co.

On the Cutting Edge, Yolo County

riculture, eclectic museums, 
cultural attractions, adventure, 
wineries, and fine dining.

It is increasingly becoming 
known as a leading producer 
of high-quality extra virgin ol-
ive oils while other top com-
modities are almonds, walnuts, 
rice, and wine grapes.  Yolo 
County wineries are rapidly 
emerging as standouts in the 
industry, with many vintners 
beginning to capture more 
prestigious awards.  Tomato 
crops account for 90 percent 
of the canned and processed 

tomato products in the nation. 
Here is where you can have 
the best of both worlds as Yolo 
seamlessly combines gourmet 
and organic food.

Unpack your bags at the Fair-
field Inn & Suites by Mar-
riott. The clean fresh decor 
of the 72 guest rooms with 
king or two queen beds and 
16 suites with separate living 
and sleeping areas come with 
microwave, mini-fridge and 
coffee makers. Complimentary 
Cable TV, as well as high-
speed Internet access,  are 
yours for the taking. The out-
door pool and whirlpool, and 
exercise room lets you refresh 
your senses and kick back 
in style. The complimentary 
hot breakfast completes the 
many amenities of this great 
property.  Located close to the 
Sacramento Airport at 2100 
Freeway Drive in Woodland. 
Call, (530) 723-5067 or visit 
www.fairfield-inn-suites-mar-
riott-woodland.

First Day

On the first day of your ad-
venture, in Woodland and the 
nearby area get to see the Ve-
locity Island Park-a Wake-
boarding Water Park in 
Woodland where sport partic-
ipants guided by professionals 
use overhead cables to take off 
on a thrilling adventure across 
the water at a high-intensi-
ty speed. A gift shop handles 
rentals, and shoppers will en-
joy the goodies that are avail-
able for sale. Located at 755 N. 
East St. Call, (530)723-6885 
or visit www.velocityisland-
park.com

California Ag Museum-Heid-
rick Ag History Center 
showcases a huge collection of 

100-year-old tractors, harvest-
ers, and wagons, alongside art 
exhibits, historical photos, and 
backdrops that tell part of the 
early pioneer story. Following 
the end of the gold rush era, 
grain productions exploded 
here in the West and pioneer 
farmers were making many in-
novations. Located 1962 Hays 

Lane. Call, (530) 666-9700 or 
visit www.aghistory.org

On to Capay Valley with lush 
hills and the flowing Cache 
Creek, is a remarkable stretch 
of fertile land home to a host 
of small and mid-size farms 
and natural wonders that in-
clude the Capay Vineyards 
and Good Humas Farm. Get 
to pick your own crop and 
enjoy dinners in the stunning 
countryside. For more infor-
mation and a list of events visit  
www.capayvalleygrown.net

Stop at Manas Ranch Meat 
Market where owner Fred 
Manas proudly delights in 
showing and telling about his 

award-winning beef, peaches, 
and his wife’s delicious jams 
and jellies. You will want to 
take many of these products 
home. Located at 26797 CA-
16 in Esperto. Call, (530) 787-
1740 or visit  www.manas-
meats.com
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On the Cutting Edge, Yolo County continued

Seka  Hills Olive Mill and 
Tasting Room is still an ac-
tive part of the Yocha Dehe 
Winbtun Indian Nation. The 
tribe is at the center of the 
processing of olive oil in Yolo 
County using Stainless Steel 
equipment imported from 
Florence, Italy. The beauti-
ful tasting area in addition to 
where you sip five of the fin-
est olive oils has a wonderful 
display of gifts and books for 
your pleasure. The  Olive Mill 
and Tasting Room is located 
at 19326 County Road 78 in 
Brooks. Call, (530) 796-2810 
or visit www.setahills.com 
The nearby Cache Creek Casi-
no Resort also belongs to the 
tribe.

Matchbook Wine Co.’s win-
ery and vineyards are set 
in the Dunnigan Hills where 
owners John and Lane Gigui-
ere felt best fitted the ter-
roir of Spain’s wine regions.  
They are the proud producers 
of Matchbook, Mossback, 
Chasing Venus, and Sawbuck 

Wines. Winemaker Dan Ced-
erquist led a tasting that in-
cluded  Tinto Rey, Mossback, 
2014 Arsonist Chardonnay, 
and 2013 Arsonist Red Blend.  
Located at  12300 Country 
Road, 92 B in Woodland. Call,  
(530) 662-1032 or visit  www.
matchbookwines.com 

If you are in Woodland on the 
first Friday of the month be 
sure and do the  Art Walk that 
takes place 5:30 -9: 30 p.m. 
year-round www.downtown-
woodland.org

Off to Winters
Where Putah Creek Park de-
scends from Lake Berryessa 

offering fishing and camping 
opportunities and wanders 
through the arboretum of the 
University of California at 
Davis. A brand-new bridge re-
placing the 1906 railroad steel 
bridge now spans the flowing 
creek, and salmon has once 
again been reintroduced. 

Did someone say shopping? 
Winters downtown shops have 
an eclectic offering of bou-
tiques to browse and shop. 

Thirsty? Take a break at the 
Berryessa Brewing Co. a 
20-craft brewery serving unfil-
tered beers. Located at 27260 
Hwy. 128 in Winters. Call, 
(530) 795-3526 or visit www.
berryessabrewingco.com
 
A culinary celebration of har-
mony and perfection awaits 
you in Woodland. Savory Cafe 
owned by brothers  Chef Toby 
Barajas and Manager Juan 
Barajas are very proud that 
their menu features as many 
homegrown products as pos-
sible. Highlights include fresh 
mussels;  pulpo con papas 
(grilled octopus); local beet 
salad dressed in their chevre 

dressing; broiled lamb shank; 
grilled brick chicken and steak 
Diane. The wine menu is most-
ly of the vintages made by the 
32 vineyards in Yolo County. 
Located  at 722 A Main St. 
Call, (530) 668-4009 or visit  
www.savorycafeonmain.com   

Morgan’s on Main is a 
sought-after restaurant that 

serves California cuisine in a 
casually elegant atmosphere. 
Menu highlights include Cer-
tified Angus beef rib eye; New 
York; hanger; flat iron;  prime 
rib,  and to share there are av-
ocado and tiger prawns; and 
Ahi poki lettuce wraps. An ex-
tensive wine list mostly from 
Yolo produced vintages ac-
companies their large selection 
of steaks. Located at 614 Main 
St. in Woodland. Call,  (530) 
402-1275  or visit  www.mor-
gans-on-main.com  

Kitchen 428 Restaurant & 
Mojo’s Lounge, a farm to 
fork venue located in a his-
toric building is popular with 
locals and visitors.  Serving 

New American cuisine and 
refreshing seasonal cocktails, 
along with a varied wine menu 
by the stem or bottle. Locat-
ed at 428 First St. Call, (530) 
661-0428 or visit  www.mo-
joskitchen428.com  

Next Day 
Get to explore the Davis 
Farmers Market where ven-

dors can only sell what they 
grow or produce. A dazzling 
array of organic and conven-
tionally grown produce, dried 
fruit and nuts, olives and ol-
ive oil, homemade jellies and 
jams, cheeses, flowers, plants 
and garden art, and crafts are 
among the wares.  Located in 
Central Park, 3rd and C streets, 
it is open year-round on Satur-
day from 10 a.m. to 1 p.m. and 
Wednesday afternoon. Vis-
it www.davisfarmersmarket.
org 

While exploring the  UC Davis 
campus be sure and stop at the 
U.S. Bicycling Hall of Fame 

Velocity Island Park

Seka Hills Olive Mill and Tasting Room

Putah Creek Bridge Continued on page 26
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Trouble on the stairs doesn’t 
have to mean trading in your 
home for a one-story ranch. In 
fact, it might be difficult find-
ing a suitable home without 
having to resort to new con-
struction. According to a 2018 
AARP livability study, more 
than half of US homes cannot 
be accessed without climbing 
some steps. 

Designing buildings, prod-
ucts or environments to make 
them accessible to all people 
regardless of age or disabili-
ty requires the consideration 
and elimination of physical 
barriers. Design that incorpo-
rates accessibility as a goal, 
otherwise known as univer-
sal design, will often require 
remodeling or new construc-
tion to achieve a truly inclu-
sive home environment. Most 
home accessibility design 
goals are simple enough that 
they can be accomplished with 
minimal home modifications, 

The Most Practical Alternative to Moving

such as installing grab bars in 
a tub or cabinets that lower in 
the kitchen. However, for most 
people, removing the stairs is 
unfeasible. When faced with 
this obstacle, it’s easy to see 
the practicality of a stairlift. 

Aside from installing a home 
elevator or relocating your 
bedroom to the confines of the 
first floor of your home, a stair-
lift is the most economical al-
ternative for those with trouble 
on the stairs. A home elevator 
can cost upwards of $20,000, 

and while relocating to the 
first floor may seem with-
out cost at first, it is not an 
empowering solution and 
may have emotional costs 
associated with it. 
It’s easy for family mem-
bers not hindered by stair 
use to see room relocation 
as the most practical solu-

tion. However, a senior being 
asked to relocate their bed-
room may feel a loss of priva-
cy, or that they are now “in the 
way” especially if the room is 
centrally located, open to all 
or wasn’t designed for use as 
a bedroom. A relocation adds 
stress to their current situa-
tion by exacerbating their im-
paired mobility and restricting 
their freedom within their own 
home. This stress could lead to 
feelings of anger, sadness or 
depression and strain relation-
ships. 

For over 40 years Stannah 
Stairlifts has allowed over 

750,000 people to age in place 
safely and comfortably by pro-
viding universal access to their 
stairs. The goal at Stannah is 
to continue to overcome the 
resistance some people feel 
towards purchasing a stairlift. 
A majority of stairlift users 
can walk perfectly fine, but 
have difficulty climbing or de-
scending the stairs. For them a 
stairlift may seem like a luxu-
ry. For some, a stairlift is as-
sociated with an added, albeit 
irrational, stigma of disability. 
Stannah stairlift owners often 
tell us their life is so much 
easier with a stairlift, and most 
wish they had purchased one 
sooner. 

A stairlift fits into any univer-
sal design plan, providing ac-
cessibility to your entire home 
without the need to remodel 
or move. Stannah stairlifts are 
easy to purchase, install and 
use and provide safety on the 

stairs to help you live inde-
pendently in your home for de-
cades. Whether your staircase 
is straight, curved, spiral, long, 
short, narrow or steep, Stannah 
stairlifts can be fitted without 
damage to your stairs. Within 
days, you can be gliding effort-
lessly up and down your stairs.  

Our newest curved stairlift, the 
Model 285, featuring a vertical 
start rail, can be placed where 
there is little clearance be-
tween the staircase and a door-
way. Stannah slim-line rails 
closely follow the shape of 
your stairs to blend discreetly 
into your life. 

Stannah stairlifts are thought-
fully designed to maximize 
ease of use. For those with ar-
thritic fingers or reduced dex-
terity, our ergonomic controls 
allow you to use any part of 
your hand to operate the stair-
lift without assistance. Gentle 
pressure in the direction of 
travel will send you gliding 

Continued on page 26

Image caption: The Stannah Model 
285 curved stairlift with slim-line 
rail and vertical start, for stairs with 
little clearance at the bottom
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Public 
Speaking

Continued from page 19

Yolo County
Continued from page 23

substituted my notes with what 
looks like a laundry list writ-
ten in Sanskrit. So I beam a 
glassy-eyed smile in the gen-
eral direction of the audience 
and deliver a soliloquy some-
one described later as sound-
ing like a person with a speech 
impediment trying to dislodge 
peanut butter from his palate.

The crowd applauds wildly, 
knowing that now the pro-
gram can begin and I sit down 
abruptly, clutching a plaque 
that has somehow material-
ized in my hands.  Both Mr. 
Scott and the President assist 
me in stabilizing my chair, the 
seat of which seems to have 
developed a 45 degree slant 
toward the floor. This flaw in 
the seat threatens to launch me 
smoothly right under the table 
until I have presence of mind 
enough to hook my chin on its 
edge.  More applause.

It is now five hours later and 
I am told that Willard Scott 
gave a warming presentation.  
I wish I had heard it.  How he 
got through this without my 
wife’s help, I’ll never know.  
The thing is, I have 11 ½ min-
utes of fame still owed me.  I 
hope nobody is going to insist 
I collect it.

that has an incredible display 
of bicycles. You will marvel 
at the bikes from the earliest 
models from England in the 
1800s, or maybe even recog-
nize some of your childhood 
ones.  Located at the corner of 
3rd and B streets. Visit  www.
usbhof.co  

Mondavi Performing Arts 
Center presents a rich pro-
gram of diverse arts. Call, 
(530) 754-2787 or visit  www.
mondaviarts.org  

Shrem Art Museum is a new 
venue. Call, (530)752 -8500 
or visit  www.shremmuseum.
ucdavis.edu

Yolo County is a treasure trove 
to experience and explore! For 
more information go to Yolo 
County Visitors Bureau. Call, 
(530) 297-1900 or visit  www.
visityolo.com

• Non-Steroidal Anti-Inflamma-
tory Drugs (NSAIDs: ibupro-
fen and naproxen sodium, for 
example)
• Illicit Drugs
• Systemic Corticosteroids (for 
example, prednisone and 
methylprednisolone)

Learn More
For more information about 
keeping your heart healthy, 
go to www.heart.org/hbp. The 
maker of Coricidin HBP, Bay-
er Healthcare LLC, is a proud 
sponsor of the American Heart 
Association’s High Blood 
Pressure Effort.

Cold Medicine
Continued from page 17

up or downstairs. Additional-
ly, our stairlifts come standard 
with a powered footrest, elim-
inating any need for bending. 

Safety on the stairs is a criti-
cal factor many retirees find 
themselves considering as they 
weigh the pros and cons of 
staying in their homes as they 
age. Stannah stairlifts provide 
safety and comfort, so your 
stairs don’t become a limiting 
factor in your desire to age in 
place. 

Stannah Stairlifts continually 
strives to educate each person 
on the best stairlift for their 
needs with thorough sales vis-
its, while providing quick and 
firm quotes and professional 
installation service.

Stannah offers a team of 
friendly, highly experienced 
advisors ready to answer all 
your questions. To schedule a 
free stair survey and receive 
no-obligation pricing, call 
1-888-897-3382 or visit Stan-
nah-Stairlifts.com.

Moving
Continued from page 24

Thanksgiving Day is a hol-
iday celebrated primarily in 
the United States and Canada. 
Thanksgiving is celebrated 
each year on the second Mon-
day of October in Canada and 
on the fourth Thursday of No-
vember in the United States. 
Because of the longstanding 
traditions of the holiday, the 
celebration often extends to 
the weekend that falls clos-
est to the day it is celebrated. 
Several other places around 
the world observe similar cele-
brations. Historically, Thanks-
giving had roots in religious 
and cultural tradition. Today, 
Thanksgiving is primarily cel-
ebrated as a secular holiday.

Prayers of thanks and special 
thanksgiving ceremonies are 
common among almost all reli-
gions after harvests and at oth-
er times. The holiday’s history 
in North America is rooted in 
English traditions dating from 
the Protestant Reformation. It 
also has aspects of a harvest 
festival, even though the har-
vest in New England occurs 
well before the late-November 
date of the holiday.

In the English tradition, days 
of thanksgiving and special 
thanksgiving religious servic-
es became important during 
the English Reformation in 
the reign of Henry VIII and in 
reaction to the large number 
of religious holidays on the 
Catholic calendar. Before 1536 
there were 95 Church holidays, 
plus 52 Sundays, when people 
were required to attend church 
and forego work and some-

Thanksgiving Lore

times pay for expensive cel-
ebrations. The 1536 reforms 
reduced the number of Church 
holidays to 27, but some Puri-
tans, the radical reformers of 
their age, wished to complete-
ly eliminate all Church holi-
days, including Christmas and 
Easter. The holidays were to 
be replaced by specially called 
Days of Fasting or Days of 
Thanksgiving, in response to 
events that the Puritans viewed 
as acts of special providence. 
Unexpected disasters or 
threats of judgement from on 
high called for Days of Fast-
ing. Special blessings, viewed 
as coming from God, called 
for Days of Thanksgiving. For 
example, Days of Fasting were 
called on account of drought 
in 1611, floods in 1613, and 
plague in 1604 and 1622. Days 
of Thanksgiving were called 
following the victory over the 
Spanish Armada in 1588, and 
following the deliverance of 
Queen Anne in 1705. An unu-
sual annual Day of Thanksgiv-
ing began in 1606 following 
the failure of the Gunpowder 
Plot in 1605, and developed 
into Guy Fawkes Day
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November Crossword Puzzle

Answers on Page 38
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4 2 4 3 4 4

4 5 4 6 4 7 4 8

4 9 5 0 5 1 5 2 5 3 5 4

5 5 5 6 5 7

5 8 5 9 6 0

6 1 6 2 6 3

Across
1. Circus employee
6. "Band of Gold" singer Payne
11. City in GA
14. Humiliate
15. Free to attack
16. Arctic explorer John
17. Large-scale public
transport
19. Sea eagle
20. Sebaceous cyst
21. Feeling nausea
23. Vane dir.
24. Republic in N Africa
25. Breastbones
29. Spring sign
30. Column style
31. ___-Tass (Russian news
agency)
32. ___ tree falls...
35. Hallucinatory
39. Doo-wop syllable
40. Repair
41. "The covers of this book
are too far ____" — Bierce
42. Every 24 hours
44. Old Testament book
45. Frugal
48. Spanish article
49. Excessively
50. Maturity
55. ___ de vie
56. Approximations
58. Letter addenda
59. Lasso
60. Bandleader Skinnay ___
61. U-turn from NNW
62. Kett and James
63. Pauses

Down
1. Writer Janowitz
2. Like ___ out of hell
3. Pulverize potatoes
4. Latin being
5. Reduce
6. Burning gas
7. Actress Sofer

8. Little green men
9. Cocktail
10. Adjust
11. Bailiwicks
12. Ankle bones
13. Weill's wife
18. Columnist Barrett
22. Frozen Wasser
24. Trudge
25. Tests the water?
26. Nonsense
27. New Age singer
28. Rocker Ocasek
29. Mote
31. Pisa place
32. Romance lang.
33. Stiff
34. Exploits
36. Lay eggs
37. Jaw muscle
38. Ecol. watchdog
42. Immerse
43. Electrical unit
44. Father
45. Paces
46. Unrefined

47. Shake awake
48. Some beans
50. Hayworth or Moreno
51. Largest digit
52. Seemingly forever
53. Bad mood
54. Flat sound
57. Use a shuttle
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53. Bad mood
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Authorized Biography Of 
Bill Marriott

Founder Of The Largest Hotel Chain 
In The World 

Shares Never-Before-Published Stories That 
Made Him An International Business Icon

From a root beer stand to the 
largest hotel chain in the world, 
Bill Marriott was the driv-
ing force behind the growth 
of the world-famous Marriott 
hotel company. “Bill Marri-
ott: Success Is Never Final” is 
the remarkable story of a man 
who had the vision to create a 
multi-billion-dollar business, 
who understands the power 
of giving through substantial 
philanthropic work, and who 
lives the creed that hard work 
will pay off but success is nev-
er final.

Readers will learn the fascinat-
ing details about the successes 
and failures of Bill’s business 
ventures and relate to his chal-
lenges of balancing roles as a 
CEO, a husband and father, 
and a man of faith. He shares 
details about his private strug-
gles with his father’s chronic 
harsh criticism; his innova-
tions in the hotel industry; and 
the boundless passion and en-
ergy he demonstrated for his 
work, family, and faith. Read 
an excerpt: https://shadow-
mountain.com/marriott. 

“’Success is Never Final’ helps 
me to understand Bill’s success 
as a competitor and as one of 
the most remarkable business-
men of our times,” said Tom 

Pritzker, Executive Chairman 
of Hyatt Hotels Corp.

“Bill Marriott: Success Is 
Never Final” was written by 
Dale Van Atta, a New York 
Times best-selling author and 
journalist who has been nom-
inated five times for the Pulit-
zer Prize. He co-authored the 
world’s most widely syndi-
cated news column with Jack 
Anderson, reaching 50 million 
readers. 

In 2018, Shadow Mountain 
Publishing traveled to Lake 
Winnipesaukee, N.H., and 
interviewed Bill at his lake 
house along with several fam-
ily members. Video excerpts 
from those interviews can be 
watched at https://shadow-
mountain.com/marriott. 

On the Marriott.com blog, 

Bill recently stated regarding 
his biography, “Over the de-
cades, I’ve learned you have 
to trust yourself and follow 
your instincts. We almost lost 
the company in 1990 due to a 
confluence of events beyond 
our control: the real-estate re-
cession, the Gulf War and the 
Japanese stock market crash. I 
feared, at the time, that I had 
let my father down. Thankful-
ly, we pulled through but not 
without growing pains...I hope 
I’ve passed on some important 
life lessons.” Bill also shares 
with his blog readers that his 
“biography is transparent 
about some of our mistakes, 
too.” Read more at https://
www.blogs.marriott.com/.

This is the tell-all book about 
Bill Marriott’s family life, his 
religious life, and the nev-
er-before-published stories 
that made him an international 
business icon. 
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Movie Preview
By Randal C. Hill

‘A Beautiful Day in 
the Neighborhood’

Let’s get a couple of things 
straight here. The Thanksgiv-
ing-released A Beautiful Day 
in the Neighborhood is NOT 
your standard (and often in-
correct) celebrity biopic. Also, 
Fred Rogers —channeled to 
perfection by Tom Hanks — 
becomes almost secondary 
when placed in juxtaposition 
to Lloyd Vogel, a cynical, 
emotionally scarred investi-
gative journalist for Esquire 
magazine. 

In the story, Vogel, whose 
character is loosely based on 
real-life Esquire writer Tom 
Junod, is assigned to do a 
puff piece on Mr. Rogers for a 
forthcoming issue on heroes. 
“That hokey kid show guy?” 
Vogel asks incredulously after 
being handed the job.

Vogel (Matthew Rhys) is a 
misanthropic, neurotic and 
badly damaged adult who rails 
against his estranged, fami-
ly-deserting father (Chris Coo-
per). Then there’s the issue of 
Vogel’s fears about the rais-
ing of his infant son. Rogers 
can see that Vogel is broken 
and badly in need of repair. 
“Sometimes we have to ask for 
help,” proclaims Rogers, “and 
that’s okay.” 

In time, through patience and 
caring and persistent positiv-
ity, he manages to pierce Vo-
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gel’s armor of darkness to al-
low healing sunshine to first 
trickle, then flood, in. 

A Beautiful Day in the Neigh-
borhood shows why Rog-
ers had such a positive effect 
on millions of children who 
watched his show for 33 years. 
The man really was all about 
love. Love your children. Love 
your friends. Love your neigh-
bors. Love yourself. Variety 
says: “Fred Rogers may have 
come off, on TV, like a walk-
ing piece of kitsch, but the 
real truth is that this ordained 
Presbyterian minister was 
the world’s squarest Middle 
America flower child.” 

Director’s chores went to 
Marielle Heller, who recently 
guided The Diary of a Teenage 
Girl and Can You Ever Forgive 
Me? to success. Here she has 
lit the soundstage set to delib-
erately make us feel that we 
are actually watching the mod-
estly budgeted Mister Rogers’ 
Neighborhood show, complete 
with a jumble of painted paste-
boards and low-end dolls and 
puppets, in the flat light of 
PBS’ WQED studios in late 
1990s Pittsburgh. 

The potentially cliched cyn-
ic-does-a-180 arc is avoided 
here, thanks to a pitch-perfect 
script by Noah Harpster and 
Micah Fitzerman – Blue, both 

Peabody Award-winning writ-
ers and producers who based 
their tale on Junod’s 1998 Es-
quire magazine cover story. 
The writers even give us brief 
glimpses into some of Rogers’ 
imperfections, including an 
admission of his own family’s 
struggles and estrangements, 
and the slamming a bit too 
hard on the low-end keys of a 
piano. 

A Beautiful Day in the Neigh-
borhood opens Nov. 22. Be 
forewarned: You’ll need lots 
of tissues for this one.
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The AMD Effect: Ruining Your 
Granddaughter’s Ballet Recital

Age-related macular degeneration 
(AMD) is the leading cause of blindness  
in people 55 and older, and early  
detection is key to saving your sight. 
Don’t wait to notice the warning signs, 
like blurry central vision or difficulty  
seeing fine details. 
Contact the Foundation Fighting 
Blindness for a free info packet on 
preventing and managing AMD.

888-345-2473
FightBlindness.org/AMDinfo

Through the  
eyes of  
someone with  
advanced AMD.

Excellent birthday present

...for MA, PA and friends...

STREAMLINE PRESS
Retro & Nostolgic Book Publisher

Call:...562.341.6128...Excellent pricing and immediate delivery...!

1.  “ROSIE’S RIVITING”..Food Receipes, 1940 WWII Classic Comfort Food..

2.  “VINTAGE BEAUTY”..1940, Hollywood Classic Recipes..

3.  “VINTAGE WEDDING”..Romance Recipes from 1920-1950, Hollywood Classic

5.  ART DECO HAIR..Hairstyles recipes from 1920-1930

6.  Making VINTAGE CANDY recipes from WWII time..

Continued on page 34
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Continued from page 21

Neale, a yoga instructor, lives 
nearby with her son and is 
Cate’s model for what serious 
adulthood looks like.

“Only a few blocks away, but 
in a parallel universe, we find 
Nathan and Irene — casual 
sociopaths, drug addicts, and 
small-time criminals. Their 
world and Cate’s intersect the 
day she comes into Neale’s 
kitchen to find these strangers 
assaulting her friend. Forced 
to take fast, spontaneous ac-
tion, Cate does something 
she’s never even considered. 
She now also knows the vi-
olence she is capable of, as 
does everyone else in her life, 
and overnight, their world has 
changed. Anshaw’s flawed, 
sympathetic, and uncannily fa-
miliar characters grapple with 
their altered relationships and 
identities against the backdrop 
of the new Trump presidency 
and a country waking to a dif-
ferent understanding of itself. 
Eloquent, moving, and beauti-
fully observed, Right after the 
Weather is the work of a mas-
ter of exquisite prose and a wry 
and compassionate student of 
the human condition writing at 
the height of her considerable 
powers,” according to Publish-
er Atria Books.

How We Fight for Our 
Lives
A Memoir
By Saeed Jones
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Vettes and Vietro: A Love Affair

Busy Boomers
By Les Goldberg

Our generation is not only 
famous for the post-World 
War II baby boom, but it also 
spawned a new era of sports 
car enthusiasts.  The returning 
warriors and their mostly male 
off-springs yearned for auto-
mobiles that were sleeker and 
faster than any previous mod-
els, yet much more appealing 
to their pocketbooks.

Enter the Chevrolet Corvette.  
It was invented in 1951 by 
General Motors designer Har-
ley Earl, who was inspired by 
the great European sports cars 
of the day.  He wanted to cre-
ate an American sports car that 
could compete and win at the 
race track.  The name “Cor-
vette” was borrowed from a 
line of small, fast Navy ships 
used in WWII.

Little did Earl and his GM col-
leagues know that their little 
white roadster with red interi-
or would morph into one of the 
most iconic vehicles in Amer-
ican history.  Only 300 Cor-
vettes were made in the first 
year of production in 1953 and 
new color schemes were add-
ed later.  Due to the car’s un-
expected popularity, GM was 
producing 27,000 Corvettes 
every year between 1963-67.  
By the end of 2010, more than 
1.5 million Corvettes have 
rolled off the factory lines.

Meanwhile, during the late 
60s, a 14-year-old boy was 

pumping gas at his dad’s gas 
station in the Boston suburb of 
Everett, Mass.

“Living in the Northeast, peo-
ple had their sports cars in hi-
bernation for the winter and 
could only take them out for 
a short time, between April 
and September,” he recalled 
during my interview at Cor-
vette Mike’s, his landmark 
Vette-packed dealership in 
Tustin.  “I would see so many 
Corvettes, mostly Stingrays 
with the divided windows, and 
dream about having one of my 
own someday.

“I developed a real passion for 
the Corvette, despite having 
seen so many other popular 
sports cars of the day – Chev-
elles, GTOs, Barracudas and 
others.  I really didn’t care 
about them.”

Today Vietro, a Marine Corps 
veteran who settled in South-
ern California after his military 
service, is a foremost expert on 
Corvettes.  He is constantly in 
demand as a speaker and for 

interviews by magazines and 
newspapers, including Road 
& Track, Motor Trend, Prime-
dia’s Vette and Corvette Fever, 
to name a few.

Vietro has fond memories of 
his early days as a car sales-
man – days that saw his pas-
sion for Corvettes convert into 
a successful career:
“My first job out of the Marines 
was working at Harvey Mann 
Chevrolet in Los Angeles 
where, believe it or not, they 
didn’t have Corvettes.  But I 
met a good salesman there and 
when he left, I followed him 
to another dealership where I 
became the top salesman for 
a couple of months out of the 
year.

“Then, a friend of mine who 
also sold cars, decided to start 
his own dealership so I went 
with him, but he was into used 
cars and I was already spe-

cializing in buying and selling 
Corvettes at a location near 
the Irvine Auto Center in Lake 
Forest, Calif.” 

Vietro added that he used a 
$10,000 line of credit to devel-
op the foundation of his busi-
ness, accumulating both new 
and used Corvettes and selling 
them to individual buyers or 
on consignment.

“Let me sell it (the Corvette) 
for you.  I can get you more 
money than you would if you 
sold it yourself,” he would tell 
his customers.

As it turned out, he was right.  
Six months later, the Corvette 
Mike dealership became a re-
ality. His brand became im-
mensely popular with Vette 
fans throughout Southern 
California and to millions of 
“dreamers” who could easily 
see the sign while traveling the 
5 Freeway in Anaheim, near 
Disneyland.

When the freeway was wid-
ened in the 90s, Vietro was 
forced to relocate.  Always 
up for a new challenge and 
following his faithful Marine 
Corp motto of “Never Quit,” 
he found a suitable site in Ana-
heim, just off the 91 Freeway 
on Tustin Avenue.  

To move his vast inventory of 
cars, nearly 100 Vettes, from 
the vintage 53 model to the 
newest, he worked with the 
city of Anaheim and the po-

lice department to parade them 
through the streets using vol-
unteer drivers.  I witnessed the 
publicized event and can tell 
you – it was unique and clas-
sic.

The parade, however, is a per-
fect example of how Mike Vi-
etro operates.  You can now 
find a Corvette Mike dealer-
ship in Chicago and Boston.

If you are wondering who still 
buys Corvettes, Vietro said:  
“The average buyer is a person 
who always wanted a Corvette, 
who grew up around cars, like 
me … many dreamers become 
buyers.  People who want 
something bad enough figure 
out a way to get it.”



Page 32                             SENIOR REPORTER                            Online@www.seniorreporterofoc.com                                            NOVEMBER 2019



Page 33                             SENIOR REPORTER                            Online@www.seniorreporterofoc.com                                            NOVEMBER 2019



Page 34                             SENIOR REPORTER                            Online@www.seniorreporterofoc.com                                            NOVEMBER 2019

Take it from me, if you an-
swered “yes” to the question 
above, it can be a daunting – 
and often very frustrating task.  
In my case, our family endured 
the experience twice – within a 
4-year span -- when my moth-
er and father who had been liv-
ing with us for 7 years finally 
reached the stage where high-
ly professional daily care was 
necessary.   

Unfortunately for us, finding 
a well-managed, highly qual-
ified care facility involved 
hours of knocking on doors, 
numerous phone calls, visi-
tations, interviews and nego-
tiations.   If only there was a 
service available then like Or-
ange County-based Residen-
tial Care Placement Specialist 
(RCPS).   

Founded in 1997, the compa-
ny has developed close work-
ing relationships with state-li-

censed assisted 
living facilities 
and organizations 
dedicated to board 
and care, memory 
care, hospice care 
or respite care.  
It also has close 
ties with the Alz-
heimer’s Asso-
ciation, Council 
on Aging, Home 
Care Agencies, 

Veterans resources, Adult Pro-
tective Services and Social 
Services.   

To learn more about this 
unique service, we asked Me-
lissa Schusler, placement spe-
cialist with RCPS, to answer 
some key questions typically 
asked by families and friends 
who are in similar situations:

SR: I know this is a basic 
question, but why does RCSP 
exist?
MS: We  take the load off our 
clients and their families to 
narrow down the search to a 
few homes we feel are ap-
proprite.   We then  sched-
ule tours with the families.  
Whether the transition needs 
to take place immediately or 
within a week or months, we 
will successfully handle the 
entire search.

SR: How do you determine 
what level of care is required 
for each resident?
MS: Initially, we assess each 
unique situation, and get to 

Matt Posselt, owner of Ivy Glenn 
Terrace; Melissa Schusler, 
Residence Care Placement 
Specialist; lly Ambrose, care 
facility resident, and Pia the 
caretaker

know the family and the res-
ident.  The more we know 
about them, the better we can 
offer our expertise for assis-
tance.  After we assess the res-
ident’s care needs, personality 
and preferred locations, we 
work with the family budget to 
ensure appropriate placement.

SR: What steps do you take to 
find a facility that is the right 
fit?
MS: We pre-tour every home 
or facility to assess their care 
plans, to see what types of 
caregivers are on duty and 
their training.  We look at the 
quality of their meal plans, 
medication management, and 
activities and programs of-
fered.   We also ensure that the 
facilities have hospice waivers 
and have passed State of Cali-
fornia inspections.

SR: What is the cost of using 
RCPS services?
MS: Our services are free to 
those who need them.  We re-
ceive our commission directly 
from the facilities after a tran-
sition has been made and the 
clients and families, facilities 
and owners are all comfort-
able, safe, content and happy.

One such satisfied custom-
er is Ginny from Lake Forest 
who told Schusler:   “I am so 
grateful to have found you.  
Not only did you find a home 
quickly, but you knew imme-
diately what I wanted for Mary 
who has Alzheimer’s.”

Another is the Ambrose fam-
ily in San Clemente:  “Thank 
you for all the hours of search-
ing and getting to know Polly, 
her needs and the needs of our 
family.  The confidence and 
experience you shared with us 
helped us believe it was pos-
sible.”

And the vice president of de-
velopment for the Alzheimer’s 
Association said this about 
RCSP:

“Thanks for your help.  Those 
we serve found a window of 
hope.”

According to Schusler, “We at 
RCSP take pride in searching 
for That Age In Place Home.  
We have the knowledge and 
resources to support all unique 
needs, preferences and desires 
of our clients and families.  We 
offer suggestions and support 
during all types of transitions.”

For more information about 
RCSP, you are invited to call 
Schusler at the office (949) 
413-4582, her cell (949) 412-
5947 or toll-free (800) 763-
1433.  Her email is mel4se-
niors@cox.net.

See our ad
on the back cover

Are You Seeking a Care 
Facility For Your Loved One?

Continued on page 36

“People don’t just happen,” 
writes Saeed Jones. “We sac-
rifice former versions of our-
selves. We sacrifice the people 
who dared to raise us. The ‘I’ 
it seems doesn’t exist until we 
are able to say, ‘I am no longer 
yours.’”

“Haunted and haunting, How 
We Fight for Our Lives is a 
stunning coming-of-age mem-
oir. Jones tells the story of a 
young, black, gay man from 
the South as he fights to carve 
out a place for himself, within 
his family, within his country, 
within his own hopes, desires, 
and fears. Through a series of 
vignettes that chart a course 
across the American landscape, 
Jones draws readers into his 
boyhood and adolescence—
into tumultuous relationships 
with his family, into passing 
flings with lovers, friends, and 
strangers. Each piece builds 
into a larger examination of 
race and queerness, power and 
vulnerability, love and grief: a 
portrait of what we all do for 

November
Book Club

Continued from page 30
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Comedian Dani Klein 
Modisett brings laughter to 
those who need it most: se-
niors with Alzheimer’s or oth-
er dementias. After seeing her 
mother benefit from “comedy 
care,” she founded Laughter 
On Call, pairing comedians 
with Alzheimer’s patients and 
training healthcare workers 
and families on how to laugh 
more. Drawing from her years 
teaching at UCLA and her pro-
fessional experience rooted in 
the Science of Laughter, Dani 
teaches the tools found in a 
comedian’s toolbox to help 
others bring humor and cour-
age to caring for people with 
Alzheimer’s. Here is a closer 
look at this wonderful lady 
who helps so many.

Q: How did Laughter On 
Call start? 
A: Three years after my moth-
er was diagnosed with Alzhei-
mer’s, she went into care at a 
senior residence to be nearer 
to our family. After realizing 
she wasn’t leaving, she be-
came depressed, withdrawn 
and stopped eating. I was very 
upset about this and felt im-
mense guilt. Unable to make 
her laugh despite being a com-
ic myself, I thought I wish I 
could hire a comedian to cheer 
her up. Then I did just that.  

After just a few interactions, 
the effect on her spirit was un-

Dani Klein Modisett: Courage. One Laugh at a Time

Continued on page 36

In The Spotlight

deniable. My mother started 
laughing again and engaging 
with her community even be-
yond the hours spent with her 
comedy caregiver. Now, we’re 
on a mission to end social iso-
lation for seniors with Alzhei-
mer’s or other dementias and 
empower people who want to 
show up for their loved ones 
but don’t know-how.

Q: How does it work? 
Through shared laughter and 
connection. We’re pioneer-
ing one-on-one comedy care, 
where a comedy companion 
engages with your loved one, 
informed by an intake ques-
tionnaire covering details 
about things they liked, favor-
ite memories, and other per-
sonal facts to help guide the 
interaction. We also host work-
shops training families, care-
givers, and healthcare workers 
on how to laugh more, using 
the tools from a comedian’s 
toolbox to help give them the 
courage to show up for loved 

ones in these toughest of 
circumstances. 

Q: Who are the comedi-
ans?  
A: Our team is a special 
group of comedians pas-
sionate about working 
with seniors – often be-
cause of a beloved grand-
parent, aunt, or uncle who 
influenced their lives, and 
they want to give back. I 

love working with this team 
because of their unique talents 
and passion, and I’m proud that 
Laughter On Call can serve 
two communities: helping co-
medians support themselves 
and ending social isolation for 
seniors with Alzheimer’s and 
their families and caregivers. 

Q: What do you wish every-
one with a loved one with 
Alzheimer’s knew? 
A: You don’t have to be per-
fect. There will be bad vis-
its, days where you’ll think 
it would have been better if 
you’d stayed home. Know 
this: if you let go of the diffi-
cult moment – hard as that may 
be – you have the freedom to 
move into the next one, where 
joy and laughter are waiting 
to be created.  Showing up for 
people in cognitive decline is 
the greatest gift you can give 
them. Don’t stay at home.

Q: Where can people learn 
more? 
A: Visit our website at www.
laughteroncall.com. 

The average American house-
hold now has nine Internet-en-
abled devices to connect to 
the Internet, watch movies or 
television shows, or “smarten” 
the thermostats, doorbells or 
nanny cams. These products 
let people save energy, buy 
groceries, connect with family 
members and access a seem-
ingly limitless catalog of en-
tertainment.

It’s important, however, to re-
alize that some devices may 
not be as secure as others. For 
example, millions of rogue 
entertainment boxes are now 
in homes. While these devic-
es look like an Apple TV or 
Roku box, they are unsecured 

Cyber Criminals 
Offer Free

Movies, Make 
You Pay Later
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Using its ‘drift’ feature, the 
camera becomes an airborne 
device, capturing 360-degree 
angles from wherever you are 
located.

The accompanying app also 
allows you to highlight key 
moments with cinematic slow 
motion, or speed things up 
with a stabilizer hyper-lapse. 

As one reviewer stated:  “For 
those unfamiliar with the 
360-video production pro-
cess, you can’t block a scene 
as you would a regular video 
or photo.  Since all lenses are 
capturing all directions at all 
times, nothing can be in view 
that you don’t want included in 
your show, including you.”

No-Touch Faucet

For anybody who loves to 
cook and spend family time 
in the kitchen, the new Kohler 
Sensate Touchless Faucet 
would be the perfect gift.  It is 
designed to free your hands so 
you can speed through cook-
ing and cleanup tasks while 
enjoying a cleaner, more hy-
gienic kitchen environment.

A simple wave of your hand 
– or an object like a pan or 
utensil – turns it on or off.  The 
‘sweep-spray’ feature creates a 

Continued from page 12

The Gadget 
Geezer

wide, forceful blade of water 
for superior cleaning, accord-
ing to a company spokesper-
son.  

Kohler’s new docking system, 
DockNetik, secures the pull-
down spray head to the spout 
using magnetic force.  And the 
spout swivels 290 degrees to 
allow for greater sink access.

Price: $500-$700.

one another — and to one an-
other — as we fight to become 
ourselves.

“An award-winning poet, 
Jones has developed a style 
that’s as beautiful as it is pow-
erful—a voice that’s by turns 
a river, a blues, and a nights-
cape set ablaze. How We Fight 
for Our Lives is a one-of-a-
kind memoir and a book that 
cements Saeed Jones as an 
essential writer for our time,” 
according to Publisher Simon 
and Schuster.

November
Book Club

Continued from page 34

and can expose consumers to 
malware. Typically, they are 
used to illegally access pirat-
ed movies, TV shows or live 
events.

The Digital Citizens Alli-
ance (DCA)investigated apps 
on these devices and found 
malware on them that stole 
researchers’ user names and 
passwords, probed user net-
works and surreptitiously 
uploaded user data without 
consent. Most consumers are 
unaware of the security risks 
that can occur when plugging 
one of these devices into a 
home network, and if they did 
know, they would be much 
less likely to allow them in 
their home.

Recently, the Federal Trade 
Commission warned consum-
ers about these devices: “If 
you want to avoid download-
ing malware when you stream 
video, don’t watch pirated 
content. Period. Not online and 
not through a video streaming 
device.” 

For years, hackers have used 
pirated content as a lure to ex-
pose consumers to malware. 
“Criminals use trickery to en-
ter into consumers’ homes,” 
said Tom Galvin, executive 
director of DCA. “The en-
ticement of free movies and 
television shows on products 
without a reputable company 
behind them creates a fertile 
ground for malware to spread. 
If it is too good to be true, it 
probably is.”

Keeping an eye on the devic-
es that are brought into your 
home, including by your chil-
dren, is critical to your cyber 
safety. Consumers who stream 
pirated content are six times 
more likely to report an issue 
with malware than those who 
don’t use piracy devices.

Cyber 
Criminals

Continued from page 35
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News of Nutrition

If you’re eating meat on a dai-
ly basis, it appears you may 
be in the minority—accord-
ing to new research. A survey 
of 2,000 Americans examined 
respondents’ eating habits and 
found that less than half (47 
percent) said meat is a major 
part of their diet. 

Instead of chowing down on 
pork and beef for dinner, 71 
percent of respondents are 
open to including more plant-
based foods in their diet, 
with 25 percent choosing to 
follow a flexitarian diet—a 
semi-vegetarian diet that fo-
cuses on healthy plant proteins 
and other whole, plant-based 
foods but encourages meat and 
animal products in modera-
tion—according to the survey 
commissioned by Herbalife 
Nutrition.

The change in diet isn’t a huge 
surprise, as beef and pork con-
sumption has been steadily 
falling since 1975, according 
to the USDA. 

What Are Americans Eating?
For those who don’t consume 
meat as a major part of their 
diet, they shared that they 
supplement their protein in-
take with shakes and protein 
bars (65 percent), as well as 
by eating food known to be 
a high source of protein (56 
percent)—foods such as soy, 
peas, beans and rice.

How Americans Get Enough Protein 
While Eating Less Meat

Many dietitians agree that the 
USDA’s minimum recom-
mended daily consumption of 
protein is just that, a minimum, 
and not enough for optimal 
performance. Instead, multi-
plying one’s weight by .7, will 
get individuals closer to their 
actual daily protein needs in 
grams. For example, a 100 
pound person should consume 
70 grams of protein a day.

“Protein is an important 
component of every cell in 
the body, helping to support 
healthy bones, muscles and or-
gans,” says Susan Bowerman, 
registered dietitian and senior 
director of Nutrition Education 
and Training at Herbalife Nu-
trition. “So, whether you ob-
tain your protein from shakes, 
bars, animals or plants, your 
focus should be on the quali-
ty of the source, to help ensure 
your body is receiving maxi-
mum benefit.”

In recent years, additional 
plant-based protein options, 
such as “meatless meat,” have 
been growing in popularity 
and have become mainstream. 

The trend, according to the 
study, is driven by Millen-
nials and accepted equally 
all generations.
“For those who want to 
eat more plant foods but 

don’t want to give up the 
taste of meat, there are plenty 
of ‘meatless meat’ options,” 
continues Bowerman. “While 
bean and grain-based burgers 
have been around for some 
time, there are newer products 
made with plant protein pow-
ders that provide the taste and 
texture that meat eaters crave.”

Why Are People Changing 
Their Diet?
There are numerous reasons 
people make changes to their 
diet. According the study find-
ings, those who identified as 
flexitarians stated that their 
food choices were a result of 
wanting to be healthier (52 
percent), wanting to be envi-
ronmentally-friendly (40 per-
cent) and ethical (31 percent). 

Youth are helping drive the 
change to more plant-based 
meals; as 36 percent of flexitar-
ians said they follow the life-
style because their child(ren) 
had requested the change.

Plant-Based Proteins: A Sus-
tainable Alternative
According to Food and Ag-
riculture Organization of the 
United Nations, raising live-
stock for meat, eggs and milk 

generates 14.5 percent of glob-
al greenhouse gas emissions, 
the second highest source of 
emissions and greater than all 
transportation combined.
Furthermore, the American 
Society of Clinical Nutrition 
states that worldwide short-
ages of cropland, fresh water 
and energy resources already 
require most people to live on 
a plant-based diet.

Consuming plant-based pro-
tein is something that’s already 
widespread. More people now 
understand that plant-based di-
ets are not devoid of protein—
in fact, plant-based proteins, as 
opposed to animal protein, are 
naturally cholesterol-free and 
they are relatively low in sat-
urated fats. 

From a sustainability stand-
point, plant-based proteins—
especially soy—are the smart 
way to go because when com-
paring the amount of protein 
produced between soy crops 
and livestock, the soy uses less 
water than pork or beef, re-
quires less land and produces 
less carbon pollution.

Plant-based diets are growing in 
popularity
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Crossword Puzzle Answers from page 27

For information on donating your body 
to medical education and research, call:
949-824-6061

No cost to donor or family. Final 
cremation and scattering at sea 
included.

or visit:
www/som.uci.edu.willedbody
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By Judith A. Rogow

Continued on page 41

Healthy teeth and gums are 
an important part of overall 
well-being. However, as peo-
ple age, they become more 
prone to gum disease and oth-
er oral health problems. With 
regular dental check-ups and 
proper care, your smile may 
never get old. 

Smile, California, the Me-
di-Cal Dental Program’s cam-
paign to improve oral health 
among its members, wants 
seniors to know that they can 
see the dentist for an exam 
and cleaning once a year. This 
dental visit can help keep their 
gums and teeth healthy, strong 
and pain-free. 

“Medi-Cal Dental covers rou-
tine, preventive and restorative 
care for more than 13.5 million 
members in California. In Jan-
uary 2018, California Senate 
Bill 97 restored optional adult 
dental benefits for members 
ages 21 and older with full-
scope dental coverage, making 
it easier for eligible seniors to 
receive free or low-cost den-
tal care,” said Alani Jackson, 
Chief of the Medi-Cal Den-
tal Services Division within 
the California Department of 
Health Care Services.

Use of the Medi-Cal dental 
benefit is important because, 
according to the Centers for 
Disease Control, approximate-
ly one in five seniors lives with 
untreated tooth decay; and 
about 68 percent of adults age 
65 or older have gum disease. 

Seniors Have A Lot 
To Smile About

At the start of the year-end 
holiday season, Thanksgiving 
is a gala event where friends 
and family may meet and en-
joy a feast no matter what their 
religious preference.

Planning any get-together is a 
chore, planning for divergent 
customs and tastes is frustrat-
ing at best, and ‘best’ seldom 
happens.

Food is the theme of the day 
and is guaranteed to cause 
problems.  You have a sister 
on a low-calorie diet (calories 
should be illegal on holidays), 
an aunt who is gluten-free (for 
no known reason), a neighbor 
who keeps Kosher (but only 
when someone else is cook-
ing), another who is allergic 
to nuts (unless they are in pra-
lines) and there’s always some-
one who ‘hates turkey’ (but 
not Wild Turkey) and someone 
asking to bring someone else 
at the last minute.

One of my friends does it 
‘potluck style,’ they bake the 
turkey, complete with stuffing 
and gravy, and their invitations 
include a list of other menu 
items that are suggested for 
guests to bring.  Everything 
from cranberry sauce to des-

Thanksgiving: What’s on Your Table?

serts are welcomed, along with 
‘extras’ like traditional dishes 
from other countries and – for 
those who don’t cook – flow-
ers, paper goods or promises 
to help clean up.  It works out 
amazingly well, and everyone 
gets to know their participation 
made the day extra special.

This arrangement also works 
well for the religious holidays 
and New Year’s Eve (or day 
of) celebrations.

If this sort of affair isn’t your 
thing, or you don’t live in a 
place where a big group is 
possible, there are other op-
tions.  Going to a restaurant 
is not one my family enjoys, 
although we always consider 
it … briefly.  The crowds, the 
expense, the need for exact 
reservations, even though you 
always end up waiting ‘for a 
table to clear,’ and – worst of 
all – no leftovers!

As was mentioned in last 
month’s issue, senior centers 
are a wonderful advantage 

for those of our vintage, and 
ideal for those who are away 
from family or unwilling to 
host a large gathering.  Holi-
day meals at your local senior 
center are a perfect way to en-
joy a festive meal with friends 
old and new.  You may be sur-
prised at the camaraderie and 
how much fun you have with 
people who have memories 
from the same era.

Dust off all those ‘do you re-
member when?’ stories, sing 
a few old standards and play a 
cut-throat game of Monopoly 
and the day will absolutely fly 
by.  

There’s no need to be alone on 
a holiday, so examine all the 
alternatives. 

On a different subject, how do 
you handle holiday gift shop-
ping?  Although gift cards 
are among the most wanted 
according to several publi-
cations, the generic X-dol-
lars one doesn’t really show 
thought for the recipient, espe-
cially if you have them deliv-
ered by email. 

To help keep your smile 
healthy and strong, the Amer-
ican Dental Association offers 
these additional tips:

• See the dentist on a regular 
basis, even if you have den-
tures.

• Brush and floss, or clean your 
dentures, daily.

• Watch for changes in your 
mouth. Your risk for oral can-
cer increases as you age. If 
you see any changes in your 
mouth, it’s important to get 
them checked out by a dentist 
or doctor.

• Talk to your dentist or doctor 
about dry mouth. Dry mouth 
can make it hard to eat, swal-
low, or talk. It can also lead to 
tooth decay or infection.

• Practice healthy habits such 
as eating a balanced diet, lim-
iting sugary foods and drinks, 
and avoiding cigarettes and 
other tobacco products. 

Visit SmileCalifornia.org to 
learn more about covered ser-
vices and to find a dentist near 
you.

Visit your dentist annually to keep 
your teeth and gums strong and 
healthy.
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Between the Farm and Your 
Table: The Finance Behind 

Holiday Dinner

Technology in our Lives

Have you ever scrolled end-
lessly through your photos on 
your phone to find that special 
one you took weeks ago? Or, 
perhaps you have that one im-
portant e-mail that takes forev-
er to find in your inbox? 

An organization overhaul isn’t 
just for your closet. You can 
take advantage of some nifty 
features on your phone to orga-
nize your photos and e-mails, 
which will help make your life 
easier and save you time. 

The experts at global tech care 
company Asurion spoke with 
phone users about the pain 
points they have with highly 
utilized features including pho-
to storage, managing e-mails 
and contact lists. The experts 
then shared tips to help partici-
pants streamline and save time 
in these areas. After using the 
tips, people were amazed with 
how these simple shortcuts 
made finding things so much 
faster and easier. Check out 
what Asurion experts shared: 

Easy Setup Photo Albums 
for People, Places and Ob-
jects

For Android Phones:
• Manage and share your pho-
tos more easily with Google 
Photos as your primary photo 
app.

• Easily locate photos by per-
son or pet when you group by 
similar faces. Tap ≡ > tap Set-
tings > tap Group similar faces 
> turn on Face Grouping

• Add a name to find photos 
faster. Open a person or pet 
photo > tap Menu > tap Info > 

When you sit down to a hol-
iday feast this year, you may 
not be thinking about the 
global financial markets that 
helped land the meal on your 
table. The ingredients in your 
favorite stuffing, the butter in 
those mashed potatoes and 
even the gasoline in the car 
that got your relatives to your 
door, all cost something. What 
goes into determining these 
prices?

Long before your dinner, each 
ingredient traveled along a 
global supply chain that start-
ed with producers, continued 
with processors and ultimately 
ended at the supermarket or 
the gas station. The prices of 
commodities like food and oil 
are impacted by this journey.

It often starts with the farmer 
and, like all business owners, 
farmers must turn a profit. 
Unpredictable events, such 
as severe weather, swings in 
global demand and reduc-
tions in available farmland, 
can negatively impact that 
profit. To mitigate these risks, 
farmers and others in the sup-
ply chain come to the futures 
marketplace. Here, the price 
of a commodity like corn can 
be locked in with binding con-
tracts known as futures. So 
even if bad weather hits or 
disease hurts livestock popula-
tions, a farmer already knows 
what the selling price of his 
product, and can plan for it.

Futures can help prices be-
come more stable, which 

The prices of agricultural futures 
depend on a number of external fac-
tors—and these prices ultimately im-
pact what you pay for your food.

Simple Steps To Declutter Your Phone

Faces will be separated under 
people > tap a face > tap Add a 
Name > enter the name

For iPhones: 
• Create an album from exist-
ing photos. Open Photos app > 
Open the All Photos Album or 
tap the Photos Tab > tap Select 
> Select all photos you want 
to add to the new album > tap 
Add To > select New Album

• Use facial recognition to 
quickly find photos of people 
you love. Open a photo with a 
person’s face in it > swipe up 
over the photo > tap circle with 
person’s face > tap Menu icon 
in the top left corner > tap Add 
to people’s album > enter per-
son’s name > tap Done or Next

Find a Specific Photo Fast

For Android Phones: 
• Find the photos you’ve la-
beled. Open Google Photo 
App > tap search bar at the 
top of screen > type in search 
criteria > scroll through results 
for your photo

For iPhones: 
• iOS makes it easy to find a 
photo by identifying objects, 
people, places and pets. Open 

Photos app > tap on Search 
Icon > type in search criteria > 
scroll through results for spe-
cific photo

Find Anything on Your Phone 
Quickly

For Android Phones (if appli-
cable to your model): 
• Go to home screen > swipe 
down to show your App Draw-
er > click the Search icon > 
type in what you want to find

For iPhones:
• Use the Swipe to Search 
function to search across all 
apps and data. Go to your 
home screen > swipe down 
from the middle of the screen 
> tap the search field > type in 
what you want to find

Find E-mails Faster

For Android Phones: 
• Find the e-mails you’re look-
ing for faster by grouping them 
under different labels. Go to 
Gmail website (not the app) > 
Settings > Labels > Create new 
label. Once the label is created, 
then you can label groups and 
individual e-mails can be filed 
under each folder from within 
the app.

For iPhones: 
• Find e-mails faster by filter-
ing through specific require-
ments. Open Mail app > from 
Inbox (or All inboxes) tap icon 
in bottom left corner > tap Fil-
tered By

Asurion helps people protect, 
connect and enjoy the latest 
tech—to make life a little eas-
ier. To learn more, visit www.
asurion.com. 

Decluttering your phone can help 
you feel more empowered, stay 
organized and save time.

means consumers see relative 
consistency when they buy 
groceries. So, when you made 
your trip to the grocery store 
to prepare your Thanksgiving 
table, the futures industry was 
already in motion.

To learn more, check out Fu-
tures Fundamentals at www.
futuresfundamentals .org. 
Here, you can learn more about 
the who, why and what of fu-
tures markets in an accessible 
and fun way. The site is di-
vided into three sections, each 
featuring the role of futures as 
told through stories, interac-
tive infographics, videos and 
quizzes. Activities first break 
down key financial concepts 
including microeconomics and 
supply and demand. You can 
learn how familiar tasks, like 
buying a home or car, are af-
fected by futures markets. Af-
ter those initial lessons, there 
is even a trading simulator, 
so you can put what you’ve 
learned to use. The site also 
provides teachers with mod-
ules to bring these economics 
lessons to classrooms, all on-
line and at no cost.

Follow Futures Fundamentals 
on Twitter, Facebook, Linke-
dIn and Instagram to stay up 
to date on new content as it is 
added. And enjoy your dinner!
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Dee Wallace Battling More Critters

Tinseltown Talks
By Nick Thomas

The Critters are back and 
meaner than ever. Fortunately, 
Dee Wallace has also returned 
to take aim at the miniature 
alien monsters in Critters 
Attack! Released straight to 
Blu-ray, DVD, and digitally 
over the summer, the film had 
its television premiere on the 
Syfy Channel in October. 
 
Wallace starred in the origi-
nal 1986 comedy horror, but 
skipped the three sequels and 
only agreed to do the new 
movie because it was a reboot 
of the franchise.

 
“Too much time had gone by 
to go back and reprise my role 
in the original, so this is a great 
reworking of the story,” Wal-
lace said from Los Angeles. 
“The writers came up with 
an incredibly interesting and 
strong character for me, plus 
I got to go to South Africa for 
filming.”
 
Wallace says modern technol-
ogy didn’t ruin the new ver-

sion. “We didn’t use CGI – it’s 
all puppets like the original. 
I don’t think the fans would 
have it any other way.”
 
Director Bobby Miller knew 
fans would want Wallace in 
the new film, too, and told 
the studio he needed her after 
reading the script.
 
“She’s a consummate profes-
sional, warm and funny,” he 
said. “Her character in Crit-
ters Attack! is a bit of a bad-
ass. I think a lot of folks think 
of Dee as the ultimate movie 
mom, so getting to subvert that 
with her was a real joy.”
 
Of course, Miller was proba-
bly thinking of Wallace’s fa-
mous role-playing the mother 
in 1982’s blockbuster E.T. the 
Extra-Terrestrial. But her ven-
ture into horror began 5 years 
earlier in The Hills Have Eyes 
which was just her third film 
and a real screen shocker even 
for 1977 audiences. She went 
on to appear in horror/thriller 
classics such as Cujo and The 
Howling.

“I love working in all genres, 
but it’s the dramatic work in 
thrillers and horror films that 
really rocks my boat and al-
lows me to step up and act at 
many different levels,” she ex-
plained.

At 70 years old, Wallace has 
no plans to slow down. She en-
couraged her daughter, actress 
Gabrielle Stone, to release her 
first book Eat, Pray, #FML in 
June (see www.eatprayfml.
com) and is busy as an estab-
lished self-help author, public 
speaker, and radio show host 
(see www.iamdeewallace.
com).

And in addition to the Critters 
film, this year Wallace plays 
either lead or supporting roles 
in the horror flicks Dolls and 
3 from Hell, the thriller The 
Wrong Mommy, a romance 
Renovation of the Heart, and 
the drama Sunrise in Heaven. 

Somewhere along the way this 
year, she also reached a career 
milestone that few, if any, liv-
ing actresses could claim. “My 
publicist called me and said 
‘Wow, Dee, congratulations, 
you’ve passed your 200th 
movie.’ I had no idea!” 

And when asked if she’ll find 
time to knock out another 100 
films and extend her filmogra-
phy to 300, Wallace didn’t hes-
itate: “You bet baby!”

Nick Thomas teaches at Au-
burn University at Montgom-
ery, Ala., and has written fea-
tures, columns, and interviews 
for over 750 magazines and 
newspapers.

Continued from page 39

Try sending a college student 
the means to buy a couple of 
pizzas or sandwiches.  Virtual-
ly all the major and local stores 
have cards for their food.

Newlyweds might enjoy an 
evening out too, but at a local 
place where they can sit down 
and enjoy a quiet evening.  A 
card for a chain housewares 
shop is another idea.

For older couples or singles, 
think about their usual activi-
ties.  Do they follow a sports 
team?  T-shirts or mugs with 
team logos or a book about the 
organization are ideas.

Books are ageless and gender-
less, but also rather personal.  
A gift of an amount to Ama-
zon will allow your gifted to 
choose the latest from their 
favorite author or something 
they’d like even more.

The big advantage of sending 
gift cards, though, is not hav-
ing to fight through the crowd-
ed stores or wait in line at 
the post office.  By me, that’s 
priceless!
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When you have clothing and 
household goods to recycle, it’s 
important to know how your do-
nation to a non-profit will be put 
to work. Hillside Enterprises is a 
private non-profit organization in 
Long Beach that’s been providing 
services for adults with special 
needs since the 1950s. 

According to Harry Van Loon, 
executive director, the organiza-
tion has been known by different 
names since being founded by 
some parents of special-needs in-
dividuals back in the 1950s. For 
many years Hillside Enterprises 
did business under the name As-
sociation for Retarded Citizens 
(ARC) as part of a national orga-
nization, but around 2000 disaffil-
iated from that organization and 
changed the name to Advocacy 
for Respect & Choice (AR&C). 

Van Loon said, “We eliminated 

Life in Long Beach
                                                                                 By Lyn Jensen

Donations for Special Needs

the R-word,” referring to the “Re-
tarded” in the former name. 

He said, “It used to be the actual 
diagnosis, but it’s become a slur, 
and it’s now about persons with 
intellectual-slash-developmental 
disabilities.”

Regardless 
of the name 
change, Van 
Loon said 
every day 
about 400 
people and 
their families 

receive support services through 
several programs, all run out of 
the campus at 4519 E. Stearns 
St., leased from the city of Long 
Beach. 

For example, one program al-
lows about 140 people to work in 
“integrated employment” in the 
community, such as for a dish-
washer, dog groomer, and custo-
dian. Another program provides 
about 30 people with day training 
activities where the determination 
of a “least restrictive” environ-
ment has been made. Further, the 
organization employs about 75 
staff members but is looking for 
more volunteers. 

“State funding is critically inade-
quate,” Van Loon said.
 
Despite the Lanterman Act, 
passed in 1969, the level of gov-
ernment funding is based on rates 
that are about 20 years old. For 
additional funding, AR&C turns 
to sales at its thrift store, Value 
Village, in nearby Bellflower.  

“Sales at our store are good for 
about $100,000 per year,” Van 
Loon said. 

If you’d like to donate clothing, 
fashion accessories, and house-
hold goods, phone the AR&C 
office to arrange for a pick-up. 
Some of the items accepted in-
clude linens, bric-a-brac, kitch-
enware, books, small appliances, 
and small furniture.

The AR&C website is www.hill-
sideenterprises.org and the busi-
ness address is 4519 E. Sterns St., 
Long Beach, CA 90815. Phone:  
562-597-4396 

Value Village’s address is 9334 
Alondra, Bellflower, CA 90706, 
the website is www.value-vil-
lage-stores.org and the phone 
number is 714-578-4000.
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